VIRGINIA ASSOCIATION
OF STATE COLLEGE &

Purchasing Department UNIVERSITY PURCHASING
PROFESSIONALS

4400 University Drive, Mailstop 3C5
Fairfax, VA 22030

Voice: 703.993.2580 | Fax: 703.993.2589
http://fiscal.gmu.edu/purchasing/

REQUEST FOR PROPOSALS
GMU-1692-21
ISSUE DATE: November 04, 2020
TITLE: Creative & Marketing Services
PRIMARY PROCUREMENT OFFICER: Erin Rauch, Assistant Director, erauch@gmu.edu
SECONDARY PROCUREMENT OFFICER: James F. Russell, Director, jrussell@gmu.edu

QUESTIONS/INQUIRIES: E-mail all inquiries to both Procurement Officers listed above, no later than 4:00 PM EST on
November 19, 2020. All questions must be submitted in writing. Responses to questions will be posted on the Mason
Purchasing Website by 5:00 PM EST on November 24, 2020. Note: Questions must be submitted in WORD format. Also see
section III. COMMUNICATION, herein.

PROPOSAL DUE DATE AND TIME: December 09, 2020 @ 2:00 PM EST. SEE SECTION XII.A.1 FOR DETAILS ON
ELECTRONIC PROPOSAL SUBMISSION.

In Compliance With This Request For Proposal And To All The Conditions Imposed Therein And Hereby Incorporated
By Reference, The Undersigned Offers And Agrees To Furnish The Goods/Services In Accordance With The Attached
Signed Proposal Or As Mutually Agreed Upon By Subsequent Negotiations.

Name and Address of Firm:

Legal Name: Rebecca Annette Mengel-Freund Date: NOvember 24, 2020

DBA: December 7, 1975

Address: 611 Sonora Court %f%’%
By: i

Cincinnati, OH 45215

Signature

FEI/FIN No. SSN Name:

Fax No. Title: Graphic Designer

513-260-8799

Email: Me@beckycreates.com Telephone No.

no

SWaM Certified: Yes: No: (See Section VII. SWaM CERTIFICATION for complete details).

SWaM Certification Number:

This public body does not discriminate against faith-based organizations in accordance with the Governing Rules, § 36 or against
a Bidder/Offeror because of race, religion, color, sex, national origin, age, disability, or any other prohibited by state law relating
to discrimination in employment.



ATTACHMENT A
SMALL BUSINESS SUBCONTRACTING PLAN
TO BE COMPLETED BY OFFEROR

It is the goal of the Commonwealth that over 42% of its purchases be made from small businesses. All potential offerors are
required to include this document with their proposal in order to be considered responsive.

Small Business: "Small business (including micro)” means a business which holds a certification as such by the Virginia
Department of Small Business and Supplier Diversity (DSBSD) on the due date and time for proposals. This shall also include
DSBSD certified women- owned and minority-owned businesses and businesses with DSBSD service disabled veteran owned
status when they also hold a DSBSD certification as a small business on the proposal due date. Currently, DSBSD offers small
business certification and micro business designation to firms that qualify.

Certification applications are available through DSBSD online at www.SBSD.virginia.gov (Customer Service).

Offeror Name: Rebecca Annette Mengel-Freund

Preparer Name: Rebecca Mengel-Freund Date: _ December 6, 2020

Who will be doing the work: o I plan to use subcontractors ¢ I plan to complete all work

Instructions
A. If you are certified by the DSBSD as a micro/small business, complete only Section A of this form.

B. Ifyou are not a DSBSD-certified small business, complete Section B of this form. For the proposal to be considered and the
offeror to be declared responsive, the offeror shall identify the portions of the contract that will be subcontracted to DSBSD
certified small business for the initial contract period in relation to the offeror’s total price for the initial contract period in

Section B.
Section A
If your firm is certified by the DSBSD provide your certification number and the date of certification.
Certification Number: Certification Date:
Section B

If the “T plan to use subcontractors” box is checked, populate the requested information below, per subcontractor to show your
firm's plans for utilization of DSBSD-certified small businesses in the performance of this contract for the initial contract period
in relation to the offeror’s total price for the initial contract period. Certified small businesses include but are not limited to
DSBSD-certified women-owned and minority-owned businesses and businesses with DSBSD service disabled veteran-owned
status that have also received the DSBSD small business certification. Include plans to utilize small businesses as part of joint
ventures, partnerships, subcontractors, suppliers, etc. It is important to note that these proposed participation will be incorporated
into the subsequent contract and will be a requirement of the contract. Failure to obtain the proposed participation dollar value or
percentages may result in breach of the contract.

