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OUR 
CORE VALUES

We are committed to the following values 
in all of our work:

Creativity 
To exercise every opportunity 

for imagination or original ideas  
as appropriate to the project.

Service 
To be responsive to client needs 
throughout the design process.

Quality 
To meet or exceed industry standards 

in every aspect of every project.

Value 
To provide professional products 

at a competitive price.

http://CommunicationDesign.com
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RFP REFERENCE — X.A.3

STATEMENT OF INTEREST

To whom it may concern:

Communication Design is pleased to submit a proposal in response to GMU-1692-21.

My company specializes in designing and producing collateral materials such as brochures, flyers, 
booklets, newsletters, folders, and posters, etc. We also design websites.

My business partner, Bil Cullen, and I have worked together at Communication Design for nearly 30 years. 
Our work has focused primarily on non-profit organization — including universities — and we have worked 
with the University of Virginia and the College of William & Mary each for more than two decades. 

Since 2017, we have been a preferred vendor for UVA, preapproved to work with any entity within the 
University. Our most recent work there includes the design of the alumni magazine for the School of 
Medicine and a capital campaign case statement for the School of Law. Over the course of the past 20+ 
years, we have done extensive design work at UVA with the College of Arts & Sciences, the McIntire 
School of Commerce, the School of Nursing, and the Darden School of Business. The projects have ranged 
from postcards and invitations, to capital campaign materials, magazines, viewbooks, and donor reports. 

Our work with the College of William & Mary has included a broad range of projects as well, including 
work for Swem Library, such as annual reports, invitations, posters, signage, and environmental graphics. 
Most recently, we designed a series of environmental graphics on safety protocols at the library associated 
with Covid-19.

We would welcome the opportunity to add George Mason University to our client list. Please contact  
me directly at tim@communicationdesign.com or 804-354-5335 if you have any questions concerning  
this proposal.

Lastly, in addition to the examples of our design projects included in this PDF, I hope you will visit our 
website at CommunicationDesign.com to see a broader range of our work.

Thank you for your consideration.

Sincerely,

Tim Priddy
President and Creative Director

http://CommunicationDesign.com
http://CommunicationDesign.com
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RFP REFERENCE — X.

SERVICES OFFERED IN RESPONSE TO GMU-1692-21

Communication Design is well-suited to provide the following services as outlined in the RFP:

X.A. (Creative Design)

3. Creating, designing, and producing collateral materials such as brochures, flyers, booklets, 
newsletters, folders, posters, etc.

X.B. (Web Design and Production)

1. Creating, designing, and producing landing pages, mini websites, and other web templates.
2. Provide proposed site/information architectures, page prototypes, and illustrations.

http://CommunicationDesign.com
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REQUEST FOR PROPOSALS 
GMU-1692-21 

 
ISSUE DATE:                                                                        November 04, 2020 
 
TITLE:                                                              Creative & Marketing Services 
 
PRIMARY PROCUREMENT OFFICER:  Erin Rauch, Assistant Director, erauch@gmu.edu  
SECONDARY PROCUREMENT OFFICER:  James F. Russell, Director, jrussell@gmu.edu   
 
QUESTIONS/INQUIRIES: E-mail all inquiries to both Procurement Officers listed above, no later than 4:00 PM EST on 
November 19, 2020. All questions must be submitted in writing. Responses to questions will be posted on the Mason 
Purchasing Website by 5:00 PM EST on November 24, 2020. Note: Questions must be submitted in WORD format. Also see 
section III. COMMUNICATION, herein. 
 
PROPOSAL DUE DATE AND TIME:  December 09, 2020 @ 2:00 PM EST. SEE SECTION XII.A.1 FOR DETAILS ON 
ELECTRONIC PROPOSAL SUBMISSION. 
 
In Compliance With This Request For Proposal And To All The Conditions Imposed Therein And Hereby Incorporated 
By Reference, The Undersigned Offers And Agrees To Furnish The Goods/Services In Accordance With The Attached 
Signed Proposal Or As Mutually Agreed Upon By Subsequent Negotiations. 

 
Name and Address of Firm: 
 
Legal Name:       Date:       
 
DBA:          
 
Address:        

By:       
                    Signature    
                            
FEI/FIN No.        Name:        
 
Fax No.         Title:       
 
Email:         Telephone No.      
 
SWaM Certified: Yes:    No:    (See Section VII. SWaM CERTIFICATION for complete details). 
 
SWaM Certification Number:       
 
This public body does not discriminate against faith-based organizations in accordance with the Governing Rules, § 36 or against 
a Bidder/Offeror because of race, religion, color, sex, national origin, age, disability, or any other prohibited by state law relating 
to discrimination in employment. 
  

Purchasing Department 
4400 University Drive, Mailstop 3C5 
Fairfax, VA 22030 
Voice: 703.993.2580 | Fax: 703.993.2589 
http://fiscal.gmu.edu/purchasing/ 
 

Communication Design, Inc.

Communication Design, Inc.

3300 W. Broad Street, Ste. 204

Richmond, VA 23230

54-1159470

n/a

cdi@communicationdesign.com

                   X

	                      707434

December 8, 2020

Tim Priddy

President

              804-354-5335

RFP REFERENCE — XII.B.1.a.

COVER SHEET

http://CommunicationDesign.com
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11 
 

ATTACHMENT A 
SMALL BUSINESS SUBCONTRACTING PLAN 

TO BE COMPLETED BY OFFEROR 
 

It is the goal of the Commonwealth that over 42% of its purchases be made from small businesses. All potential offerors are 
required to include this document with their proposal in order to be considered responsive. 
 
Small Business: "Small business (including micro)” means a business which holds a certification as such by the Virginia 
Department of Small Business and Supplier Diversity (DSBSD) on the due date and time for proposals. This shall also include 
DSBSD certified women- owned and minority-owned businesses and businesses with DSBSD service disabled veteran owned 
status when they also hold a DSBSD certification as a small business on the proposal due date. Currently, DSBSD offers small 
business certification and micro business designation to firms that qualify. 
 
Certification applications are available through DSBSD online at www.SBSD.virginia.gov (Customer Service). 
 
Offeror Name:            
 
Preparer Name:       Date:     
 
Who will be doing the work: □ I plan to use subcontractors □ I plan to complete all work 
 
Instructions 
A. If you are certified by the DSBSD as a micro/small business, complete only Section A of this form. 
 
B. If you are not a DSBSD-certified small business, complete Section B of this form. For the proposal to be considered and the 

offeror to be declared responsive, the offeror shall identify the portions of the contract that will be subcontracted to DSBSD 
certified small business for the initial contract period in relation to the offeror’s total price for the initial contract period in 
Section B. 

 
Section A 
If your firm is certified by the DSBSD provide your certification number and the date of certification. 
Certification Number:     Certification Date:     
 
Section B 
If the “I plan to use subcontractors” box is checked, populate the requested information below, per subcontractor to show your 
firm's plans for utilization of DSBSD-certified small businesses in the performance of this contract for the initial contract period 
in relation to the offeror’s total price for the initial contract period. Certified small businesses include but are not limited to 
DSBSD-certified women-owned and minority-owned businesses and businesses with DSBSD service disabled veteran-owned 
status that have also received the DSBSD small business certification. Include plans to utilize small businesses as part of joint 
ventures, partnerships, subcontractors, suppliers, etc. It is important to note that these proposed participation will be incorporated 
into the subsequent contract and will be a requirement of the contract. Failure to obtain the proposed participation dollar value or 
percentages may result in breach of the contract. 
 
B. Plans for Utilization of DSBSD-Certified Small Businesses for this Procurement 
Subcontract #1 
Company Name:       SBSD Cert #:      
Contact Name:       SBSD Certification:     
Contact Phone:       Contact Email:      
Value % or $ (Initial Term):     Contact Address:      
Description of Work:            
 
Subcontract #2 
Company Name:       SBSD Cert #:      
Contact Name:       SBSD Certification:     
Contact Phone:       Contact Email:      
Value % or $ (Initial Term):     Contact Address:      
Description of Work:            
 
 
 
 

Communication Design, Inc.

Tim Priddy                                                                 December 8, 2020

	                                                     X

	                     

      707434                                                                October 4, 2019

RFP REFERENCE — XII.B.1.b.
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RFP REFERENCE — XII.B.1.c. 

PAYMENT PREFERENCE

Net 30 Payment Terms. Vendor will enroll in Paymode-X where all payments will be made electronically to 
the vendor’s bank account. 

http://CommunicationDesign.com
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RFP REFERENCE — XII.B.2.a. 

OUR EXPERIENCE

Founded in 1979, Communication Design has extensive experience providing graphic design services to a 
broad range of clients, including educational institutions and nonprofit organizations, tourism initiatives, 
historical organizations, government agencies, as well as small businesses and large corporations.

More than 80 percent of our work is repeat business. Many of our client relationships span 5, 10, 15, and 
20 years or more.

We have extensive experience incorporating existing brand identity standards into new communication 
and marketing projects for clients such as University of Virginia, College of William & Mary, CFA Institute, 
Dominion Energy, Preservation Virginia, Virginia Retirement System and ChildFund International.

We also have strong experience creating and implementing the brand identity for organizations such as 
Civil War Trails, Virginia Repertory Theatre and Virginia Historical Society.

Our work involves creating distinctive, memorable and appropriate designs for a range of media, including: 

• print and web/online ads
• reports and magazines
• logos and branding
• brochures
• posters
• publications
• websites, emailers and digital publications
• large-format graphics, signage and displays

A hallmark of our work is the collaborative spirit in which it is undertaken. Our best work evolves from 
working closely with clients to create materials that directly address their communication needs. 

With each project, we strive to live up to our philosophy: 

In the visual communication designed by this firm, every detail is a conscious decision, related to the 
whole. Whether persuasive or informative, the work represents a unique integration of the beautiful 
and the useful. We provide this to our clients with unexpected personal service and economy.

OUR UNIVERSITY EXPERIENCE 

Communication Design has provided graphic design services to the University of Virginia and the College 
of William & Mary for more than two decades.

Our work with the University of Virginia includes designing scores of projects, including work for Darden 
School of Business, College of Arts & Sciences, McIntire School of Business, School of Nursing, and School 
of Law. From multi-page publications — such as magazines, annual reports, viewbooks, capital campaign 
case statements — to invitations, postcards and annual fund solicitations, the work represents a broad 
range of formats. We currently design the alumni publication for School of Medicine. 

Similarly, our work with Willam & Mary covers a broad range of projects, from annual reports, to 
invitations, to large-format supergraphics for bulding entrances and elevator doors. Most recently, we 
designed large-format graphics addressing safety guidelines in Swem Library during Covid-19. 

http://CommunicationDesign.com
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RFP REFERENCE — XII.B.2.b.,c. 

NAMES, QUALIFICATIONS, EXPERIENCE, AND RESUMES OF PERSONNEL  
TO BE ASSIGNED TO WORK WITH MASON

TIM PRIDDY — Co-owner and Creative Director (1991–present)

Tim’s work has been recognized by such organizations as the International Association of Business 
Communicators, Public Relations Society of America, and the American Institute of Graphic Arts. He 
has extensive experience designing print media and large-format media. Tim manages the design and 
production of the firm’s work with the University of Virginia, Cameron Foundation, Dominion Energy, the 
Virginia War Memorial, and the College of William & Mary, among others.

Education: 	
BFA in Graphic Design, VCU School of the Arts, 1976–1980
MFA in Visual Communication, VCU School of the Arts, 1986–1988 

Previous Work Experience:	
Art Director, Corporate Communications, Best Products, 1980–1986
Design Director, Northeastern University Publications, 1988–1989
Instructor, School of Design, N.C. State University, 1989–1990
Senior Designer, Stygar Group, Richmond Virginia, 1990–1991

BIL CULLEN — Co-owner and Senior Designer (1990–present)

Bil’s design work has been recognized by publications such as American Corporate Identity, Art Direction, 
and Print magazine’s Regional Design Annual. He has also won awards from the Art Director’s Club of 
Metropolitan Washington. Bil’s expertise extends from signage design to print and website design. He has 
extensive experience designing complex, multi-page publications as well as detailed maps and financial 
data. Bil manages the design and production of the firm’s work with Civil War Trails, CFA Institute, and the 
American Battlefield Trust, among others. Additionally, Bil manages the firm’s technology, staying current 
with hardware and software. 

Education: 	
BFA in Graphic Design, VCU School of the Arts, 1985–1989

Previous Work Experience:
Digital Equipment Corporation, Graphic Designer, 1989
U.S. Department of Agriculture, Graphic Designer, 1988

ROY MCKELVEY — Senior Designer and Programmer (1999 to present)

Roy’s expertise is in website and interactive design. He is well-versed in WordPress and has created
websites for Menokin Foundation, Robins Foundation, Free Clinic of Powhatan Capital Campaign, and 
Civil War Trails, among others. In addition, Roy teaches website and interactive design in
the VCU School of the Arts.

Education: 	
BFA in drawing and painting, Carnegie Mellon University, 1975–1979
MS in Visual Interface Design, Carnegie Mellon University, 1983–1985

Previous Work Experience:
Associate Professor, Graphic Design, Virginia Commonwealth University, 1995 to present 
Maya Design in Pittsburgh, 1994–95

http://CommunicationDesign.com
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RFP REFERENCE — XII.B.3.a. 

OUR APPROACH TO PROVIDING THE SERVICES DESCRIBED HEREIN

Our philosophy: In the visual communication designed by this firm, every detail is a conscious decision, 
related to the whole. Whether persuasive or informative, the work represents a unique integration of the 
beautiful and the useful. We provide this to our clients with unexpected personal service and economy.  

Our approach to providing graphic design and production services can vary from project to project, even 
with ones that appear similar on the surface. Every project has unique opportunities and challenges, and 
we strive to be flexible in our approach and in responding to those opportunities and challenges.

That said, most projects — simple or complex — involve a similar process and methodology. While the 
sequence can vary, below is a list of key steps in our approach: 

1.	 Have a conversation with the project team to review the upcoming project in detail

2. 	 Understand client preconceptions (including strengths and weaknesses of previous projects)

3. 	 Define the budget and the schedule

4. 	 Define key client contacts

5. 	 Define the approval process

6. 	 Understand the project’s audience(s) and the context(s) in which the project will function 

7. 	 Understand the client’s brand identity

8.	 Define the printing requirements and parameters

9. 	 Read and understand the content 

10. 	Review all options for imagery, including the quality and resolution of vector and pixel-based images

11. 	 Establish a digital template that accommodates the content and the client’s brand identity

12. 	Create a visual concept based on information gleaned in steps 1–11 above 

13. 	Establish style sheets for visual hierarchy and aesthetics  

14. 	Block out the content for fit, flow, sequencing, and preliminary client review/approval

15. 	Incorporate client feedback (throughout the process)

16. 	Finesse layouts, including typographic details (line breaks, rags, tracking, kerning, etc.) and 

	 critical image selection, cropping and placement

17. 	Engage proofreading services as needed and authorized by the client; spell check the document

18. 	Prepare digital files for printing, including optimizing Photoshop files for offset printing

19. 	Coordinate with printer as needed (throughout the process)

20. Review printer’s proof to ensure they match the digital files approved by the client 

21.	 Conduct a post-production review of the process and end product, as appropriate

22. Supply client with digital copies of the InDesign layout file and imported files (to the extent allowed 	

	       by the stock photo agencies, which sometimes limit distribution of stock images).