B. Plans for Utilization of DSBSD-Certified Small Businesses for this Procurement

Subcontract #1

Company Name: SBSD Cert #:
Contact Name: SBSD Certification:
Contact Phone: Contact Email:
Value % or $ (Initial Term): Contact Address:
Description of Work:

Subcontract #2

Company Name: SBSD Cert #:
Contact Name: SBSD Certification:
Contact Phone: Contact Email:
Value % or $ (Initial Term): Contact Address:

Description of Work:




BECKY CREATES
DESIGN FINESSE

PROPOSAL

December 7, 2020

RFP GMU-1692-21
CREATIVE DESIGN

Application for Preferred Vendor status



O1. ABOUT BECKY MENGEL FREUND

X. STATEMENT OF NEEDS: | am an independent Graphic Designer with 21 years of experience in the
Contractor(s) shall provide various higher education, non-profit, medical and publishing industries. Would you
creative design and marketing please consider me as a preferred Creative Design vendor with George Mason
services as outlined below. Where University? | am a proven professional who will provide successful design
applicable, contractor must follow collateral on time and on budget.

Mason’s Visual Identity guidelines.
Please see my resumé on page four of this document for more details about

A. CREATIVE DESIGN: my expertise. To view examples of my work please see pages 6-10 or visit
Contractor shall make substantive www.beckycreates.com. Working with me would be a huge win. You have
and meaningful recommendations for over a two decades of solid design experience at your disposal—in a vendor
the creative direction and who is already well-versed with the George Mason brand and can deliver
development of materials based on immediate results.

creative briefs supplied by

department. Creative direction must Thank you very much for your time.

ensure production of materials are
consistent with Mason’s marketing f
strategy, brand identity, %4%7 W‘W(
communications platform, and meets -
its quality standards. Becky Mengel Freund
Independent Designer

513.260.8799 / me@beckycreates.com www.beckycreates.com



02. WHAT | CAN DO FOR GEORGE MASON UNIVERSITY

X. STATEMENT OF NEEDS

A. CREATIVE DESIGN:
BASIC REQUIREMENTS:

1. Creating, designing, and producing
print, outdoor, broadcast and
Internet branding campaigns.

2 Creating, designing, and producing
enrollment/direct response
campaigns that could include
advertising, direct mail, landing
pages, video and HTML emails,
digital media, social media, etc.

3.Creating, designing, and producing
collateral materials such as brochures,
flyers, booklets, newsletters,
folders, posters, CDs, etc.

4.Creating illustrations and graphic
devices such as symbols.

B. SPECIFIC REQUIREMENTS:
...submit the following items as a
complete proposal.

3. Specific Plan (Methodology):
Explain your specific plans for
providing the proposed services
outlined in the Statement of Needs
including:

a. Your approach to providing the
services described herein.

b. What, when and how services
will be performed.

513.260.8799 / me@beckycreates.com

My mission: To create unique, professional, exciting solutions for George
Mason University.

| work closely with my clients to fully understand their audience and the goals
of each project. Whether it’s a multi-faceted marketing campaign or a simple
web graphic, | will generate designs that make George Mason University look
good.

For the past three years I’ve proven myself to be a reliable design partner
with Mason, primarily with the departments of Continuing and Professional
Education and Executive Development. In this capacity | created various print
and digital collateral such as:

e direct mail * brochures * flyers

e print advertising ¢ web advertising « social media graphics

Due to my previous experience with the University | am very familiar with
Mason’s visual identity and | have a clear understanding of the University’s
brand guidelines.

In addition to the services referenced above, | am very accomplished in
infographic design and publication design. | also have over 15 years of
experience designing marketing campaigns for a variety of events including
fundraisers, trade shows and conferences.

Detailed in my resume you will find a solid background in graphic design and art
direction. In this capacity, | developed expertise in creating advertising campaigns
and developing marketing materials, and have become adept at multi-tasking and
managing the needs of multiple contacts and project managers. | am also very
comfortable sourcing and working with photographers and other vendors in
various different locales. | am confident that my experience in these areas will
prove to be a valuable asset to George Mason University.