A hallmark of our work is the collaborative spirit in which it is undertaken. Our best work evolves from 
working closely with clients — listening to and responding to client feedback throughout the process.

The same collaborative spirit extends to our work with related creative professionals — writers, 
photographers, illustrators — and subcontractors, such as printers, mailing houses and proofreaders.

http://CommunicationDesign.com
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RFP REFERENCE — XII.B.3.b. 

WHAT, WHEN AND HOW SERVICES WILL BE PERFORMED

WHAT — Creating, designing, and producing collateral materials such as brochures, flyers, booklets, 
newsletters, folders, posters, etc. Creating, designing, and producing landing pages, mini websites, 
and other web templates. Providing proposed site/information architectures, page prototypes, and 
illustrations.
 
WHEN — While the RFP does not specify a time frame for any specific projects, Communication Design’s 
schedule is open and we are ready to commence work as soon a the project is awarded. One of the first 
tasks in our methodology is establishing a project schedule.

HOW — All design- and digital file–related production services and related project management services 
will be managed and performed in house by Communication Design’s senior staff — Bil Cullen, Tim Priddy, 
and Roy McKelvey. We work exclusively on MacIntosh computers, using Adobe Creative Cloud.  
Our website design work is created primarily in WordPress.

http://CommunicationDesign.com


communicationdesignincCREATIVE & MARKETING SERVICES 
FOR GEORGE MASON UNIVERSITY
RFP: GMU-1692-21

December 8, 2020     Page 13

3300 W. BROAD STREET	 804•354•5335

SUITE 204		  See our portfolio at 

RICHMOND, VA 23230	 CommunicationDesign.com

Fall 2020       29

T
he slides seen here are from the lab of Barbara 

Mann, PhD ’84, associate professor in the 

Department of Medicine’s Division of Infectious 

Diseases and International Health.

The slides show the lung histology from 

transgenic human ACE2 mice infected with SARS-CoV-2. The major 

histopathology findings in infected mice were proteinaceous debris 

in the alveolar space, neutrophils in the interstitial space, and 

alveolar septal thickening. Panel A shows an infected lung, and 

Panel B is the control.

Learn more about Mann’s work and collaborative efforts of the 

Division of Infectious Diseases and International Health on page 10.

  WHAT IS IT?

28       VIRGINIA MEDICINE

F rederick (Rick) L. Greene, MD ’70, is  
a loyal Double ‘Hoo. A graduate of both 
the College of Arts and Sciences and 
the School of Medicine, Greene has 

made his mark on the University of Virginia  
for more than 50 years. 

As an undergraduate student, he started 
the university’s pep band, playing in the 
stands at football games and later at the 
basketball team’s first game in University Hall 
in 1965. As a medical student, Greene co-
founded the Mulholland Society, the School’s 
student leadership organization. And as an 
alumnus, he has supported UVA through 
volunteer service, including his recent role as 
board president of the UVA Medical School 
Foundation, and through philanthropy.

Greene, who is a surgical oncologist, 
counts the eight years he spent at UVA as 
the most important time of his life. It’s not 
only where he received his education, but 
also where he met his wife, Donna, a fellow 
UVA graduate, and many lifelong friends.  
“So many things that I have been able to do 
subsequent to my graduation in 1970 from 
medical school were predicated on my being 
a student at UVA,” he says. “I’m extremely 
proud of being an alumnus. It was easy  
for me to want to give back, both in kind and  
also financially. It just felt right to do it.”

In 2018, Greene took part in the 
Mulholland Society’s 50th anniversary 

celebration, and he is proud to see how the 
Mulholland Society is thriving today and  
how it fosters leadership opportunities for 
current medical students.

This year, in honor of his 50th Medical 
School Reunion, Rick and Donna Greene 
established the Mulholland Society Leaders 
Bicentennial Scholars Fund. The fund will 
provide scholarships to students at the 
School of Medicine with a demonstrated 
record of leadership. 

“Thomas Jefferson once wrote, ‘There are 
three areas in a person’s life: scholarship, 
leadership and citizenship.’ You want a 
balance in all of those things,” Greene says. 
“We wanted to establish something in honor 
of my 50th anniversary of graduating from 
medical school. Because the Mulholland 
Society was so important to me, we chose  
to create a fund that would give financial aid 
to a student and also recognize a student 
who is a leader and has taken part in 
activities during his or her time at UVA. With 
the Bicentennial Scholars Fund available,  
it was a great time to do that.”

The University’s Bicentennial Scholars 
Fund supports new student scholarships 
with matching funds for contributions of 
$100,000 or more that are fully paid within 
five years. Through October 2020, new need- 
and merit-based scholarships, including 
those for graduate students, were eligible for 

matching funds through the program.
Greene looks forward to seeing the fund 

grow and begin awarding scholarships in 
2021. That’s when he also looks forward to 
celebrating his 50th reunion with classmates, 
whose 2020 reunion was postponed due to 
the COVID-19 pandemic. 

He invites fellow alumni to join him in 
supporting the Mulholland Society Leaders 
Bicentennial Scholars Fund, as well as other 
funds that are important to them. “Since 
1967, every medical student has been a 
member of the Mulholland Society. I would 
encourage alumni to give to this particular 
fund and other funds that they feel are 
important,” he says. “In the time that we’re 
living, we’ve seen the issues that universities 
and students are facing. We have to continue 
to feel that philanthropy is important and 
not forget those principles. Hopefully as we 
return to normal, philanthropy will continue 
to be important to everyone and especially 
those alumni who have come through the 
University of Virginia.”

Leading by Example

Rick and Donna Greene 
at the Belk Bowl in 2018 Greene (center) with medical students 

at the 50th Anniversary Celebration of the 
Mulholland Society in 2018.

“Thomas Jefferson once 
wrote, ‘There are three 
areas in a person’s life: 
scholarship, leadership 
and citizenship.’ You 
want a balance in all of 
those things.”

FREDERICK (RICK) L. GREENE, MD ’70

  P H I L A N T H R O P Y  I N  A C T I O N
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 A Murine Model

Mann is among those infectious disease faculty members. 

Because of her extensive experience working in UVA’s biosafety 

level three (BSL-3) lab, she recognized immediately the value 

of this facility for working with the highly contagious SARS-

CoV-2 virus. Because she and her former graduate student, 

Brett Moreau, PhD, now a data scientist with the Trans-

University Microbiome Initiative (TUMI), are among the 

few UVA scientists trained to work in this highly restricted 

environment, they have become popular collaborators for 

colleagues who want to work directly with the virus.

“When the whole COVID-19 pandemic emerged and people 

started wanting to work in there, we said, ‘OK, we can do 

this,’” Mann says. “We started from scratch. We got some 

virus from BEI Resources, a program funded by National 

Institutes of Allergy and Infectious Diseases, and started 

teaching ourselves how to grow it and create viral assays.”

With the ability to cultivate the virus, the need to develop a 

murine model for COVID-19 became obvious. Now there 

are several animal models available, but back in the spring, 

Mann’s team was the first to establish that a mouse model 

expressing the human ACE2 receptor gene, which was 

developed more than a decade ago for the original SARS 

epidemic, would respond to the SARS-CoV-2 virus as well.

This success was great news for infectious disease specialist 

William A. Petri, Jr., PhD ’80, MD ’82, Fel ’88. His lab was 

among the first to use Mann’s model to extend their work, 

trying to better understand the immune response to the virus.  

 Microbiologist Barbara Mann, PhD ’84, had 

never worked with a virus before. Normally her research 

involves Francisella tularensis, a pathogenic bacterium that has 

been used as a biological weapon. This year, however, Mann 

and many other researchers at the University have shifted 

their work toward a single focus: COVID-19. 

“COVID has upended many of our professional lives, 

particularly those of us in infectious diseases,” says Eric Houpt, 

MD, Fel ‘02, chief of UVA’s Division of Infectious Diseases 

and International Health. “Prior to COVID, of the 34 faculty 

within the Division of Infectious Diseases, none of our work 

was related to coronavirus. Now there are a dozen or more 

people who are spending some of their energies on something 

COVID related. We’re tackling the most urgent needs of  

the community.” 

Faculty members in other divisions and even other schools are 

also coming together to shed light on the virus, the disease, 

and what we can do about it. 

COLLABORATIONS FLOURISH 

as Investigators Pivot 

to Focus on 

10       VIRGINIA MEDICINE

Barbara Mann, PhD ’84, with Brett Moreau, PhD ’18

When the whole COVID-19 pandemic emerged  

and people started wanting to work in there, 

we said, ‘OK, we can do this.’”

BARBAR A MANN,  PHD ’8 4 

 COVID-19
Written by Linda J. Kobert

Photography by Jackson and Amy Smith
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young lawyers and learning about their strategy and how 

they are going about litigation in a system that’s very new— 

I thought that was a really cool experience.”

While the trip was academically and professionally 

eye-opening, students maintain that the most powerful 

component was the cultural exchange.

“Being able to literally walk for days on end with 

Nepalese and hear what it’s like for them to live in a place 

that’s so different from the United States was such an 

enriching opportunity,” said Alana Broe ’19. “It taught me 

more than I ever could have learned within these four walls.”

HRSP was founded on the belief that experiential 

learning is a key to developing lawyers who are responsible 

and effective global citizens.

“If we are to motivate students to become human rights 

advocates,” Sánchez said, “we need to think holistically and 

connect strategically the different opportunities that the 

school can offer, including academic reflection and training, 

experiential education, community engagement, and other 

out-of-classroom experiences.

“Preparing for practice also means creating ways to 

expose students to what is going on beyond the United 

States,” he added. “What is happening within this country 

and in many others 

is much more deeply 

connected than  

we think.”

Opportunities for 

experiential learning are 

made possible not only 

by financial gifts to the 

Law School but—as this 

recent trip illustrates—by 

gifts of time, expertise, and 

connections. Brzezinski 

urges alumni to consider 

giving back in these 

especially important ways.

“Whether in the  

private sector or 

government—locally, 

regionally, across the 

country, or internationally—

the learning experience 

students derive from this engagement is limitless. To give 

students what your years of experience taught you is 

empowering and transformational.”

Brzezinski saw the impact of that engagement and 

support up close in Nepal.

“Travel teaches tolerance,” Brzezinski said, quoting  

19th-century British statesman Benjamin Disraeli. “The 

connection between the students and the Nepalese Sherpas 

was one of the most amazing transcultural connections I 

have ever witnessed. The Sherpas come from the Himalayas 

and have virtually no connection with the West. None 

of the students had ever been to Nepal. Yet, through a 

shared love of the outdoors and the environment, they 

related and showed genuine respect with each other. It was 

extraordinarily touching.” 

“PREPARING FOR 

PRACTICE ALSO 

MEANS CREATING 

WAYS TO EXPOSE 

STUDENTS TO 

WHAT IS GOING 

ON BEYOND THE 

UNITED STATES.”

NELSON CAMILO  

SÁNCHEZ LEÓN,

ASSISTANT PROFESSOR

TOP: Welcoming gate at the Aadikavi Bhanubhakta Campus 

in Nepal. The school, which focuses on an indigenous, female, 

and minority (Dalit) population, was founded in 1987 after 

the community recognized the need for higher education. 

ABOVE: Students at the Kathmandu School of Law.   

ABOVE LEFT: Students and alumni get their first glimpse of 

Mount Everest in Sagarmatha National Park.

Spanning the World  

Beyond the Classroom

S
ince its inception in 2002, the Law School’s Human 

Rights Study Project (HRSP) has aimed to further 

the study of law protecting basic rights in foreign 

countries. By traveling abroad, students taking the 

course engage in a learning experience that brings 

their studies to life.

Each year, equipped with a semester’s worth of 

research and preparation, students journey to a country to 

observe and study its political system and how it protects 

(or doesn’t protect) human rights. Gathering information 

primarily through first-person interviews, students report 

their findings in research papers and formally present them 

to the Law School and University community. From Cuba 

to Myanmar, students have visited 17 countries spanning 

four continents. When the project started, students also 

spent a significant amount of time fundraising for the trips. 

P.J. Cowan and Cam Cowan ’81 stepped up in 2006 to 

support the students and their work. The Cowans created 

an endowment and provided additional current-use funding 

which covered the expenses of the trips.  

HRSP’s most recent trip, to Nepal, was funded chiefly 

by Kelly Burke and David Burke ’93 and included a trek 

to the base of Mount Everest. Burke is a “Triple Hoo” 

and co-founder, managing director, and former CEO of 

San Francisco Bay Area investment firm Makena Capital 

Management. The trip provided participants the opportunity 

to witness one of the world’s poorest countries in transition 

economically and politically following a 10-year civil war and 

recent devastating earthquakes.

“I wanted to give students the opportunity to explore 

an incredible place in the world and challenge themselves 

in ways they had never experienced—all the while 

surrounded by successful alumni with whom they could 

unpack everything they saw and experienced,” Burke said. 

“Observing the messy realities of life in front of them is 

a very different experience than textbook learning in the 

classrooms of the Law School.”

Led by Assistant Professor Nelson Camilo Sánchez 

León, director of the International Human Rights Clinic and 

the instructor for the HRSP course, and accompanied by 

former U.S. Ambassador to Sweden Mark Brzezinski ’91, 

the students met with members of government—including 

drafters of the Constitution of Nepal; members of the 

nation’s Truth and Reconciliation Commission, Human 

Rights Commission, and Supreme Court; and on-the-ground 

change agents, such as Nepalese law students and young 

working lawyers.

“The rule of law is very new to Nepal right now because 

of the new constitution,” said participant Roger Dean ’20, 

a former consultant at the World Bank. “So meeting these 

View a video of the Nepal HRSP experience at  

bit.ly/uvanepal

Read trip reports from all HRSP trips at 

bit.ly/hrspreports 

COUNTRIES INCLUDE: Nepal, Myanmar, Zambia, 

Colombia, Ghana, Madagascar, Sri Lanka,  

Malawi, Egypt, Cambodia, Uganda, India, China, 

Lebanon, Syria, Sierra Leone, and Cuba

LEARN MORE
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2     CAMPAIGN FOR UVA LAW

Our students are our raison d’etre. They fill the halls with 

energy, drink in all the learning the faculty has to offer, and 

ask the hard questions of the law every day. Our success is 

their success. That is why scholarships and loan forgiveness 

are a top priority. Financial aid is key to recruiting talented 

students diverse in every way, removing barriers to entering 

the legal profession, and enabling careers in public service.

Financial aid is almost always a significant—if not 

decisive—factor when admitted students of the highest 

caliber choose UVA Law. The resources to provide such  

aid are critical to who we become as UVA Law. 

NAMED DEAN’S SCHOLARSHIPS — $1 MILLION

NAMED SCHOLARSHIPS — $750,000 | $500,000 | $250,000

Named scholarships, which carry the names of their donors 

or an honoree, enable the Law School to attract exceptional 

applicants who are likely to be recruited and supported by 

“Your donations make it possible  

for students like me to attend law school 

and to seize opportunities to make a 

difference on and off Grounds. 

“After just one semester, I have 

experienced the life-changing impact of 

your donations. Whether I am attending 

office hours with top-notch professors 

or doing pro bono work with the 

Domestic Violence Project, all of this 

started with the scholarship I received. 

“Your generosity enables students  

from a diverse range of backgrounds  

to experience a UVA Law education.  

I am grateful for the opportunity to form 

lasting friendships with my incredibly 

talented classmates and professors. I 

look forward to pursuing the countless 

opportunities that your support makes 

possible for students like me. 

“Choosing to come to UVA Law was 

one of the best decisions of my life.” 

NICOLE BANTON ’21 

RECIPIENT OF THE

DASHA SMITH ’98  

SCHOLARSHIP

HOW TO 
HONOR THE FUTURE

SCHOLARSHIPS  
AND LOAN FORGIVENESS 

$250,000 

grows to 

$403,348 
 in 20 years, producing 

  $279,778* 
 for students in that time 

*Calculated with a 7% growth rate and a 4.5% spending rate

$1,000,000 

grows to 

$1,613,391 
 in 20 years, producing 

 $1,119,112* 
 for students in that time 

peer schools. These scholarships are awarded to students  

of particular merit, promise, or need, and are intended  

to provide substantial tuition assistance. A named scholarship 

gift of $750,000 covers more than half of tuition and 

substantially reduces a student’s need for loans. Named 

scholarships of $500,000 and $250,000 also help students 

reduce their dependence on student loans to varying degrees. 

NAMED LOAN FORGIVENESS FUND — $250,000

Named loan forgiveness funds, which carry the names of 

their donors or an honoree, allow the Law School to fulfill  

its commitment to making public service a viable career 

path. A fund endowed with $250,000 provides more 

than $11,000 of loan assistance to a graduate working in 

public service or in an underserved area of Virginia. Larger 

endowed gifts can often help multiple recipients.

THE POWER OF ENDOWMENT
FINANCIAL AID AND 

SCHOLARSHIPS 2018–19

446  
students

$16.7 million
disbursed

EFFECTS

Fall 2019     3
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	 : Deceased  l 5–9 Consecutive Years of Giving
	H Alumni Trustee  l 10+ Consecutive Years of Giving

We gratefully acknowledge the 

following donors for their 2018-2019 

investment in the McIntire School  

of Commerce. Their contributions, 

made between July 1, 2018, and  

June 30, 2019, are vital to our 

mission to provide the world’s best 

business programs.

1947
Samuel A. Derieux l

1948
Douglas G. Lindsey
R. O. Robertson Jr.

1949
Joseph E. Godridge Jr. :
Landon R. Wyatt Jr. &  

Kathryn Benton Wyatt l

1950
Richard F. Aufenger
Robert L. Buchanan Jr. :
George P. Buckey &  

Martha B. Buckey l
Robert T. Lamkin l

1952
Milton S. Bolton &  

Barbara S. Bolton l

1953
Derwood S. Chase Jr.

1954
Robert E. Blanchard &  

Clare N. Blanchard l
Ronald A. Lear & Olive L. Lear l

1955
Charles L. Reed Jr. & Ann Reed

1956
William F. Blue & Katherine B. Blue l
Ramon W. Breeden Jr.
Martin J. Greenstein l
William K. Nisbet l
Richey Smith & Sandra Smith l
George C. Stuckey l

1957
Andrew E. Bowles Jr.
Robert C. Duval & Katherine B. Duval
Robert P. Grymes Jr.
Austin T. Moore Jr. l
James A. Pettit Jr. & Elizabeth Pettit
Jack P. Ray
Gerald Smith

1958
James M. Daniel & Sarah B. Daniel
Robert A. Fliegel l
Wayne R. Jones l
Antoine C. Kemper
Allan J. Malester &  

Pamela L. Malester l
Martin G. Mand & Shelly C. Mand l

1959
Anonymous
John J. Gravins III
G. Bernard Hamilton &  

Laura H. Hamilton l
George W. Redd
John C. Siewers II & Mary L. Siewers l
Stanley Weiner

1960
Thomas M. Arrasmith III &  

Christine Arrasmith l
Martin S. Brown
Leroy R. Hamlett Jr. &  

Patricia Bromm Hamlett l
William L. Hudgins Jr.
Robert L. Rustad l
Robert G. Stern l
James W. Todd & Sharon K. Todd l

1961
Thomas H. Baker l
Betsy Noyes Britton l
William R. Cooper
Leslie H. Friedman l
Alan T. Gregory
Charles H. Henderson III &  

Mary M. Henderson l
William W. King l
Henry S. Klaiman & Linda S. Klaiman
John K. Marlow & Joyce Marlow l
Henry C. McDonald
Richard D. Wood Jr. &  

Jeanette A. Wood l
John R. Wooldridge Jr.

1962
Raymond E. Brann Jr.
Joel J. Goldman l
Donald A. King Jr. &  

Janemarie D. King l

Edwin F. LeGard Jr. l
John W. Rader Sr. & Gale B. Rader
Gordon H. Watkins &  

Kay M. Watkins l

1963
James G. Aldige III & Carolyn R. Aldige
Geoffrey R. Cobham &  

Elizabeth C. Cobham
M. Gabrielle Hall
Roy B. Harrill & Lynda Harrill l
Edward J. Head
Joseph G. Kehoe
H. Warfield Leeke Jr. l
Paul Miller
Richard H. Owen IV & Eby J. Owen
William K. Perrin & Susan M. Perrin l
Gary W. Rembacki &  

Judy A. Rembacki l
Bruce H. Rinehart l
Malcolm E. Ritsch Jr. &  

Nan Ellen W. Ritsch l
Dee and Mike Timbers
Robert Understein &  

Sue Understein l

1964
Anonymous
G. Jeffrey Arnold l
Larry W. Dobrinsky
Lawrence W. Everett
Edward W. Gibson Jr. l
H. Alexander Holmes &  

Charlotte M. Holmes l
Henry L. Hoppler l
David E. Houseman Jr. &  

Page Dyer Houseman l
L. Peyton Humphrey l
Michael F. T. Jackson &  

Pepper Jackson
F. Gordon Kraft & Suzanne H. Kraft
G. Hunter Lindsay
Stephen A. Miller
P. Bradley Nott Jr. &  

Jane Trevillian Nott l
Richard W. Young : &  

Margaret Mapp Young l

1965
Anonymous
Howard L. Baucom &  

Barbara Baucom
John F. Depenbrock Jr.
C. William Eastwood
James R. Leone
David Livingston
John W. Moorleghen
George A. Ragland &  

Susan C. Ragland l
Edmund G. Simpson &  

Virginia A. Simpson l
Patrick J. Vaughan l
John R. Watson Jr. &  

Sheryl B. Watson l

McIntire Undergraduate Alumni

HIGHEST 
UNDERGRADUATE 

PARTICIPATION RATES 
BY DECADE

2010s
Class of 2019 — 25%

2000s
Class of 2005 — 22%

1990s
Class of 1999 — 19%

1980s
Class of 1980 — 21%

1970s
Class of 1979 — 25%

1960s
Class of 1963 — 31%

1950s
Class of 1957 — 17%

1940s
Class of 1947 — 20%

McINTIRE 
HONOR ROLL
2018–2019

1966
Joseph R. Daniel & Linda Daniel l
James V. DiSabatino
Brian Forbes & Lynne Forbes l
William R. Harlowe Jr. l
Lewis D. Hirschler Jr.
Richard M. Jones l
Charles S. Lorber & Geraldine Lorber
Robert H. Waldruff l
David A. Weinberger
George M. Whitley Jr.

1967
Stanley M. Adler
John V. Eddy Jr.
Kenneth W. Glazer
James P. Kaczorowski
Alastair S. Macdonald l
Okla Basil Meade Jr. l
Barry L. Reisig l

1968
Anonymous
Charles F. Bost
William Couper l
Michael H. Freehill l
Donald W. Fulton Jr. l
Bruce G. Gabler & Ann L. Gabler l
George H. Gromel Jr. &  

Nancy M. Gromel l
Rodney C. Herring
Ray Karnes l
Walter F. Melvin
Robert N. Mumaw l
Thomas R. Scanniello &  

Carolyn S. Scanniello l
William D. Willey Jr. &  

Barbara V. Willey
Russell D. Wilson & Connie Wilson l

1969
Robert T. Brady & Sharon Brady l
Robert W. Cabaniss Jr. &  

Eda Hofstead Cabaniss
Daniel Patrick Collins
Dwight B. Ferguson Jr. l
Rand Garrett & Jan Garrett l
William Greenberg
Robert A. Innamorati &  

Margaret Innamorati l
Alan G. Loring l
F. Heath Myers Jr. & Mary Ann Myers l
Gary J. R. Singer & Susie Singer
Anne Lowe Stone &  

Philip E. Stone, Jr. l
Ralston B. Vanzant II &  

Sharon S. Vanzant
Richard T. Wheeler Jr. &  

Mary-Elliott W. Wheeler l
Julien H. Williams & Lucy Williams

1970
Thomas M. Blanchard Jr.
M. Campbell Cawood l
Henry A. Dudley Jr. & Ann M. Dudley l
Michael E. Eber
James D. Francis &  

Shirley Waters Francis l
Malcolm H. Hathaway l
Jerry Hendrick Jr.
Charles H. Hudson l
William W. McCarten &  

Sheila A. McCarten l
John S. Philips & Sallie Philips
Dennis Pushkin
James J. Zok l

1971
John L. Beeghley
Richard S. Burke l

Curtis D. Deane
Margaret C. Hansel Huckabee l
Robert L. Jaworski
David W. Kudravetz &  

McCrea S. Kudravetz l
Michael L. Messer
Victor W. Schmitt & Karen L. Shoos l
Derek J.R. Smith & Pamela Smith l

1972
Jeffrey A. Barksdale l
Gary P. Bibb & Vicki Giannini Bibb
Alan C. Botsford Jr. &  

Susan Perkins Botsford
Jon C. Butler l
Roger L. Calvert &  

Barbara C. Calvert l
H. Burton Clark
Douglas S. Favre l
Lee S. Gardner
H. Thomas Hicks
Leroy A. Keller Jr. &  

Kathryn Ferguson Keller
Paul C. Lazor & Barbara Lazor
James H. McKenzie &  

Mary Ann McKenzie l
Jerald F. Miller & Maria M. Miller l
John W. Shishoff l
Thomas W. Wood

1973
Stephen C. Adams &  

Nancy Bagley Adams l
R. Helm Dobbins & Leslie M. Dobbins
Alex. G. Fisher l
William L. Gregg
William C. Lucas
William A. Matthews III &  

Mary Anne Matthews l

Edward C. McKeown &  
Meredith A. McKeown l

G. William Morton IV l
Niles C. Overly l
Robert A. Scott & Debra Todd Scott l
James G. Steiger l
Mark N. Stempler &  

Ellen Newman Stempler
F. Edward Thomas l
Benjamin N. Wafle l
Craig S. Wagner &  

Barbara C. Wagner l

1974
James H. Biggart Jr.
George W. Boyer l
Ronald C. & Anne S. Britt l
William L. Clark Jr. & Susan L. Clark l
Mark T. Creighton &  

Ann Kenney Creighton l

Larry G. Dillon & Renaye D. Dillon l
Alvaro Garcia-Tunon &  

Sandra J. Garcia-Tunon l
John M. Heffelfinger
Daniel E. Hinchman Jr. l
Thomas C. Humphrey l
J. Michael Malley & Eve Malley
George L. Maloomian

Douglas W. Mann l
Lawrence J. Martin &  

Lynn W. Martin l
James A. McClurg &  

Melody A. McClurg l
A. Curtis Monk & Kathleen E. Monk l
Jeff Newman
Kenneth E. Patterson &  

Eileen McKay Patterson l
W. Bartlett Snell & Karen A. Ostensoe
Ellen Newman Stempler &  

Mark N. Stempler
Larry S. Thompson
Arthur K. Thorn Jr.
Daniel N. Worsham Jr.

1975
George R. Beard & Paula S. Beard l
M. Stuart Bolton Jr. &  

Linda L. Bolton l

Elizabeth Laucella Brockelman & 
Mark Brockelman l

Mary Barker Brown &  
Robert A. Brown l

Harry D. Dickinson &  
Doris Dickinson l

Otis R. Doss & Mary A. Doss l
C. Allan Foster

$4.5M DOLLARS RAISED 
FOR THE ANNUAL 
FUND IN 2019
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McIntire School of Commerce

Undergraduate Tuition/ University Funding51.56%

Investment & Gift Income6.93%

Transfers from Foundation8.35%
Provost Support Funds3.35%

Executive Education1.54%
Graduate Tuition28.27%

EXPENSES

REVENUE

McINTIRE SCHOOL OF COMMERCE — 2018/2019
Revenue

Undergraduate Tuition/ University Funding 
$ 26,003,892 51.56%

Graduate Tuition 
 14,263,353 28.27%

Provost Support Funds 
 1,692,010 3.35%

Executive Education 
 777,957 1.54%

Transfers from Foundation  4,210,218 8.35%

Investment & Gift Income  3,497,693 6.93%

 

$ 50,445,123 100.00%

Expenses
Salaries & Benefits 

$ 32,812,152 65.03%

Operating Expenses 
 7,928,617 15.72%

University Overhead 
 8,770,031 17.39%

Return to Endowment 
 934,323 1.86%

 

$ 50,445,123 100.00%

Salaries & Benefits65.03%

Operating Expenses15.72%

University Overhead17.39%

Return to Endowment1.86%

McINTIRE SCHOOL OF COMMERCE — 2018/2019

McINTIRE SCHOOL OF COMMERCE — 2018/2019

McINTIRE FOUNDATION — 2018/2019Revenue
Centers  

$ 1,140,023 12.91%

Unrestricted Gifts 
 4,559,331 51.63%

Restricted Gifts 
 253,000 2.86%

Endowment & Other Income  2,878,463 32.60%

 

$ 8,830,817 100.00%

Expenses
Centers 

$ 699,408 7.92%

Transfers to McIntire Operating  4,210,218 47.68%

Development & General 
 3,843,283 43.52%

Return to Endowment 
 77,908 0.88%

 

$ 8,830,817 100.00%

Other Gifts
Capital Project Gifts 

$ 3,333,758
Realized Planned Gifts 

 369,314
Other Restricted Gifts 

 2,048,792
 

$ 5,751,864

Sabina Ewing (McIntire ’96) Honors Her McIntire Professors 

through the Centennial Fund for Faculty Excellence
S abina Ewing can trace her career in tech leadership 

back to when she was a fourth-year Commerce 

student performing her first IT consulting job for the 

UVA Bookstore as part of her McIntire coursework. And from 

the earliest part of her professional life managing client 

engagement at Arthur Andersen’s Business Consulting practice 

to her current position as Vice President at Pfizer in Shanghai, Ewing credits McIntire and its faculty for acting as a vital impetus for 
her success.