Methodology: | partner with my clients from project inception to finish.
1. Client sends content/creative brief. We discuss via email/phone/Zoom.
2. Research: | conduct all necessary market & creative research.

3. Brainstorming: | sketch and create moodboards as | brainstorm design ideas.
| consult with my client contact as needed throughout this process.

4. Visual Exploration/Concept Refinement: | narrow ideas to the 1-3 most
successful concepts. | refine these designs, then present them to the client.

5. Client feedback/Revisions: | work hand-in-hand with my client to choose the
most successful concept and revise it to perfection.

6. Client approval and final delivery: Upon approval | supply press-ready and/or
web-ready deliverables. | send files to the client or directly to a third party
vendor according to client’s preference. | work with any third party vendors as
needed to ensure a successful delivery of the final product.

www.beckycreates.com




03. RATES

XI. COST OF SERVICES: work based on hourly time or by bid.

Provide hourly rates for any services

proposed. Rates shall include all Rate

overhead costs. Hourly Rate per hour of graphic design time $75
Bids available upon based upon hourly rate and estimated Varies
request time

| prefer payment Option #3 as specified in the RFP section XV:

Net 30 Payment Terms.
“Vendor will enroll in Paymode-X where all payments will be made electronically to the

vendor’s bank account...”

513.260.8799 / me@beckycreates.com www.beckycreates.com



BECKY CREATES becky mengel freund
DESIGN FINESSE graphic design + creative marketing

summary

Experienced Art Director with over 21 years of professional experience developing successful marketing
campaigns, coordinating and designing publications, and providing visual solutions.

experience

Independent Designer - Self Employed: September 2002 - Present

Design a wide range of materials for regional and national clients from the higher education, non-profit,
medical and publishing industries. Notable clients include:

* George Mason University: 2017 - Present
Currently design a wide range of materials including web graphics, direct mail, and brochures. Primarily
work with the departments of Continuing and Professional Education and Executive Development. Have
developed a deep familiarity with George Mason’s brand standards.

¢ Planned Parenthood of Metropolitan Washington, D.C. Inc.: 2020 - Present
Created the Havana Nights campaign for the PPMW 2020 Gala including sponsorship materials, web graphics
and print invitation. Created a box for the “gala kit” when the 2020 event pivoted to a virtual format.

e WriterGirl: 2019 - Present
Create infographics and other materials for the Medical industry. Work successfully with numerous project
managers and writers.

e Cincy Magazine: 2011 - Present
Art Direct and design Cincy Magazine-branded periodicals as needed. Past publications include Dayton
Magazine, Ohio Business and Dayton Wedding among others. Work with various editors and the in-house
art director.

* Loyola Law School, Los Angeles: 2010 - Present
Design a wide range of materials for several departments. Create materials for event marketing, email
graphics, and promotional mailers/brochures. In 2020 helped implement Loyola’s new brand visuals, and
pivoted many event promotions to online versions.

Art Director - ST Media Group International: May 2005 - November 2011.

Functioned as an internal design agency for the company. Created a wide spectrum of marketing materials
including magazine ads, brochures, web sites, web banners, trade show graphics, magazine sections and
billboards. Extensive experience with direct mail pieces. Worked with copywriters to conceptualize
marketing campaigns for ST Media's national conferences and publications. Gathered bids and coordinated
all printing jobs. Archived all marketing artwork. Some experience working with Latin American markets.

e Art Directed successful multi-media marketing campaigns for several national trade shows and
conferences, resulting in record attendance at events.

* Company “point person” for interactions with design-related outside vendors (printers, stock photography, etc.)

Assistant Art Director, Advertising - Business Courier, Cincinnati, Ohio: June 2000 - May 2005.

Closely worked with account executives and clients to plan, design, and coordinate advertising campaigns
and supplemental publications. Cooperated with marketing department to conceptualize and produce
marketing materials, trade show materials, window displays, and event collateral. Handled all pre-press issues
involving advertising artwork Extensive experience interacting with photographers, printers, and other
outside vendors.

e Successfully coordinated and designed a 76-page guide to hotels and convention centers which was
published in 4 cities.