“From that very first assignment until today, as the technology leader for Pfizer’s Upjohn division,  I sincerely appreciate the quality preparation that  went into establishing  the foundation of my capabilities and skills.  I often say that I had the raw materials when I entered McIntire, but the Comm School 

was the sandpaper that really shaped me into being polished 

for a high-quality career of impact in technology,” she says.

Recalling Professor Michael Atchison and his efforts to 

provide a pathway for African American students to become 

acquainted with McIntire and its professors during a Comm 

Connection summer program, Ewing says the opportunities 

that he presented to her were key to her acceptance into the 

Commerce School—and are central to why she felt compelled to 

give to the School’s Centennial Fund for Faculty Excellence.

A cornerstone of McIntire’s Inspire the Next Century 

Campaign, the Centennial Fund provides support for the 

School’s passionate faculty in perpetuity, strategically pooling 

Ewing’s gift with other similar contributions of $100,000 or 

more made to the $100 million endowment. In addition to 

creating named professorships and fellowships, the fund will 

offer critical and flexible annual resources that compound as it 

grows, ultimately supplying permanent support for Commerce 

faculty recruitment, retention, and research.
“UVA exposed me to possibilities beyond my initial 

dreams, and paramount to my success was the catalyst role 

that McIntire played in setting me on this career path,” says 

Ewing. “I am supporting the fund because of the investment 

my brilliant professors made in me—Bob Webb, Raymond 

Haas, Mike Atchison, Larry Pettit, George Overstreet, and 

countless others. Now I’m paying the dividends through this 

commitment to help ensure that future generations of students 

have continued access to the best faculty and resources.”

The Centennial Fund for Faculty Excellence will not 

only safeguard McIntire’s ability to attract and retain gifted 

business educators who foster tight-knit connections with 

students, but also empower faculty to develop and expand a 

host of enterprises, including its renowned transformational 

global courses, enlightening industry career treks, timely 

curriculum innovation, and groundbreaking, collaborative 

research with scholars across the world through the School’s 

six Centers of Excellence.An active, engaged alumna, Ewing notes that in addition 

to her gift, she has connected with the local Shanghai UVA 

Club and expects to host McIntire students visiting China’s 

most populous city in the summer at Pfizer Upjohn’s new 

global headquarters as well. Students will see firsthand how 

the Commerce School’s leading business education manifests 

in the careers of its outstanding alumni practitioners.

“McIntire builds leaders. Student self-governance sets 

you on a path to lead in all facets of your life,” she says. “We 

bring a strong sense of confidence, integrity, problem solving, 

creativity, independent thinking, teamwork, and an unwavering 

commitment to excellence. Those are core to my values and 

how I deliver for Pfizer every day.”

Sabina Ewing

FINANCIAL REPORTFiscal Year July 1, 2018, to June 30, 2019

CENTENNIAL FUND FOR FACULTY EXCELLENCE DONORS

Mark M. AndersonDavid C. BellRamon W. Breeden Jr.Mitchell R. Cohen &  Susan Oberhelman CohenJohn P. Connaughton &  Stephanie F. Connaughton sCalvin C. CrumJoseph R. Daniel & Linda DanielPeter E. Engel & Alison F. EngelSabina Anselma EwingThomas M. Finke & Heather S. Finke
Mark E. Galant & Cynthia T. Galant s

Gregg Goldenberg &  Freddy GoldenbergFrank R. Gough IIIJohn H. Gowen &  Susan Tolleson GowenJohn A. Griffin &  Amy Mitchell Griffin sRob Harper & Kristen HarperJames G. Harris & Martha M. Harris
Maynard Allen Hatfield &  Charlene D. HatfieldJ Carney Hawks & Melissa HawksSigna M. Hermann &  Robert R. Hermann Jr.

Meredith Skelly Hughes &  Christopher D. HughesKristin Rae Jensen & Mina C. Faltas
John F. Kirtley sMerritt and Elly Lane P. Jeffrey and Genevieve LeckGeorge L. MaloomianKaren Russell McJunkin &  John G. McJunkinChristopher J. NassettaPatricia D. Odrich &  Michael J. OdrichLori O’Hern & Tom E. O’HernCraig Packer & Suzanne PackerMark A. Victor Pinho &  Katherine M. PinhoErin L. Russell &  William P. Russell Jr.Curtis W. Schade & Angel Schade s
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UVA McIntire School Investors’ Report  
A 36-page special report with 
infographics and acknowledgments 
pertaining to the school’s donors 
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DESTINATIONSREPORT

2018

M.S. in Global CommerceThe M.S. in Global Commerce Program is offered by the McIntire School in 

partnership with two renowned business schools—ESADE Business School in 

Barcelona, Spain, and Lingnan (University) College at Sun Yat-sen University 

in Guangzhou, China. The unique program allows students to earn an M.S. 

in Global Commerce from McIntire, an M.S. in Global Strategic Management 

from ESADE, and a Certificate in International Business from Lingnan over the 

course of a year, while developing the skills needed to thrive in an increasingly 

globalized business environment.Designed for high-achieving graduates with an undergraduate degree in 

business and little to no full-time work experience, this innovative 40-credit-

hour program provides a fresh look at business practices and strategy through 

a global lens.
Students—roughly one-third each from Asia, Europe, and the Americas—

develop a portfolio of global business skills and cultural immersion 

experiences as they live and study together across three continents. After 

spending August–December at the University of Virginia and January–March 

at Lingnan, students complete the program at ESADE, studying March–June 

there. The first class of 58 celebrated their graduation in June 2017. 

FOR ADDITIONAL INFORMATION 
www.commerce.virginia.edu/ms-global

GRADUATE DESTINATIONS

COUNTRIES REPRESENTED  IN THE CLASS OF 2019Austria
Belgium

China
France

Germany
Italy

Netherlands
Panama

Peru
Portugal

Slovenia
Spain

United States

CLASS OF 2017 AND 2018 RECRUITING ORGANIZATIONS*

Asia

Europe

U.S.

ANDRITZ

Amazon

A.T. Kearney

 Anheuser-Busch InBev
 Anheuser-Busch InBev

Accenture 

Bain & Company

BCG

Carnival Cruise Line

CITIC Securities

BNP Paribas

 Citi

 Deloitte

 EY-Parthenon

DHL Consulting

DiDi

Google

 EY

DJI 

GSK

IBM

iResearch Consulting Group
Kraft Heinz

Marriott International 

Kantar

LinkedIn

Nike

 KPMG LLP

McKinsey

Oracle

Melco Resorts & Entertainment 
 Monitor Deloitte

 PricewaterhouseCoopers

Nielson

Novartis

Ralph Lauren 

SINA

Unibail-Rodamco-Westfield
Royal Bank of Scotland

Sina Weibo

VMware

Red Ventures

Tencent

Vodafone

Rolls-Royce

Tinkle International 
ZARA

Volvo

GENDER

 

2018
2019

Female

32 Students – 55% 27 Students – 50%

Male

26 Students – 45% 27 Students – 50%

TOTAL

58 Students – 100% 54 Students – 100%

2018 SALARIES
School

EUR
USD*

McIntire School of Commerce
55.869 €

$63,023

ESADE Business School
48.393 €

$54,590

Lingnan (University) College
28.528 €

$32,181

Global Average Salary
51.403 €

$57,985

*As of the Nov. 30, 2018, exchange rate.
2018 PLACEMENT RATESchool

Employment Percentage*

McIntire School of Commerce

92%

ESADE Business School

93%

Lingnan (University) College

75%

Global Employment Percentage

91%

*Based on those reported as seeking employment during data collection period.

M.S. IN GLOBAL  COMMERCE
McIntire School of Commerce, 
University of VirginiaCharlottesville, Virginia, USA

M.S. IN GLOBAL  STRATEGIC  MANAGEMENT
ESADE Business School,  
Ramon Llull UniversityBarcelona, Spain

CERTIFICATE IN INTERNATIONAL BUSINESSLingnan (University) College,  
Sun Yat-sen UniversityGuangzhou, China

*This list is a sample of M.S. in Global Commerce recruiting organizations.       McIntire Corporate Partner.

24

25

Graduate School Destinations
A total of 18 B.S. in Commerce Class of 2018 graduates (5% of the class) 
indicated they have enrolled in graduate degree programs, most of which 
include accounting, data science/business analytics, and finance.

CLASS OF 2018

Summer Internships Lead to …
Ninety-two percent (318 students) of the undergraduate Class of 2018 
indicated they had an internship during the summer before their fourth  
year at McIntire. Of these students, 59% (187 students) received full-time  
job offers, and 54% (172 students) accepted full-time employment with  
the company at which they interned.

CLASS OF 2019

Summer Internships Are Strong
As of Aug. 21, 92% (324 students) of the undergraduate Class of 2019 
indicated they had an internship during the summer prior to their fourth year 
at McIntire. The average internship monthly wage is $5,600; the average 
internship hourly wage is $25.

ON-GROUNDS RECRUITING 
activity remained strong, with 
more than 300 organizations 
recruiting McIntire students at 
the University.

$75,068
AVERAGE SALARY

... Plus Bonuses
The average signing bonus for the undergraduate Class of 2018 is $9,313 
(includes information collected on 62% of those reporting). The average 
relocation bonus is $5,844 (includes information collected on 27% of 
those reporting). The average estimated annual bonus is $25,074 (includes 
information collected on 45% of those reporting).

The average annual base salary 
for the undergraduate Class of 
2018 is $75,068; the median 
annual base salary is $75,000.

Undergraduate Placement
As of Aug. 21, 98% of the undergraduate 
Class of 2018 indicated they had 
accepted a position (92%), were 
enrolling in graduate school (5%), or 
were not in the job market (1%). 

98%

EMPLOYMENT

M.S. in Commerce

As of December 2018, 94% of 
those reporting in the M.S. in 

Commerce Class of 2018 were 
employed. The average annual 

base salary is $67,557; the median 
annual base salary is $69,500.

EMPLOYMENT

M.S. in Global Commerce

As of November 2018, 91% of the 
M.S. in Global Commerce Class of 

2018 reported being employed. The 
global average salary is $57,985.

91%94% 91% 100%

2018–2019 Highlights

EMPLOYMENT

M.S. in Accounting

As of Aug. 21, 91% of the M.S. in 
Accounting Class of 2018 reported 
being employed. The average base 

salary is $59,086; the median 
annual base salary is $58,000.

EMPLOYMENT

M.S. in the Management  
of Information Technology

At graduation, 100% of the 
M.S. in the Management of 

Information Technology Class of 
2018 reported being employed.

32

RFP REFERENCE — XII.B.4. 

CREATIVE SAMPLES

UVA McIntire School Destinations Report 
A 40-page special report with infographics 
and tabular statistics that illustrate the 
success of the school’s graduates 

http://CommunicationDesign.com
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CREATIVE SAMPLES

William & Mary Swem Library — Vinyl supergraphics promoting 
the library’s ranking in the Princeton Review

http://CommunicationDesign.com
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CREATIVE SAMPLES

William & Mary Swem Library
Vinyl supergraphics promoting a gallery exhibition  
on the letters of James Monroe

http://CommunicationDesign.com
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Annual report / capital campaign case statement
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CREATIVE SAMPLES

Virginia Historical Society 
Comprehensive branding and design services from 1997 through 
2018 for a broad range of marketing and fundraising needs

http://CommunicationDesign.com
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Incomparable
The Virginia Historical Society is rich in event venues, each one 

as incomparable as the Commonwealth itself. You and your 

guests will never forget ...

An elegant wedding in an historic drawing room. A powerhouse 

crowd in a soaring, cathedral-like atrium. An intimate get-

together in an art-filled gallery. A well-equipped classroom, an 

acoustically superb theater, a serene patio and garden ...

With one call, you may book any one or several of these interconnected 

venues to suit your event. At one of the South’s oldest and most 

venerable cultural institutions, the possibilities are nearly endless. 

Whether you’re ready to book or just want to learn more, please contact 

us at events@vahistorical.org or 804.342.9676. Fees vary depending on 

whether the request is for use during daytime operating hours (9 a.m.– 

5 p.m.) or after hours (5 p.m.– 11 p.m.). The VHS tries to accommodate 

fellow nonprofits by working within their budgets.

THE EVENTS

Wedding and reception
•

Corporate gathering
•

Stockholder or board  
meeting

•
Club or organization  

meeting
•

Lecture, seminar,  
workshop  

or symposium
•

Reunion
•

Retreat
•

Charitable fundraiser
•

Luncheon, tea  
or party

•
Memorial or funeral

COVER:

Formal dinner in the 
Olsson Family Gallery

THE A MENITIES

Centrally located on  
the Boulevard in Richmond,  
except for Virginia House,  

located in Richmond’s  
Windsor Farms neighborhood

•
Ample free parking

•
Easy access from  

I-95 and I-64
•

Available for both day and  
evening events

•
Flexible setup times

•
Audio/video equipment 

available in some venues or  
utilize approved a/v suppliers

•
Tables and chairs  

at no additional charge
•

Kitchen access  
for approved caterers

•
Gallery access during events

FACILITY 
RENTALS

428 North Boulevard
Richmond, Virginia 23220

•  
804.342.9676  

•  
www.vahistorical.org

 

02
—

20
17

VHS Facilities Rental brochure.indd   Letter V 2/24/17   2:09 PM

Facility rentals brochure
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CREATIVE SAMPLES

Virginia Historical Society 
Brochure covers

WW1 
AMERICA

The America 
we know 
was shaped 
by a war 
we must 
not forget

Exhibition on display
February 17, 2018  
to July 29, 2018

A Virginia Centennial 
Commemoration 

Exhibition promotion

http://CommunicationDesign.com
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MARYLAND CIVIL WAR TRAILS

VIRGINIA CIVIL WAR TRAILS

INTERACTIVE MAP

Suggested driving routes will lead 
you along many of Virginia’s most 
scenic and historic roads.