* Coordinated and designed a quarterly magazine for a regional law firm, which published in two markets.
* Received a 2004 American City Business Journals Pinnacle Award for promotional design.

Designer/Marketing Specialist - Corporate Document Solutions, Cincinnati, Ohio: April 1999 - June 2000.

Designed both in-house marketing materials and projects for clients. Solved pre-press concerns. Customer
service responsibilities were an integral part of the job.

513.260.8799 / me@beckycreates.com www.beckycreates.com




BECKY CREATES
DESIGN FINESSE

education

becky mengel freund
graphic design + creative marketing

Youngstown State University, 1999, Magna Cum Laude

Major: Graphic Design
Minor: Professional Writing and Editing

references

Lisa O’Rourke

Marketing Director

Continuing and Professional Education
George Mason University
lorourk@gmu.edu

703-993-2113

Kimberly Allen
Co-Founder / Chief Experience Officer
Something Fabulous

Project Manager

Planned Parenthood of
Metropolitan Washington, D.C. Gala
kallen@somethingfab.com
248.875.2388

Amy Murphy

Project Manager

WriterGirl
amymurphy@writergirl.com

Eric Harmon

Publisher & President

Cincy, Dayton, NKY, and Ohio Business Magazines
eharmon@cincymagazine.com

513-297-6205

Brian Costello

Director, Marketing & Communications
Loyola Law School, Los Angeles
brian.costello@lls.edu

213.736.1444

513.260.8799 / me@beckycreates.com

Barbara D Agan

Marketing Director

Assistant Director, Operations, Executive Development
George Mason University

bagan@gmu.edu

703-993-8275

Jennifer Charles
Co-Founder / Chief Creative Officer
Something Fabulous

Project Manager

Planned Parenthood of
Metropolitan Washington, D.C. Gala
jcharles@somethingfab.com
703.585.5645

Guy Kelly

Creative Director

Cincy Magazine * NKY Magazine ¢ Dayton Magazine
gkelly@cincymagazine.com

513-297-6214

www.beckycreates.com




06. SAMPLES: PAST MASON PROJECTS

Flyer promoting the Chief Data Officer Program.
Worked with Executive Education, now C&PE.

U

VolgT /GEDRGE

School of

E;g‘i’:e:ring ms

UNIVERSITY

Executive
Development

INNOVATIVE
TECH TRAINING

| vogensu schoot
of Engineering

3351 FarfaxDrve St 448, MS262

Aingion VA 2201

professional.

CHOOSE A COURSE LEARN MORE AND ENROLL
Direct Mail postcard promoting @l techadvance.gmu.edu
TechAdvance. Though this is for R gosiesRlssiadvanceagmuzedy
the School of Engineering | worked Networking
with Executive Education, now
Continuing & Professional
Education (C&PE).

Chief Data
0 ffl Ce r LEARNING OUTCOMES INCLUDE:

Program - Establish and lead the da

activities as a strategic and

IT Security

ganization's data
igned business partner

Programming - Develop, in concert with senior eadership, a

comprehensive strategic data plan with a mission.

Web vision, and specific, measurable goals that i fully

& Belopment aligned with the organization.

esign

TECHzdvance A o
ecosystem with conditions to encourage a culture

of data driven understanding and decision making,

innovations for data management applications,

and value creation.

JUNE 3, 2020 - SEPTEMBER 25, 2020

- Engage the organizatiors leadership team in
support of data intiatives at the enterprise level.
business.gmu.edu/cdo

Trifold brochure promoting the
partnership between Mason and
Northern Virgina Community College

About Mason and NOVA

ADVANCE

ANOVA | MASON PARTNERSHIP

inside back cover

ADVANCE Student Ben:

EARLY ACCESSTO MASON STUDENT LIFE
tocrts ot on resourcesand sudet
e e e A

" REDUCED TUITION COST
is fundamental to the growth of Northern
Virginia economy. It also s an essential
component of our mission of inclusive

EARLY CONNECTIONTO FACULTY, PROGRAM
excellence, which ensures that all students AND UNIVERSITY
who want a degree can earn one.”

ScoTT RALLS Fresdent
Norther igin Commity Colegs VOV EMPLOYMENT FOCUS

back cover front cover

A
inside spread

FLEXIBLE PROGRAM DELIVERY

(Ol couries complment on-groundofeigs sudets i
progres s me o partme udents

Welcoming

2020

Negotiating

inthe\fjrtual %
Environment

Friday, April 17, 2020

School of Business

Web graphics for various George

Mason University programs. 20% OFF
Select Program Sf.ﬂffnewi.

GEORGE I
Executive and

Professional Education, ©xeced-gmu.edu

VERSITY

GEORGE
N | Executive and

v | Professional Education

513.260.8799 / me@beckycreates.com www.beckycreates.com




O7. SAMPLES: PPMW GALA

FOR PPMW 2020 IMPACT GALA

/( CONNE

4 NS OL

FRIDAY, SERPT 25, 202
Al

ONLINE CELEBRA

Sponsorship sales
collateral for the 2020
Planned Parenthood of
Metropolitan D.C. Annual

SPONSORSHIP S
Q P PO F\DTU N ‘_H ES help secure new sponsors

N e [ o |||
after the original event R
Planmped b T T T T =T T T e [ e
@girgnthuud was canceled and the S B
replacement event was vl | o | ke | romi | mew

moved online.

Components of the
PPMG Annual Gala TEACH - TRAIN

2 02 O | m p a Ct fundraiser print MENTOR - CONNECT

invitation. This invitation
was a trifold self-mailer
with multiple inserts.

(@ Planned Parenthood"

IND QUR
IMPACTGALA.ORG

FDUCATION

Co-Chairs Sarah Despres, Christine and Fred Hil,
GIVE THE GIFT OF ATTENDING and Margot Peet, PhD and the Planned Parenthood
' Board of Directors and CEO, Dr. Laura Meyers
CORDIALLY INVITE YOU TO THE
2020 IMPACT GALA

Hope WachirKaplan  Marsa Nightngale
SoniaChossen SnRobertKaplan gy ynn prince

aniFord denay aray

ACTIVIST SPONSOR

o
SaDusps - Chsine Il Faai - Magoros P

PLEASE JOIN US
FRIDAY, APRIL 24, 2020
InterContinental Washington DC - The Wharf
801 Wharf St. SW, Washington, DC 20024
VIP Reception 6:00 p.m.

General Reception 6:30 p.m
Dinner served 7:15 p.m.

513.260.8799 / me@beckycreates.com www.beckycreates.com




08. SAMPLES: WRITERGIRL INFOGRAPHICS

~opTum

How one California health plan

plugged payment leakage

2.1 million members

! Goals Solution

+ Deploy CES Second Pass o dicover leakage.

+ Offr real-time reimbursement estimates.
+ Decrease leakage of clam denials.
+ Increase awo-adjudication ates.

+ Expand editing success business wide
= + Dive medical cost savings. + Close dentied eskage.

BT .
savings growth:

o "
o 81\ $ $28.3M
lolo annuel
\/\decreasedw fototony incremental 5
10% ololclc} savings arowtn:
growth:
26% 4]
Decreased Increased

@ coreonryetions @ vedciconsains

Reviing @ oo

@ sotivocmendcons @ crio

Provider abrasion

Let Optum show yous what CES Second Pas cando. Tolarn more abot CES Second Pas, call 1-800-765-6807 ar el empaver@optum com

7 tips for coming up with
HEALTHCARE BLOG TOPICS

you connect with patients and consumers, improve your
search visibility and position your organization as a thought leader.
Here's how to come up with ideas for your posts

make fime
forage fortools ©\

Ty ssarching Googl foryour tapic — you'l 22 an
on ‘Hng ‘abundance of questions and themes below the search torm.
o Googlo ronds 1o 500 olated quoris.
Tap nto ubSpot s slag deas Gorerator.

Injust an hour or , you'l see plerty
of quastions and ansers fhat got
your grey mattor goi
Look for forums or message boards
on specific topios.

e g o trendy
SKim roddit or Guora, WH’h ,-'- O
Stay on top of heatthcare news and
oy e
as K 5:;;:;,:&1::%”” toa
youy readers
it it
—— kto
P
p—
=

onss you'rs wting fo.
Reach out o patients by
phons or patient advisory
councils
Send a survey o subsoribers.
fsk questions on social media

Search simiar blogs for
dea inspiration.
Don'# copy, but offer a nowtaks or
expand on an idea.
#dt your brand's special
Saucs to maks  urique.