VIRGINIA

 Lee vs Grant

 Lee’s Retreat

 Peninsula Campaign

 Shenandoah Valley

 Hunter’s Raid

MARYLAND

 Antietam Campaign

 Attack on Washington

 Gettysburg Campaign

 John Wilkes Booth

TENNESSEE

 Hood’s Campaign

WEST VIRGINIA

 The First Campaign

 Jenkins’s Raid

 Jones-Imboden Raid

NORTH CAROLINA

 Carolinas Campaign

 Stoneman’s Raid

RFP REFERENCE — XII.B.4. 

CREATIVE SAMPLES

Civil War Trails — 
Comprehensive branding and design services   
since 1994 for a broad range of marketing 
needs for one of the largest driving trail 
tourism initiatives in the country

Tourism brochure coversWayfinding signage

Website with interactive map and 

geolocation for mobile devices

http://CommunicationDesign.com
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CREATIVE SAMPLES

Civil War Trails website

http://CommunicationDesign.com
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Civil War Trails brochure: Central Virginia (map side)
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Parker’s Store

Widow Tapp
Farm

R A P I D A N
R I V E R

(Union)

(Union)

(Union)

(Union)

(Confederate)

(Confederate)

(Confederate)

Germanna
Ford

Wilderness Battlefield
Exhibit Shelter

Potomac
Creek
Bridge

Aquia
Landing

Todd’s Tavern

Spotsylvania
Battlefield

Spotsylvania Court House
Historic District

Salem Church Slaughter
Pen Farm

Chancellorsville
Battlefield

Jackson’s
Amputation

Massaponax
Church

Plantations on
Guinea Station Road

Stonewall
Jackson
Death Site

Bethel Church

Milford
Station

Carmel
Church

Court House Complex
and Old Star Hotel

Ox Ford
Battlefield

Bethesda
Church

Polegreen Church

Totopotomoy
Creek

Enon Church

Gaines’
Mill

Cold Harbor
Battlefield

Long Bridge

Wilcox’s Landing

Bethany
Church

Charles City
Court House

City Point
Unit/PNB

Prince George
Court House

Dutch Gap 
at Henricus 
Historical Park

Halfway House

Bermuda
Hundred
Landing

Parker’s
Battery

Fort Stevens

Battery
Dantzler

Seven Pines
(Sandston Library)

Yellow
TavernMeadow Farm

Museum

Deep Bottom
Landing

New Market
Heights

Dabbs House
Museum

Fredericksburg
Battlefield

Beaver
Dam
Creek

Patawomeck Band 
Memorial Park

Port Royal

Dahlgren
Visitor Center

Cleydael

Machodoc 
Creek Marina

Belle Grove 
Plantation

Old Church

White Oak Swamp

Flowerdew
Hundred

BOWLING GREEN

Hanover
Junction

Mangohick
Church

Nelson’s
Crossing

Haw’s Shop

Malvern
Hill

Drewry’s Bluff

Stratford
Hall

Edgewood

Westover

Richmond
International

Airport

Spotsylvania
Visitor Center

Tunstall
Station

GORDONSVILLE

ORANGE

Cedar Mountain
Battlefield

Brandy Station
Battlefield

James City
Battlefield

Rochelle
(Jack’s Shop)

Zion Methodist Church

North Anna
Battlefield Park

Hanover
Tavern

Hopewell/PG
Visitor Center

South Side
Station Petersburg

National
Battlefield

Kelly’s Ford

LOUISA

Locust Grove

Verdiersville

CULPEPER
(Multiple Sites)

MADISON

Shirley

White Oak
Church

Meadow
Bridge

Lee’s Last
Camp

Huguenot
Springs

Powhatan
Courthouse

Ewell Crosses 
the Appomattox

Derwent

Passing
Through

the Lines

North Bend

Savage’s
Station

Trent
House

Darbytown
Road

Beefsteak Raid

( S o u t h S i d
e

R R )

No modern crossing. Site of 1864 pontoon
bridge, and ferry crossing.

Modern roads connecting historic route.

THE FINAL CAMPAIGNS Dunlop
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Union supply wagons crossed the 
Rapidan River as Federal troops 
fought in The Wilderness. 
Courtesy Library of Congress

One of a series of photographs 
by Timothy O’Sullivan showing 
a conference at Massaponax 
Church. Union Gen. U.S. Grant 
is leaning over a church pew  
in the yard, conferring with  
his subordinates. 
Courtesy Library of Congress

Confederate cavalry 
commander J.E.B. 

Stuart was mortally 
wounded during the 

Battle of Yellow Tavern, 
May 11, 1864. 

Courtesy Library of Congress

Forage cap worn by Pvt. G. 
Washington, 23rd US Colored Troops 

Courtesy The State Museum of 
Pennsylvania, Pennsylvania Historical 

and Museum Commission

Watch history come alive 
at historic sites and parks 
across Virginia.

Confederate soldiers beg Lee to  
return to the rear as fighting grows  

intense in The Wilderness.

The first Union attacks on 
thinly held Confederate lines 
met with stiffening resistance 
and resulted in a long siege.

Lieutenant Colonel Charles L. Chandler 
rallying the 57th Massachusetts Infantry 

at Ox Ford, May 24, 1864.
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Enfield musket butt recovered 
from the Crater battlefield – 
Courtesy National Park Service, 
Petersburg National Battlefield
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Union supply wagons crossed the 
Rapidan River as Federal troops 
fought in The Wilderness. 
Courtesy Library of Congress

One of a series of photographs 
by Timothy O’Sullivan showing 
a conference at Massaponax 
Church. Union Gen. U.S. Grant 
is leaning over a church pew  
in the yard, conferring with  
his subordinates. 
Courtesy Library of Congress

Confederate cavalry 
commander J.E.B. 

Stuart was mortally 
wounded during the 

Battle of Yellow Tavern, 
May 11, 1864. 

Courtesy Library of Congress

Forage cap worn by Pvt. G. 
Washington, 23rd US Colored Troops 

Courtesy The State Museum of 
Pennsylvania, Pennsylvania Historical 

and Museum Commission

Watch history come alive 
at historic sites and parks 
across Virginia.

Confederate soldiers beg Lee to  
return to the rear as fighting grows  

intense in The Wilderness.

The first Union attacks on 
thinly held Confederate lines 
met with stiffening resistance 
and resulted in a long siege.

Lieutenant Colonel Charles L. Chandler 
rallying the 57th Massachusetts Infantry 

at Ox Ford, May 24, 1864.
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Civil War Trails: Central Virginia (narrative side)

ON TO RICHMOND! H  H  H  H  H  H  H  HH  H  H  H  H  H  H  H

FIGHTING FOR FREEDOM RICHMOND WOMEN AND WARTIME INDUSTRY A HISTORIC ROAD TRIP

PLAN YOUR TRIP PHOTOGRAPHYH H

FRUSTRATED AMBITION

On to Richmond! The Union cry arose 
soon after the war began, for the 

capture of the Confederate capital and 
speedy victory to end it. Defeat at the First 
Battle of Manassas in July 1861, and then by 
the failed Peninsula Campaign, May-July 
1862, dashed that dream. In September, 
Confederate Gen. Robert E. Lee took the 
Army of Northern Virginia north into 
Maryland, but then retreated after the 
Battle of Antietam. U.S. President Abraham 
Lincoln ordered Gen. George B. McClellan 
to get between Lee and Richmond, then fired 
him when he failed to do so. Gen. Ambrose E. 
Burnside took command and led the Army of 
the Potomac to Fredericksburg. He crossed 

the Rappahannock River and attacked 
Lee in December but withdrew with heavy 
losses. In January 1863, Burnside tried 
again, but unseasonably warm weather and 
a heavy rainstorm halted his “Mud March” 
on the river’s bank. Lincoln replaced him 
with Gen. Joseph Hooker, inspiring the 
Union soldiers camped near Fredericksburg. 
On May 1, Hooker met Lee’s army as he 
attempted to go around the Confederates. 
Hooker failed spectacularly when Lee 
and Gen. Thomas J. “Stonewall” Jackson 
outmaneuvered him at Chancellorsville. 
Once more, “On to Richmond” proved an 
illusory aspiration as Lee headed north 
again, to Gettysburg.

OVERLAND CAMPAIGN

In March 1864, Lincoln appointed 
a new commander-in-chief of all 

the Union armies, Gen. Ulysses S. 
Grant, who decided to accompany 
Gen. George G. Meade and the Army 
of the Potomac in the field. Grant 
ordered all Union armies to advance 
simultaneously at the beginning 
of May, in what he envisioned as a 
relentless fight to the death of the 
Confederate forces. These advances 
occurred in Georgia and in three 
parts of Virginia: up the Peninsula, 
in the Shenandoah Valley, and 
between Culpeper County and 
Richmond—the Overland Campaign. 
On May 4, Meade’s men began 
crossing the Rapidan River, and 
the next day the Battle of the 
Wilderness began, followed by the 
battles of Spotsylvania Court House, 
North Anna River, Totopotomoy 
Creek, and Cold Harbor. Dwindling 
manpower in the South meant 
that the enormous casualties had a 
greater effect on the Confederates. 
While Meade’s army headed south 
toward Richmond, Gen. Benjamin F. 
Butler’s Army of the James sailed up 
the James River from Fort Monroe 
and occupied the Bermuda Hundred 
peninsula east of Petersburg. 
On June 9, Butler attacked 
Petersburg but was repulsed. Meade 
maneuvered around Lee’s flank after 
Cold Harbor and crossed the James 
River a few miles east of Richmond. 
Both sides dug in, and a siege began 
that lasted almost ten months.

SIEGE OF PETERSBURG AND RICHMOND

Between June 1864 and April 
1865, the Army of the Potomac 

probed the Confederate defenses 
at Richmond and Petersburg 
continuously while extending its 
entrenchments south and west of 
Petersburg, stretching Gen. Robert 
E. Lee’s thin gray lines to the 
breaking point. Heavy fighting took 
place outside both cities, including 
the fight at the Crater at Petersburg 
on July 30 when a tunnel was dug 
under Confederate lines, packed 
with gunpowder, and exploded. 
U.S. Colored Troops, former slaves 
and free African Americans whose 
regiments had been authorized by 
the Emancipation Proclamation, 
charged into the Crater but were 
cut down. They had more success 
on September 29 at New Market 
Heights near Richmond; fourteen 
soldiers earned the Medal of Honor 
for heroism there. Federal attacks 
continued through the winter and 
into the spring of 1865. The literal 
turning point came on April 1, 14 
miles southwest of Petersburg at 
Five Forks, where Union forces 
“turned” or broke the western 
end of the Confederate defenses. 
On April 2–3, 1865, Meade’s men 
drove through the defensive line 
at Petersburg, the Confederate 
army and government fled west, 
and Union troops marched into 
Richmond. No longer was the cry 
“On to Richmond!” The war was 
almost over.

Caroline County Tourism  
& Visitor Center
VisitCaroline.com 
804-633-3492

Visit Culpeper Virginia   
VisitCulpeperVA.com 
540-727-0611

Visit Fredericksburg   
VisitFred.com 
540-373-1776

Visit Henrico County
VisitHenrico.com 
804-652-3406

Visit Louisa County
VisitLouisa.com 
540-967-4420

Visit Orange Virginia   
VisitOrangeVirginia.com 
540-672-1653

Petersburg Area  
Regional Tourism
PetersburgArea.org 
804-861-1666

Visit Richmond, VA
VisitRichmondVA.com 
804-783-7450

Spotsylvania Tourism
VisitSpotsy.com 
540-507-7090

Tour Stafford Virginia   
TourStaffordVA.com 
540-658-8681

R
ichmond was an important 
industrial center, one of 
the reasons it became the 
Confederacy’s capital. As 

wartime demands for manpower 
increased, many women found their 
husbands, fathers, and brothers called 
to military service. Many women worked 
in various industries to support their 
families, at a time when working outside 
the home was unusual for women. Most 

of those who did were from the laboring 
class, many of whom were immigrants.

One of the larger employers was 
the Confederate Laboratory on Brown’s 
Island, which produced ammunition. By 
1863, more than 300 women and girls 
labored there, and were paid $1–$2 a day 
(more than a soldier earned). On March 13, 
1863, a tremendous blast ripped through 
the facility. Mary Ryan, who previously 
had been chastised for carelessness, set 
off the explosion. Ten workers were killed 
instantly, and another 40 were wounded. 

A
s you pile in the car, ready to 
visit these historic sites across 
Central Virginia, you need to 
consider where to refuel or stay 

overnight. You’ll experience traffic and 
want to stop for a bite to eat. The armies 
who were battling for control of this region 
during the Civil War experienced those 
same challenges.

Both armies utilized horses and 
mules to move their wagons, artillery, 
ambulances, and other vehicles. To keep 
those wheels turning in the spring of 1864, 
the Army of the Potomac’s animals drank 
about 560,000 gallons of water per day. 
They needed fuel, too. Over seven months 
those animals would eat almost 6 million 
bushels of corn, oats, hay, and straw.

All those wagons, cannons, and 
animals created traffic. During the summer 
of 1863, one wagon train was about 80 miles 
long. By the following year, both armies 

H  H H  H H  HH  H

Find out where to eat, drink, shop, and stay  
by using these websites or call to get the inside 
scoop on how to travel like a local.
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CivilWarTrails.org

Create some History of Your Own

Armed with this map, you’ll find our nation’s 
story unfolding before you, around every turn. 
As you travel rural byways through fields 
where thundering cavalry charges took place 
or downtowns where the enslaved became 
freedom seekers, the places and signs will fuel 
your imagination.

This map-guide suggests a driving trail that follows one of 
the bloodiest campaigns in American history. In the spring of 
1864, two armies slugged it out for more than a month, battling 
across 100 miles of central Virginia. You can follow in the 
footsteps of these soldiers by taking the Blue Line tour from the 
Rapidan River at Germanna to the gates of Petersburg.

While you’re “on the Trail” off the interstate, you’ll find more 
than historic sites. You will experience the real Virginia. Passing 
by local wineries and breweries, you’ll stumble across the 
state’s best BBQ, live music, antiques, and vistas, and they will 
stay sharper in your mind than on your phone’s camera. You’ll 
find places to hike, bike, and launch your kayak.

Planning your own campaign? For additional information check 
out the “Plan Your Trip” section of this map-guide. Stop by any 
Virginia Welcome Center or local visitor center for additional 
information on where to stop, shop, and stay.

Follow Civil War Trails to more than 1,200 sites across five states. 
For more information visit us at civilwartrails.org. 

Join the effort 
to help preserve 

Virginia’s hallowed 
battlefields.

S
oon after the Civil War began, 
Virginia’s enslaved population 
began self-liberating by fleeing 
to Federal lines. Union Gen. 

Benjamin F. Butler, commanding at Fort 
Monroe in Hampton in May 1861, refused 
to return three escaped male slaves 
who had been laboring on Confederate 
fortifications. Butler declared them 
“contraband of war”: in effect, tools used 
to support the rebellion and therefore 
subject to seizure. This eventually 
became official policy.