T map your
Top 10 lists (or+op 5).
i mind

Break the topic o sub-categories
Keep branching out +o more sub-categoriss o find row ideas.

E " Need help coming up with ideas or content?
WhriterGirl =300 8

513.260.8799 / me@beckycreates.com

Pelvic Floor Disorders: Don't wait to address the discomfort

In women, pelvic floor muscles act like a sling to provide support and stability for the
rectum, bladder, uterus, vagina and bowel. Problems occur when the "sling”
becomes too weakened or damaged to function properly.

N4 women By
OVER AGE 20

o
experience a pelvic floor
disorder that affects the
muscles, connective
tissue and ligaments in the
lower portion of the pelvis.

SYMPTOMS
I

M ~ ~

Lauses

U C O

| Some women develop weak pelvic muscles when

they're very young while others begin having symptoms
after a ife-event like pregnancy or menopause.

»
%

PREGNANCY | MENOPAUSE Prior

and Childbirth SURGERY

nh e 0

Heavy |STRAINING| OBESITY | Traumatic
LIFTING INJUS

nent
am o o

(_\ Q O

\_) E 80 )
BIOFEEDBACK MEDICATION SURGERY PHYSICAL BEHAVIOR
pain-free and uses muscle relaxers used to repair THERAPY CHANGES
‘special sensors. may be used to prolapse and uses exercises to | leamn to relax your
and video to help prevent your damage to the strengthenand | muscles and stop

retrain your muscles from pelvic floor o your pelvic floor straining in the

muscles contracting anal sphincter muscles bathroom

Many women don't feel comfortable talking to
a e > anyone about the symptoms they are having.

Ifa pelvic floor disorder is affecting your life,

Help is available at providence.org.

Anxiety Takes a Toll on Your Heart

Chronic anxiety can affect your health and increase your risk of heart disease,
heart attack or stroke. Here's a look at four ways anxiety hurts your heart health.

INCREASED HEART
DISEASE RISK

The heart experts at Providence can help you identify the
stressors in your life and develop a plan to manage your anxiety
and improve your overall health. Learn more at Providence.org.

deXcare

Healthcare For A Digital World

In this highly competitive healthcare market, having a strong digital presence
gives your patients the information and services they need immediately
and ensures they obtain care from your organization instead of going elsewhere.

DexCare, a Providence company, has created a same-day care platform to drive
commercial growth and atiract and retain consumers by providing them with what they've
in digital world ol and convenience.

WITH DEXCARE YOUR CONSUMERS CAN

i

ACCESS CARE ANYWHERE STAY CONNECTED ScHEDULE

IT'S A DIGITAL WORLD:

E SHOULD BE TOO.

DIGITIZING THE HEALTHCARE CONSUMER’S JOURNEY

800K REGISTER
Integraton o MyChart Oniineregistation

Oniine scheduing

suRANCE &
- avmENT
¥
scheduedvituavists QY] Resttime ehgiity
O demand vrualvists Outot pocket costestimator
‘Schedued eta o home vists Onlinepayments
cHeckm
Chatbots
Precheckin

BEST-IN-CLASS PERFORMANCE

DexCare has many beneits forconsumers and your business.

BENEFITS TO YOUR BENEFITS T0 YOUR
OR ORGANIZATION:
andocaldgital marketing peranc b using modem dertty et
e bo 10X bttty | 16088t 0 yourcurent dents management
selfsrvice capabiiies that encourage relum
aits - DexCares Intelgent Optimization echnology
provides an algorthm o match supply o
+ Navigatonal chatbots diect them o the care s et et o etz your
medical :
stings
records. more visble
TRANSFORMATIVE TECHNOLOGY
The goalis to
oFFLINE oNuNE ENGAGED
="
0
oisLova LovaL BURDEN O CONSUMER IN
CONSUMER. CoNTRoL
x . ~ ’!) ’w
SLOSOFCARE  INTEGRATED SAME-DAY |  CAREONPROVIDER'S CARE ON CONSUMER'S
DELIVERY ‘CARE DELIVERY cHeu