The trickle of escaping slaves soon 
became a flood. Some slaveholders 
refused to believe that their “loyal 
servants” had fled and accused the 
Federals of “stealing” them. Many 
owners moved their excess slaves deeper 
into Confederate territory to maintain 
possession. Despite their efforts, 
Confederate authorities estimated 61 
to 70 percent of Virginia’s mature male 
slaves had fled by early 1865.

For more information on other  
Virginia Civil War Trails, call toll free: 

Check in on Twitter or Facebook, and snap a photo for 
Instagram and use our hashtags:

#civilwartrails 

#openairmuseum

1.800.VISIT VA
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“Sowing and Reaping,” Frank Leslie’s Illustrated Newspaper, May 23, 1863.

cvbt.org battlefields.org

tried to reduce the number of vehicles. 
The wagons and artillery pieces had iron 
tires on their wheels, and the animals 
needed shoes, which required the services 
of wheelwrights, blacksmiths, and farriers 
to keep the Civil War horse-power moving. 
One contractor alone made 70 million 
horseshoes for the Union army during the 
war, almost 50,000 per day.

The soldiers got hungry, too. Both 
armies did their best to meet similar 
standards for rations. When the armies 
fought or the wagons were delayed, 
however, the frequency, quantity, and 
quality of the food varied greatly. The 
ration per man per day was 3/4 lb. of pork 
and 1lb. of hardtack bread. How does this 
compare to your road trip meals?

The complexity of procuring supplies, 
moving them, and sustaining men and 
animals during the war was an incredible 
task that is often forgotten today.

There are about 5,000,000 
pieces of hardtack in these 
boxes, photographed in 1864, 
enough to feed the Army of the 
Potomac for about 6 days.

All historic photos courtesy 
Library of Congress

Charge into history when you visit Spotsylvania. 
Courtesy Spotsylvania Tourism

Stand in the footsteps of history when you visit Stafford County. 
Courtesy Stafford County Economic Development & Tourism Office

Downtown Fredericksburg.  
Courtesy Fredericksburg Regional Tourism

Historic Train Station and Orange County Visitor Center.  
Courtesy Orange Virginia

Both free and enslaved African 
Americans contributed to Union victory. 
They provided Federal commanders with 
information about Confederate troop 
movements during the 1862 Peninsula 
Campaign and the 1864–1865 Petersburg-
Richmond Campaign. After the release of 
the Emancipation Proclamation on January 
1, 1863, the Federal government authorized 
United States Colored Troops (USCT)—
infantry, cavalry, and artillery regiments 
under white officers. By war’s end, an 
estimated 200,000 African Americans had 
served. Before fighting for their freedom, 
they first had to fight for the right to fight, 
not merely to serve as teamsters and cooks. 
They also had to fight for equal pay with 
white soldiers. USCTs fought in battles 
around Petersburg and Richmond in 
1864–1865. One USCT soldier in the Battle 
of the Crater at Petersburg and fourteen 
at the Battle of New Market Heights east of 
Richmond earned the Medal of Honor for 
heroism. USCTs were among the first troops 
to enter Richmond after Confederate forces 
evacuated it on April 2–3, 1865.

“Contraband of War,” from Benjamin F. Butler, 
Autobiography (1892)

I
nstead of using a smartphone, 
imagine capturing battlefields 
like Samuel A. Cooley (standing, 
far right). He followed the 

Union armies with helpers and a 
darkroom on wheels to store large 
glass plates like the one the assistant 
holds. Coated in the darkroom with 
light-sensitive liquid collodion, the 
plate was covered and rushed to the 
camera, exposed, and then hustled 
back inside and developed while still 
wet. Exposure times lasted a few 
seconds to a few minutes depending 
on the light, so most pictures were 
posed. With Virginia’s proximity to 
Washington and New York, it was 
probably the most-photographed 
battleground of the war by Mathew 
Brady’s teams, Alexander Gardner, 
and Timothy O’Sullivan among 
others. O’Sullivan photographed 
troops and wagons slowly crossing the 
Rappahannock River at Germanna 
Ford on wobbly pontoon bridges on 
May 4, 1864, early in the Overland 
Campaign—a rare “action” photo. 

In the next eleven days, at least one more 
victim died, including Ryan.

A few weeks later, on April 2, 
working-class women rampaged through 
downtown Richmond in what was called 
the Bread Riot. Organized by market 
worker Mary Jackson, hundreds of women 
broke into stores and stole food, clothing, 
and supplies. Victims of the tough 
economic times, shortages, rising prices, 
and their lack of political voice, the 

women expressed their rage in 
the riot. Confederate president 
Jefferson Davis himself came 
and pleaded with the women 
to stop and go home. The 
authorities responded quickly 
when they failed to comply, 
arresting and imprisoning 
several ringleaders. Eventually, 
aid was established for the wives 
of soldiers, but tension lingered 
beneath the surface.

Besides the Confederate 
Laboratory, women labored in 
other factories that produced 
ammunition. They also worked 
in the city’s many hospitals, 

which employed cooks, laundresses, and 
matrons. Class and ethnic identities 
were strong, and the experiences of 
upper-class women differed from 
working-class women, who faced greater 
financial challenges as well as social 
discrimination. More-affluent women 
organized relief efforts: raising money 
and collecting food for soldiers. One 
group even organized a Gunboat Society, 
raising funds to purchase and outfit a 
naval warship.
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ON TO RICHMOND! H  H  H  H  H  H  H  HH  H  H  H  H  H  H  H

FIGHTING FOR FREEDOM RICHMOND WOMEN AND WARTIME INDUSTRY A HISTORIC ROAD TRIP

PLAN YOUR TRIP PHOTOGRAPHYH H

FRUSTRATED AMBITION

On to Richmond! The Union cry arose 
soon after the war began, for the 

capture of the Confederate capital and 
speedy victory to end it. Defeat at the First 
Battle of Manassas in July 1861, and then by 
the failed Peninsula Campaign, May-July 
1862, dashed that dream. In September, 
Confederate Gen. Robert E. Lee took the 
Army of Northern Virginia north into 
Maryland, but then retreated after the 
Battle of Antietam. U.S. President Abraham 
Lincoln ordered Gen. George B. McClellan 
to get between Lee and Richmond, then fired 
him when he failed to do so. Gen. Ambrose E. 
Burnside took command and led the Army of 
the Potomac to Fredericksburg. He crossed 

the Rappahannock River and attacked 
Lee in December but withdrew with heavy 
losses. In January 1863, Burnside tried 
again, but unseasonably warm weather and 
a heavy rainstorm halted his “Mud March” 
on the river’s bank. Lincoln replaced him 
with Gen. Joseph Hooker, inspiring the 
Union soldiers camped near Fredericksburg. 
On May 1, Hooker met Lee’s army as he 
attempted to go around the Confederates. 
Hooker failed spectacularly when Lee 
and Gen. Thomas J. “Stonewall” Jackson 
outmaneuvered him at Chancellorsville. 
Once more, “On to Richmond” proved an 
illusory aspiration as Lee headed north 
again, to Gettysburg.

OVERLAND CAMPAIGN

In March 1864, Lincoln appointed 
a new commander-in-chief of all 

the Union armies, Gen. Ulysses S. 
Grant, who decided to accompany 
Gen. George G. Meade and the Army 
of the Potomac in the field. Grant 
ordered all Union armies to advance 
simultaneously at the beginning 
of May, in what he envisioned as a 
relentless fight to the death of the 
Confederate forces. These advances 
occurred in Georgia and in three 
parts of Virginia: up the Peninsula, 
in the Shenandoah Valley, and 
between Culpeper County and 
Richmond—the Overland Campaign. 
On May 4, Meade’s men began 
crossing the Rapidan River, and 
the next day the Battle of the 
Wilderness began, followed by the 
battles of Spotsylvania Court House, 
North Anna River, Totopotomoy 
Creek, and Cold Harbor. Dwindling 
manpower in the South meant 
that the enormous casualties had a 
greater effect on the Confederates. 
While Meade’s army headed south 
toward Richmond, Gen. Benjamin F. 
Butler’s Army of the James sailed up 
the James River from Fort Monroe 
and occupied the Bermuda Hundred 
peninsula east of Petersburg. 
On June 9, Butler attacked 
Petersburg but was repulsed. Meade 
maneuvered around Lee’s flank after 
Cold Harbor and crossed the James 
River a few miles east of Richmond. 
Both sides dug in, and a siege began 
that lasted almost ten months.

SIEGE OF PETERSBURG AND RICHMOND

Between June 1864 and April 
1865, the Army of the Potomac 

probed the Confederate defenses 
at Richmond and Petersburg 
continuously while extending its 
entrenchments south and west of 
Petersburg, stretching Gen. Robert 
E. Lee’s thin gray lines to the 
breaking point. Heavy fighting took 
place outside both cities, including 
the fight at the Crater at Petersburg 
on July 30 when a tunnel was dug 
under Confederate lines, packed 
with gunpowder, and exploded. 
U.S. Colored Troops, former slaves 
and free African Americans whose 
regiments had been authorized by 
the Emancipation Proclamation, 
charged into the Crater but were 
cut down. They had more success 
on September 29 at New Market 
Heights near Richmond; fourteen 
soldiers earned the Medal of Honor 
for heroism there. Federal attacks 
continued through the winter and 
into the spring of 1865. The literal 
turning point came on April 1, 14 
miles southwest of Petersburg at 
Five Forks, where Union forces 
“turned” or broke the western 
end of the Confederate defenses. 
On April 2–3, 1865, Meade’s men 
drove through the defensive line 
at Petersburg, the Confederate 
army and government fled west, 
and Union troops marched into 
Richmond. No longer was the cry 
“On to Richmond!” The war was 
almost over.

Caroline County Tourism  
& Visitor Center
VisitCaroline.com 
804-633-3492

Visit Culpeper Virginia   
VisitCulpeperVA.com 
540-727-0611

Visit Fredericksburg   
VisitFred.com 
540-373-1776

Visit Henrico County
VisitHenrico.com 
804-652-3406

Visit Louisa County
VisitLouisa.com 
540-967-4420

Visit Orange Virginia   
VisitOrangeVirginia.com 
540-672-1653

Petersburg Area  
Regional Tourism
PetersburgArea.org 
804-861-1666

Visit Richmond, VA
VisitRichmondVA.com 
804-783-7450

Spotsylvania Tourism
VisitSpotsy.com 
540-507-7090

Tour Stafford Virginia   
TourStaffordVA.com 
540-658-8681

R
ichmond was an important 
industrial center, one of 
the reasons it became the 
Confederacy’s capital. As 

wartime demands for manpower 
increased, many women found their 
husbands, fathers, and brothers called 
to military service. Many women worked 
in various industries to support their 
families, at a time when working outside 
the home was unusual for women. Most 

of those who did were from the laboring 
class, many of whom were immigrants.

One of the larger employers was 
the Confederate Laboratory on Brown’s 
Island, which produced ammunition. By 
1863, more than 300 women and girls 
labored there, and were paid $1–$2 a day 
(more than a soldier earned). On March 13, 
1863, a tremendous blast ripped through 
the facility. Mary Ryan, who previously 
had been chastised for carelessness, set 
off the explosion. Ten workers were killed 
instantly, and another 40 were wounded. 

A
s you pile in the car, ready to 
visit these historic sites across 
Central Virginia, you need to 
consider where to refuel or stay 

overnight. You’ll experience traffic and 
want to stop for a bite to eat. The armies 
who were battling for control of this region 
during the Civil War experienced those 
same challenges.

Both armies utilized horses and 
mules to move their wagons, artillery, 
ambulances, and other vehicles. To keep 
those wheels turning in the spring of 1864, 
the Army of the Potomac’s animals drank 
about 560,000 gallons of water per day. 
They needed fuel, too. Over seven months 
those animals would eat almost 6 million 
bushels of corn, oats, hay, and straw.

All those wagons, cannons, and 
animals created traffic. During the summer 
of 1863, one wagon train was about 80 miles 
long. By the following year, both armies 

H  H H  H H  HH  H

Find out where to eat, drink, shop, and stay  
by using these websites or call to get the inside 
scoop on how to travel like a local.
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CivilWarTrails.org

Create some History of Your Own

Armed with this map, you’ll find our nation’s 
story unfolding before you, around every turn. 
As you travel rural byways through fields 
where thundering cavalry charges took place 
or downtowns where the enslaved became 
freedom seekers, the places and signs will fuel 
your imagination.

This map-guide suggests a driving trail that follows one of 
the bloodiest campaigns in American history. In the spring of 
1864, two armies slugged it out for more than a month, battling 
across 100 miles of central Virginia. You can follow in the 
footsteps of these soldiers by taking the Blue Line tour from the 
Rapidan River at Germanna to the gates of Petersburg.

While you’re “on the Trail” off the interstate, you’ll find more 
than historic sites. You will experience the real Virginia. Passing 
by local wineries and breweries, you’ll stumble across the 
state’s best BBQ, live music, antiques, and vistas, and they will 
stay sharper in your mind than on your phone’s camera. You’ll 
find places to hike, bike, and launch your kayak.

Planning your own campaign? For additional information check 
out the “Plan Your Trip” section of this map-guide. Stop by any 
Virginia Welcome Center or local visitor center for additional 
information on where to stop, shop, and stay.

Follow Civil War Trails to more than 1,200 sites across five states. 
For more information visit us at civilwartrails.org. 

Join the effort 
to help preserve 

Virginia’s hallowed 
battlefields.

S
oon after the Civil War began, 
Virginia’s enslaved population 
began self-liberating by fleeing 
to Federal lines. Union Gen. 

Benjamin F. Butler, commanding at Fort 
Monroe in Hampton in May 1861, refused 
to return three escaped male slaves 
who had been laboring on Confederate 
fortifications. Butler declared them 
“contraband of war”: in effect, tools used 
to support the rebellion and therefore 
subject to seizure. This eventually 
became official policy.

The trickle of escaping slaves soon 
became a flood. Some slaveholders 
refused to believe that their “loyal 
servants” had fled and accused the 
Federals of “stealing” them. Many 
owners moved their excess slaves deeper 
into Confederate territory to maintain 
possession. Despite their efforts, 
Confederate authorities estimated 61 
to 70 percent of Virginia’s mature male 
slaves had fled by early 1865.

For more information on other  
Virginia Civil War Trails, call toll free: 

Check in on Twitter or Facebook, and snap a photo for 
Instagram and use our hashtags:

#civilwartrails 

#openairmuseum

1.800.VISIT VA

H H H H H H

“Sowing and Reaping,” Frank Leslie’s Illustrated Newspaper, May 23, 1863.

cvbt.org battlefields.org

tried to reduce the number of vehicles. 
The wagons and artillery pieces had iron 
tires on their wheels, and the animals 
needed shoes, which required the services 
of wheelwrights, blacksmiths, and farriers 
to keep the Civil War horse-power moving. 
One contractor alone made 70 million 
horseshoes for the Union army during the 
war, almost 50,000 per day.

The soldiers got hungry, too. Both 
armies did their best to meet similar 
standards for rations. When the armies 
fought or the wagons were delayed, 
however, the frequency, quantity, and 
quality of the food varied greatly. The 
ration per man per day was 3/4 lb. of pork 
and 1lb. of hardtack bread. How does this 
compare to your road trip meals?

The complexity of procuring supplies, 
moving them, and sustaining men and 
animals during the war was an incredible 
task that is often forgotten today.

There are about 5,000,000 
pieces of hardtack in these 
boxes, photographed in 1864, 
enough to feed the Army of the 
Potomac for about 6 days.

All historic photos courtesy 
Library of Congress

Charge into history when you visit Spotsylvania. 
Courtesy Spotsylvania Tourism

Stand in the footsteps of history when you visit Stafford County. 
Courtesy Stafford County Economic Development & Tourism Office

Downtown Fredericksburg.  
Courtesy Fredericksburg Regional Tourism

Historic Train Station and Orange County Visitor Center.  
Courtesy Orange Virginia

Both free and enslaved African 
Americans contributed to Union victory. 
They provided Federal commanders with 
information about Confederate troop 
movements during the 1862 Peninsula 
Campaign and the 1864–1865 Petersburg-
Richmond Campaign. After the release of 
the Emancipation Proclamation on January 
1, 1863, the Federal government authorized 
United States Colored Troops (USCT)—
infantry, cavalry, and artillery regiments 
under white officers. By war’s end, an 
estimated 200,000 African Americans had 
served. Before fighting for their freedom, 
they first had to fight for the right to fight, 
not merely to serve as teamsters and cooks. 
They also had to fight for equal pay with 
white soldiers. USCTs fought in battles 
around Petersburg and Richmond in 
1864–1865. One USCT soldier in the Battle 
of the Crater at Petersburg and fourteen 
at the Battle of New Market Heights east of 
Richmond earned the Medal of Honor for 
heroism. USCTs were among the first troops 
to enter Richmond after Confederate forces 
evacuated it on April 2–3, 1865.

“Contraband of War,” from Benjamin F. Butler, 
Autobiography (1892)

I
nstead of using a smartphone, 
imagine capturing battlefields 
like Samuel A. Cooley (standing, 
far right). He followed the 

Union armies with helpers and a 
darkroom on wheels to store large 
glass plates like the one the assistant 
holds. Coated in the darkroom with 
light-sensitive liquid collodion, the 
plate was covered and rushed to the 
camera, exposed, and then hustled 
back inside and developed while still 
wet. Exposure times lasted a few 
seconds to a few minutes depending 
on the light, so most pictures were 
posed. With Virginia’s proximity to 
Washington and New York, it was 
probably the most-photographed 
battleground of the war by Mathew 
Brady’s teams, Alexander Gardner, 
and Timothy O’Sullivan among 
others. O’Sullivan photographed 
troops and wagons slowly crossing the 
Rappahannock River at Germanna 
Ford on wobbly pontoon bridges on 
May 4, 1864, early in the Overland 
Campaign—a rare “action” photo. 

In the next eleven days, at least one more 
victim died, including Ryan.

A few weeks later, on April 2, 
working-class women rampaged through 
downtown Richmond in what was called 
the Bread Riot. Organized by market 
worker Mary Jackson, hundreds of women 
broke into stores and stole food, clothing, 
and supplies. Victims of the tough 
economic times, shortages, rising prices, 
and their lack of political voice, the 

women expressed their rage in 
the riot. Confederate president 
Jefferson Davis himself came 
and pleaded with the women 
to stop and go home. The 
authorities responded quickly 
when they failed to comply, 
arresting and imprisoning 
several ringleaders. Eventually, 
aid was established for the wives 
of soldiers, but tension lingered 
beneath the surface.

Besides the Confederate 
Laboratory, women labored in 
other factories that produced 
ammunition. They also worked 
in the city’s many hospitals, 

which employed cooks, laundresses, and 
matrons. Class and ethnic identities 
were strong, and the experiences of 
upper-class women differed from 
working-class women, who faced greater 
financial challenges as well as social 
discrimination. More-affluent women 
organized relief efforts: raising money 
and collecting food for soldiers. One 
group even organized a Gunboat Society, 
raising funds to purchase and outfit a 
naval warship.
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PLANNED GIVINGMAKING THE GARDEN  
YOUR LEGACY

LEWIS GINTER BOTANICAL GARDEN

Planned giving brochure

CHARITABLE TRUST GIFTS
INCOME TO YOU OR THE GARDEN

CHARITABLE 
GIFT ANNUITY 

You can receive a charitable 
income tax deduction and 
periodic payments for 
life when you establish 
a charitable gift annuity 
through a gift of cash or 
appreciated assets to the 
Garden. Payments can 
be made to you and/or a 
designated beneficiary.  
At the end of the contract 
term, the balance of the 
remaining gift will be 
used by the Garden for the 
purpose you’ve designated. 

CHARITABLE  
REMAINDER TRUST 

A charitable remainder 
trust allows individual 
beneficiaries to receive 
payments from the trust  
for life or for a designated 
term of years. At the end 
of the lifetime or term of 
years, the assets pass to the 
Garden. When you create  
a charitable reminder trust, 
you receive an immediate 
income tax deduction that 
represents the present  
value of the eventual gift  
to the Garden.

CHARITABLE  
LEAD TRUST

A charitable lead trust allows 
you to arrange for the Garden 
to receive payments from 
the trust. At the end of the 
trust term, the assets pass 
to you or your loved ones. 
This structure provides a 
tax-advantaged method of 
supporting the Garden for 
life or a set number of years, 
with a potentially significant 
future tax-free distribution 
to family and other heirs.

ESTATE GIFTS
THE GARDEN AS YOUR BENEFICIARY

MAKE A GIFT  
IN YOUR WILL

An easy and straightforward 
way to receive potential tax 
savings for your estate is to 
include the Garden in your 
will or trust. The bequest 
can be for a specific dollar 
amount, a percentage of 
your estate, or another type 
of provision. We especially 
appreciate unrestricted 
bequests, as they allow the 
Garden maximum flexibility 
to deploy funds where they 
are needed most. Sample 
language for bequests is 
included on page 7, and also 
on our website.

TRANSFER IRA  
ASSETS TAX-FREE 

Retirement accounts such 
as IRAs or 401(k) and 403(b) 
plans can be subject to 
double taxation, meaning a 
significant portion could go 
to taxes if left to your heirs. 
Retirement plan assets left 
to Lewis Ginter will transfer 
tax-free. You can then  
leave more favorably-taxed 
assets to your loved ones. 

SHARE YOUR  
LIFE INSURANCE

Gifts of life insurance 
policies can be made in 
various ways. You can name 
the Garden as a beneficiary, 
maintaining the flexibility 
to change beneficiaries if 
your situation changes. Or 
you may wish to donate your 
fully paid life insurance 
policy to the Garden, and 
possibly be eligible for a tax 
deduction. 

PLANNED GIFTS
YOUR LEGACY TO THE GARDEN
You can provide for the future of the Garden while meeting your current 
financial, personal and philanthropic goals. A planned gift may offer you and 
your family significant tax benefits, greater financial flexibility and even 
lifetime income. Invested over time, any size gift can make a significant impact. 
Here are some of the most popular ways to make planned gifts. We are happy  
to help you personalize a gift that is right for you and your family.

2 3

Please use this chart 
to determine the  
charitable gift option 
that best suits your needs.

I want to make a gift …       

During my lifetime  k  k k k

After my lifetime k k k   

I want to make a gift with …       

Cash k   k k k

Appreciated assets k   k k k

I want to receive …       

Payments for myself or others    k k k

I want the payments to continue …       

For life    k k k

For a term of years     k k

I would like the following tax benefits …       

Charitable gift income tax deduction    k k k k

Reduced capital gains taxes    k k k

Reduced estate taxes k  k  k k 

Payments that may be partially tax-free    k

Help my heirs avoid income taxes  k  

 
Charitable gifts of any size 
are deeply appreciated.
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Whether you come here to find peace and solitude, 

deepen your connection to nature, or spend time 

with loved ones, we hope you recognize the 

importance of Lewis Ginter Botanical Garden 

within our region. By including the Garden in your 

financial or estate planning, you can sustain our 

mission of connecting people through plants to 

improve communities.

In 1926, Grace Arents imagined a botanical garden 

as a place of solace and beauty that would enrich 

the lives of people in Richmond, Virginia, and the 

surrounding counties. Her generous bequest made 

Lewis Ginter Botanical Garden possible. As a 

nonprofit garden, we are grateful for the thoughtful 

and forward-thinking benefactors who have built 

upon this dream. 

Please consider joining the tradition of visionary 

giving to support the Garden’s future. Your 

planned gift can help ensure that Lewis Ginter 

continues to thrive as a source of inspiration, 

awakening and learning for generations to come. 

SUSTAINING 

THE GARDEN 

FOR FUTURE 
GENERATIONS

LGBG_PlannedGiving_Postcripts_A.indd   2-3

4/26/19   4:34 PM

Planned giving brochure

RFP REFERENCE — XII.B.4. 

CREATIVE SAMPLES

Lewis Ginter Botanical Garden  —  
Design services for fundraising needs
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 PRESERVATION 
VIRGINIA  Because every community has 

a soul.

Pres.VA_CampaignStatement_Master.indd   1

2/5/18   3:30 PM

Capital campaign case statement

RFP REFERENCE — XII.B.4. 

CREATIVE SAMPLES

Preservation Virginia   
A diverse range of design services since  
2010 for member communications,  
marketing and fundraising needs

“	Historic	places	remind	us	

that	we	are	all	a	part	of	

a	continuum.	There	were	

people	before	us.	And	

there	will	be	people	after	

us.	The	soul	craves	those	

connections.”			
	 EL IZ A B E T H	S . 	KO ST EL N Y	

Chief Executive Officer, 

Preservation Virginia

IN VIRGINIA , historic preservation doesn’t live behind velvet 
ropes. It’s alive in downtowns that have reclaimed themselves. 
It’s visible on country roads dotted with tobacco barns. It’s felt on 
Main Streets, in classrooms and at dinner tables.

The results of historic preservation are everywhere across our 
Commonwealth, bearing testament to its power to shape our 
lives, communities and culture. These results are tangible and 
intangible, economic and psychological, aesthetic and intellectual. 

Historic preservation is critical because it:

 Gives us a sense of identity and history — collectively and 
individually

 Strengthens communities — protecting and perpetuating 
their best qualities, and enhancing overall quality of life

 Boosts the economy — spurring growth in the private and 
public sectors, benefiting all socioeconomic statuses

For more than a century, 
Preservation Virginia has 
invested in historic preservation 
in Virginia — working to reverse 
decaying downtowns and 
instill a new sense of pride in 
the hearts of our towns and 
cities. Today, evidence of this 
work abounds: Main Streets 
thrive, rural landscapes are 
being saved and a sense of place 
permeates every corner of the 
Commonwealth. 

These images are part  
of a larger picture of  
what we at Preservation 
Virginia want to make 
possible for years to come.

Why Preserve 
History?

Enriching every community, resident 
and visitor of the Commonwealth.

17-YEAR ECONOMIC IMPACT  
OF THE HISTORIC REHABILITATION 
TAX CREDIT PROGRAM

$3.9 billion 
added to Virginia’s economy

$133 million 
in state and local tax revenues

31,000+ 
jobs supported

The 17-year study period ran from 1997 (two years  
before the historic rehabilitation tax credit programs 
were introduced in Virginia) to 2013.

ROANOKE epitomizes the type of 
economic revival that Preservation 
Virginia inspires. The downtown  
went from what one person described 
as a “ghost town” of 30 residents  
to a vibrant neighborhood of 1,600 
residents with “people everywhere”  
in just 15 years.

Pres.VA_CampaignStatement_Master.indd   2-1 2/5/18   3:34 PM
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Preservation Virginia 

Patrick Henry’s Scotchtown, Hanover County  
Scotchtown is the only original standing home of Patrick 
Henry, patriot and orator of the American Revolution, 
open to the public. Henry lived here from 1771–1778 and 
conceived his most influential revolutionary ideas at the 
home. Guests can learn how his ideas of revolution spread 
and influenced future generations.  

 
historicscotchtown

The John Marshall House, Richmond   
John Marshall is known as the “Great Chief Justice” for his 
role in creating the modern Supreme Court. With the 
largest collection of original Marshall family pieces, guided 
tours of his home offer an in-depth look at the formation  
of American government and the nation’s complex history. 
Purchase a block ticket to visit Scotchtown and the John 
Marshall House for one low price!

 
johnmarshallhouse

Smith’s Fort  
 Plantation,  
 Surry County  
Smith’s Fort Plantation  
is located on the site of 
Captain John Smith’s 
planned “New Fort.” The 
land was given by Chief Wahunsenacawh (Powhatan) as  
a dowry for his daughter Pocahontas upon her marriage 
to John Rolfe solidifying ties between the colonists and 
Virginia Indians. After touring Smith’s Fort, visitors can 
ride the Jamestown-Scotland Ferry for free to visit Historic 
Jamestowne or take a short car ride to Bacon’s Castle.

 
smithsfort

Bacon’s Castle, Surry County  
Bacon’s Castle is the oldest brick dwelling in North 
America and was once home to prosperous merchant 
and planter, Arthur Allen. The home features 17th 
century English formal gardens restored by the Garden 
Club of Virginia and outbuildings, including an  
original 1830s slave quarter. Tours cover the lives and 
legacies of the families, including those of the enslaved 
people and sharecroppers, who lived at Bacon’s Castle.
Purchase a block ticket to visit Smith’s Fort and  
Bacon’s Castle for one low price!

 
baconscastle

Cape Henry Lighthouse,   
 Virginia Beach   
Cape Henry Lighthouse is the first 
federally funded lighthouse. It was 
authorized by George Washington 
and overseen by Alexander 
Hamilton. Visitors can climb the 
tower and participate in walking 
tours of the historic Cape Henry 
area surrounding the lighthouse. 

 
capehenrylighthouse

Historic Jamestowne, James City County   
Historic Jamestowne is the actual site of the first 
permanent British settlement in North America. Guests 
can explore how archaeology, science and history are 
telling the complete story of survival, democracy and 
freedom in Colonial America. 

 
historicjamestowne

Patrick Henry’s Scotchtown
HANOVER COUNTY

John Marshall House
RICHMOND

Smith’s Fort Plantation
SURRY COUNTY

Historic Jamestowne
JAMES CITY COUNTY

Bacon’s Castle
SURRY COUNTY

Cape Henry Lighthouse
VIRGINIA BEACH

PreservationVirginia.org

 100 
Miles
of 
History

100 miles of History_4x9 brochure_2.indd   4-6 8/30/18   4:52 PM
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Distances between sites are approximate and vary from 8 miles 

to 130 miles, depending on the route (or a total distance of  

about 100 miles, as the crow flies). Preservation Virginia can 

plan the most efficient route for your adventure based on the 

sites you wish to visit.