MEASURABLE SUCCESS

e oiomALReAGH
$ A
36% reveoue growtn [] n
65%
o 0O

q 30% patit growh "”";;mm
$30 MILLION

NEW CONSUMER ACQUISITION RETENTION

B 20%

73% s those are

253 20 e —
e 17% @P

ofvitual care consumers retumed
for at least one more visit

SATISFACTION

[ ] %
[ ] OF CONSUMERS
& ( i eommend

%
OF PROVIDERS

‘would recommend

SUBHEAD GOES HERE
200,000 260,000
) |
2UU,UUU ,
g SAME DAY CARE net NEW PATIENTS
VISITS in 2019

(500000 since 2015)

and etention of

DexCare from Providence offers:
A transaction-eady platform that allows consumers to
book online and receive care.

S ooesvour
EALTH
SYSTEM GIVE
THEM WHAT X * A mobile software development kit (SDK) for white-labled
THEYRE | native 0S and Android apps
LOOKING FOR? | - Operational efficiencies for an integrated same-day care
delivery model

Visit (Insert URL] to request more information or schedule a demonsration to learn how
we can help you form a digital relationship with the consumers you're lrying lo engage.

www.beckycreates.com




09. SAMPLES: CINCY MAGAZINE SPREADS

DATELINE: COLUMBUS

On The
Catwalk

i lopened Council Powellwasthe  FASHION'S FUTURE
JumbusFash e says of ¥ alotof doorsfor says Najjar has her own Fashion Week suc. i
on Week,which showcased the  week, which began with what was called Encinas ofhis irst year in Fashion Week Fash med
the Mayors High Fashion Tea and ended  in 201 in 2013, she 0 stores
¥ Nina West, & in just s, M iy o large s
300 attendees. Golumbus-area drag performer who has retailer bought her collecton. asalocaldesgne, shesays."Niyplans are  Ohio Sate University lso has  highly e

week in 2013,

Each year Fashion Week hosts a Phi

P o y »
Golumbus. a business background, ended up giving ers, the Columbus area is home to the  answes session with the headline designer
“This year thing that advice toup-and-coming designersabout _ headquarters of L Brands, which owns _for CCAD studens.
Chrisian * hesays. the business of fashion. She converted is
yCyrus aris thatadvice Into L. Moda Brand Develop- ~ Works,as wellas Lane Bryant, DSW and _ student designers” McClure says. I also
around the couniry Hilon and Lady Gaga, McCluresays.  CENTRAL OHIO'S FASHION INDUSTRY designers. 1L In2013,Ciy Lab,
Fashion Week E Director ant s a subsidiary of The Atlantic magazine, The Columbus Fashion Council plans
founder Thomas McClureis proudofhow  helped to aunch many fashion carcers,  creating business in Central Ohio are c
Encins, who g
e W have a great fashion desig ‘N, th
dresses, munity. With the Industry isef, we are cispresident is enthusasticabout what
“We were, at the time, the 15th argest arthe e, s
ciyinhe nation and Ithoughy, Why don't  and men's arthe table,” says Najar -
Cluresays. One of those local designers s Tracy  turing.” says Fashion Week founder Me- s that we've got so much talent and what
MeClure it - h Powell, 2 Artand Ch we do with .
heidea, shesays. m

[ WOMEN IN BUSINESS |

BY THE NUMBERS

IS DATELINE: CINCINNATI

Back to the
Future

GOLD STAR REINVENTS ITSELF Gold St restaurant exterior
TO RE-INCLUDE BURGERS
AND MORE

WOMEN-OWNED
[} BUSINESSES
IN OHIO

REVENUES GENERATED

marketing, Much of that was spent on a
Stoe redesign o the dining space aswell
s the kitchen and work areas. The new
designisbeing olled ut 1o new locations.

| miE 330,463 $95 Million

“The company also created a format for
online ordering and deivey.
With the new menu and the new look, . .
by Ohio's women-owned businesses by Ohio’s women-owned businesses

I
the Gold Starbrand sl asroom t grow,

BY DAVID HOLTHAUS.

H

fue thatgrowih.” mileradius of Cincinnai.
“The purchaseof Tom and

S e Ohio
i female-

11965, he Daoud brochers, i sl bth beands i apraspectio
Do Ghari Frnkand e a et with s prchase o Tomand Chee o forcusomerstomaige SR Brands,created sndaualiy new and g honchisees
pooed theit money o by a diner Today aspartofa_ concepthatsaried e oo ruck, N v mayimg 1, e GEO Roger Dovid carer this year, bocame  and irack ther progrese.  also hired o WOMEN-OWNED owne

: : LI T BUSINESSES 78% businesses

chisces,” David says. "We re-engincered

i e anotora it ey could - = WITH ANNUAL
{loveofthe grow. “We recognized Tom and Chee as “The sandwich: David eWe r
76 ‘grilled  “We'll look at other concepts and day  touseand o oversee newrestauranttraining, REVENUES
the. hey et he says. chees melis”  parts” h oty REVENUES OVER $1
g e Do s S g ot doatvmavaoen g o L ot e o dh e GENERATED MILLION
ghetti, cheese, beans and onions, thenow “Iremoved ‘chilf’ from ourlogo,” David  ver i * David says. compared to
g o i Chc e b hancoed i ool
hili  though the Ci still its “That brand, we think, can play more  its chili parlor heritage. ‘hospitality” David says. “We make you feel ‘analyzed by Measurement Resources businesses

THERE'S A WINDSTORM BREWING OFF LAKE ERIE
AND MOTHER NATURE CAN'T BE BLAMED BY JILL SELL

T —
I i O ot
e e b s el Benet i’ st any
eind e e it i
; ke e dae kot s
Crstes devdaps e Lk o oo - i

513.260.8799 / me@beckycreates.com www.beckycreates.com




10. SAMPLES: LOYOLA LAW SCHOOL

Graphics for an email invitation to an online alumni
event. This was one of the many events that pivoted to
virtual gatherings in 2020. | successfully helped my
Loyola clients navigate these changes.

Lot sy
Loyola Law School

September 24, 2020 - 5:00 to 6:30 PM

RSVP today for an engaging happy hour of Loyola trivia
and reconnecting with fellow alumni. Be ready with your
favorite (or remaining) beverage!

15th y
JOHNNIE L. COCHRAN, JR.

Public
Service

Award Reception

niversary

Zoom Meeting ID sent with registration.
Questions? Contact the Alumni Office at alumni.office@lls.edu,

Orange Council Alumni Council Members

Matthew Stokke 13

Tyler Anders ‘19 Justin A. Potesta ‘16
A AY CARLSON & JAYAKUMARLLP

KEL GATES JONES D

Kevin Favro 17

Lauren Raya 18 Michael Teiman ‘17
EPSTEIN BECKER & GREEN, PC MAR

. S Web graphic. Part of a larger campaign promoting
the annual Johnnie L. Cochran, Jr. Public Service
Award Reception.

Alastair Gesmundo 15 Ashton Riley '15

FISHER & PHILLIPS LLP

i Troy 15
NE & FEARS, LLP

Danielle M. Mayer 14

HOLLAND & KNIGHT LLP Tyler Sanchez 14 Calista Wu 12

MURCHISON & CUMMING LLP RUTAN & TUCKER,LLP

Shayda Nassirian "4

A CENTER FOR CHILDREN & FAMILY Law  Steven Soliman "12
THE SOLIMAN FRM

Casper Yen 16
‘GIBSON, DUNN & CRUTCHER LLP

GRAND

Loyola Law School
Loyola Marymount University
Los Angeles

GRAND

NOVEMBER 14, 2019

INSTITUTIONAL SPONSORS

PILG

WEDTA

FE  oscovery

Please join us at the 2019

GRANDreunion

SLSROTEL, B HiLls

REGISTRATION

Grand Reunion self-mailing invitation. Part of a
larger campaign that included email, web, and other
print components. | designed all campaign pieces
from social media graphics to the event program.

News from the Center for Juvenile Law & Policy

Loyola Law School Juvenile Justice Clinics : - ¥ Pron who W

Wrongtuly Convicted

Newsletter for
the Loyola Center
for Juvenile Law
& Policy (CJLP).

The Promotion of
Jusrce For AvRisk
2

Socis ustice In Acton

Representing Students a Eductional Hearings

Representing Teens in Delinquency Court

513.260.8799 / me@beckycreates.com
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Infographic
timeline
celebrating
the 100th
anniversary
of Loyola
Law School,
Los Angeles
Designed for
web viewing.
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