 100
Miles
of 
History

Choose your 

adventure

Visit Preservation 

Virginia’s six 

museums for  

unique historic 

experiences.

Preservation Virginia is a private, non-profit organization 

and statewide historic preservation leader founded in 1889  

that is dedicated to preserving, promoting, and serving as an 

advocate for Virginia’s cultural and architectural history.

To learn more about our statewide preservation initiatives 

and ongoing programs visit PreservationVirginia.org 

Preservation Virginia

204 West Franklin Street

Richmond, Virginia 23220-5012

804-648-1889

Brochure partially sponsored by

 100 
Miles
of 
History

Mileage Calculator

Whether you’re looking for the perfect day trip or 

planning a multi-day tour of Virginia for a travel 

group, we can help you craft a unique historic 

experience. You can explore Patrick Henry’s historic 

stomping grounds in Hanover, enjoy bustling 

downtown Richmond after a tour of Chief Justice 

John Marshall’s home, take a ferry ride to Historic 

Jamestowne to see their latest archaeological 

discovery and so much more! 

To learn about all that our historic museums  

have to offer and start planning your trip, contact 

us today! 

• info@preservationvirginia.org 

• 804.648.1889, ext. 300 

• PreservationVirginia.org

100 miles of History_4x9 brochure_2.indd   1-3
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CREATIVE SAMPLES

Dominion Energy  
A diverse range of design services since 
1982 for more than a dozen departments 
within the corporation

Home repair service brochure

Protecting Your Brand
We understand the impact of operational inefficiencies and the effect they can 
have on customer satisfaction and business success. In fact, research shows 
customers who participate in home repair programs report significantly higher 
scores in customer satisfaction reports.

As a partner of Dominion Products and Services, you can rest assured that your 
home protection programs will be managed with the same attention to detail 
and focus on excellence that we’ve built our business on for the last 100 years.

Marketing/Advertising
Dominion Products and Services’ highly targeted and efficient direct response 
marketing campaigns are designed to maximize the value of your existing 
customer relationships.

By utilizing years of experience and response data, the latest demographic 
tools, and carefully planned marketing tests, we ensure that our product 
offerings are not an unwanted intrusion for those who are unlikely to 
participate, yet available and easy to understand for those who are most  
likely to appreciate their value.

Contractor Network
Dominion Products and Services’ in-house claims department will  
set-up a contractor network comprised of local, licensed and pre-screened 
professionals.

Dominion Products and Services’ dedicated staff of contractor coordinators 
monitor repair performance and contractor compliance through post-repair 
callbacks, spot inspections and repair satisfaction surveys to ensure partner 
and customer satisfaction.

Who We Are
Dominion Products and Services, Inc., formed 
in 1995, is a full-service, turnkey provider  
of home repair service programs with over 
1.1 million customer relationships across the 
United States.
 

What We Provide
Dominion Products and Services, Inc. 
specializes in providing our partners with a 
suite of private labeled home repair service 
programs. Each program operates as a  
natural extension of our partner’s business 
functions to maximize brand value,  
increase customer satisfaction and ensure 
regulatory acceptance.

Who We Serve
• Investor Owned Utilities
• Electrical Cooperatives
• Municipalities

 

How We Do It
Dominion Products and Services’ step 
by step partner integration focuses on:

• Increasing customer satisfaction

•  Protecting and enhancing your brand

•  Growing your profitability with  
 no risk or out-of-pocket expenses

Dominion Products and Services 
provides our partners with a 
comprehensive business solution 
that includes marketing, printing, 
mail fulfillment, billing, customer 
and contractor management, claims 
processing and call center services.  
Our flexible platform allows you to 
choose a custom selection of  
program offerings that appeal to  
your customer base.

Behind the scenes, our proprietary technology manages each customer 
relationship, and our state-of-the-art customer solutions center provides a 
24-hour, live body interface for claims reporting and dispatching. Repairs  
are addressed quickly and effectively through a highly selective network of 
pre-screened, and licensed contractors.

Post repair follow up and satisfaction surveys ensure a positive customer 
experience from start to finish.

Sales and Customer Service
Our full service customer solutions center utilizes automatic call recording  
and a custom-designed customer relationship management tool to best serve 
our customers.

Our centers are staffed with highly trained and dedicated customer service 
representatives who have a deep knowledge of our services, program  
benefits and competitive environments. Full-time trainers ensure they are 
supplied with the latest program information and sales techniques and allow 
new programs and partners to be seamlessly integrated.

Each partner receives dedicated toll-free 
numbers allowing calls to be answered to your 
specifications, further enhancing the customer 
experience and adherence to brand standards  
and requirements.

DomSolutions_DevBrochure.indd   2-4 10/11/17   8:57 AM
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Home Repair Programs
Surge HELP ®(Home Electronics Loss Protection) 

$1,000 to $5,000 in annual repair or 

replacement coverage for appliances 

and/or electronics in the home  

that are damaged by electrical surges.  

No equipment to install.In-Home Electric Line Repair
Repair coverage for the components 

that comprise a home’s electric 

system, such as wiring, outlets, fuses, 

breaker panels and more.Water Heater Repair & Replacement

Provides repair or replacement for all 

standard gas/electric water heaters.
Heating & Cooling Repair

Complete repair coverage for heat 

pumps, furnaces and central air 

conditioning systems.Water Line Replacement
Complete repair or replacement of  

the water line that runs from the  

home to the main line.

Sewer Line RepairProvides up to $7,500 in annual repair 

of the sewer line that runs from the 

home to the main line.In-Home Plumbing Repair
Provides up to $1,500 in annual  

repair for the water and/or drain  

lines located within the home.
Gas Line Replacement

Complete repair or replacement of  

the gas line that runs from the home  

to the main line.
In-Home Gas Line Repair

Covers the repair or replacement of 

gas lines located inside the home.
Preferred RestorationUp to $1,000 of professional restoration 

over and above the standard seeding 

and straw when outside lines are 

repaired/replaced.Appliance RepairUp to $1,500 in annual repair and 

replacement coverage for approved 

kitchen and/or laundry appliances.

Partnering BenefitsIncreased Customer/Member Satisfaction

Home repair programs that are intrinsic to one’s core business have proven to 

increase overall customer satisfaction and improve customer satisfaction  

scores. Customers value doing business with a company they trust and perceive 

as an expert in the field.Brand Enhancement
Do your customers look to you as a solution or just a service provider? Your 

strong brand is a natural vehicle to new business and new forms of revenue.  

At a time when people are expecting more from companies they do business 

with, Dominion Products and Services’ home repair programs provide an 

opportunity to create an expanded and enhanced customer experience.

Profit GrowthDominion Products and Services’ turnkey home repair programs provide a 

dependable annuity stream and valuable source of income for our partners with 

no out-of pocket expense or financial risk.Learn More
For more detailed information on partnering opportunities or the full suite of 

programs, please visit DominionEnergySolutions.com.

Partnering OpportunitiesHome Repair  Service Programs

DomSolutions_DevBrochure.indd   5-1
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For your protectionIf you see Dominion Energy Ohio representatives 

working in your neighborhood, they always carry  

a photo identification badge with the company  

logo on it.
If you have doubts about whether someone 

who claims to be a company representative actually 

works for us, please ask to see his or her badge.

Likewise, if you get a telephone call, an email 

or other communication from someone who 

claims to be from Dominion Energy Ohio and 

who asks for your account number or any other 

personal information, do not give it to him or her.

We do not call customers, send email messages or come to their homes to get information about their accounts.
Rest assured that  Dominion Energy  Ohio keeps your personal, financial and other information confidential.

So that we can reach you …
• Update your contact information (telephone 

number or mailing address) by signing in or 

registering at DominionEnergy.com. That way, 

we can provide timely information to you when 

your gas service may be affected.
• If you add or remove a larger gas-consuming 

appliance such as a generator or pool heater, 

please contact us at 1-888-619-0786 so we 

can make sure our service line and meter are 

properly sized for your load.
For more on pipeline safety, visit 
DominionEnergy.com/pipelinesafety
Follow us @ DomEnergyOhio

DOMINION ENERGY OHIO Natural GasPipeline Safety
FALL • WINTER 2017

Beware of snow and ice 
on gas metersIce, icicles or water splashed, dripped, or frozen  

on appliance vents or the gas meter may prevent 

safe and efficient operation and create a 

potentially hazardous situation. First responders or company personnel must be able to access metering equipment at all times in the event of an emergency. For your safety, please maintain clear access to the meter and associated metering equipment and keep it free from obstructions. 
• Remove snow or ice around the meter and/or 

piping by hand or gently brush with a broom.

• DO NOT strike the metering equipment with  

any objects to remove ice. Doing so may cause 

a gas leak.
• Remove ice and freezing water by removing 

icicles from overhead eaves and gutters.
• Keep sidewall vents clear of snow and ice to 

ensure gas appliances will operate properly  

and allow any accumulated carbon monoxide  

to escape.
• DO NOT plow or pile snow up against or on 

the gas metering equipment or any of the 

company’s equipment buildings. 

Natural Gas Safety Insert - EO_Fall2017.indd   1

8/17/17   2:47 PM

Natural gas safety brochures

DOMINION ENERGY WEST VIRGINIA Natural GasPipeline Safety

For your protectionIf you see Dominion Energy West Virginia 

representatives working in your neighborhood,  

they always carry a photo identification badge with 

the company logo on it.If you have doubts about whether someone 

who claims to be a company representative actually 

works for us, please ask to see his or her badge.

Likewise, if you get a telephone call, an email 

or other communication from someone who claims 

to be from Dominion Energy West Virginia and 

who asks for your account number or any other 

personal information, do not give it to him or her.

We do not call customers, send email messages or come to their homes to get information about their accounts.
Rest assured that  Dominion Energy West  Virginia keeps your  personal, financial and other information confidential.

Beware of snow and ice 
on gas metersIce, icicles or water splashed, dripped, or frozen  

on appliance vents or the gas meter may prevent 

safe and efficient operation and create a 

potentially hazardous situation. First responders or company personnel must be able to access metering equipment at all times in the event of an emergency. For your safety, please maintain clear access to the meter and associated metering equipment and keep it free from obstructions. 
• Remove snow or ice around the meter and/or 

piping by hand or gently brush with a broom.

• DO NOT strike the metering equipment with  

any objects to remove ice. Doing so may cause 

a gas leak.
• Remove ice and freezing water by removing 

icicles from overhead eaves and gutters.
• Keep sidewall vents clear of snow and ice to 

ensure gas appliances will operate properly  

and allow any accumulated carbon monoxide  

to escape.
• DO NOT plow or pile snow up against or on 

the gas metering equipment or any of the 

company’s equipment buildings. 

So that we can reach you …
• Update your contact information (telephone 

number or mailing address) by signing in or 

registering at DominionEnergy.com. That way, 

we can provide timely information to you when 

your gas service may be affected.
• If you add or remove a larger gas-consuming 

appliance such as a generator or pool heater, 

please contact us at 1-877-587-8570 so we 

can make sure our service line and meter are 

properly sized for your load.
For more on pipeline safety, visit 
DominionEnergy.com/pipelinesafety
Follow us @ DomEnergyWestVirginia

FALL • WINTER 2017

Natural Gas Safety Insert - WV_Fall2017.indd   1

8/17/17   2:48 PM

Safety inside your home
Natural gas appliances are very safe to use. How-
ever, Dominion Energy West Virginia recommends 
a professional heating system and gas appliance 
inspection each year for early detection of leaks, 
corrosion or other issues that can lead to hazardous 
conditions in your home or office.

A malfunctioning or poorly vented appliance 
can create carbon monoxide gas, which can be 
deadly. Carbon monoxide, or CO, is a colorless, 
odorless gas, but does produce soot. Be safe — 
install a battery-powered carbon monoxide (CO) 
detector in the hallway of your home near sleeping 
areas. Replace the batteries every 6 months and 
the detector as recommended by the manufacturer. 
While a CO detector is no substitute for annual 

inspections of heating 
systems, the alarm 
can alert you to the 
presence of CO. For 
more information about 
carbon monoxide, 
visit DominionEnergy.
com, keyword carbon 
monoxide.

Property owners are responsible for the piping 
that runs from the gas meter to gas appliances, 
whether the piping is internal, external, buried or 
exposed. Failure to properly maintain your house line 
or appliances can lead to life-threatening conditions 
or property damage from fires or explosions. 

What to do in a natural 
gas emergency
Do you and your family know what to do  
during a natural gas emergency? If you smell 
natural gas in your home:

• DO leave the premises immediately.

• DO call our emergency number —  
1-800-934-3187 — from a safe distance.

• DO meet our truck so you can let our 
representative in to investigate.

• DO NOT remain 
in the building 
or attempt to 
investigate. 

• DO NOT turn on or 
off any appliances, 
lights, phones, 
garage door 
openers, etc.

• DO NOT smoke, use lighters or matches, 
or operate vehicles, elevators or power 
equipment.

If none of your gas appliances are working properly, 
it could mean your natural gas service has been 
interrupted. Call us at 1-800-934-3187 and we will 
send out a representative to investigate.

Line markers tell of 
what’s below
Throughout the year, Dominion Energy West 
Virginia performs maintenance activities on the 
rights of way over our natural gas pipelines, 
ranging from aerial patrolling to walking the 
lines for leak detection, to mowing and clearing. 
While some activities are performed annually, 

others occur less frequently. 
Recently, the company 

embarked on a line marker 
maintenance program following 
our recent name change. 
Company representatives are 

walking our pipelines to replace 17,500 line 
marker decals in West Virginia 
and are adding markers as 
needed. They will report any 
areas of concern if they find 
obstructions or encroachments 
that could block or restrict safe 
access to our pipelines.

The decals advise 
everyone to call 811 before 
digging and provide our phone 
number in case of a natural 
gas emergency. The markers 
indicate the approximate path of 
our pipelines that run through, 
or adjacent to, customer 
properties, as well as those of 
other landowners. You will not 
need to be present while we 
perform this maintenance work. 
It won’t impact your gas service. 

This work, which is part of 
our continuous Pipeline Safety 
Integrity Program, is designed 
to ensure the safe operation  
of our pipelines. The decals  
are just one small part of our 
company’s commitment to 
public and employee safety. 

Report energy theft
Damaging or bypassing the gas meter or related 
utility-owned property constitutes a theft 
and creates a safety hazard that could lead to 
explosions or fires that could threaten lives  
and property. 

If you suspect natural gas theft, you can 
report it by calling 1-800-688-4673 or by visiting 
DominionEnergy.com, keyword: Natural Gas 
Theft to report it confidentially.

Natural Gas Safety Insert - WV_Fall2017.indd   2 8/17/17   2:48 PM
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Virginia

North Carolina

SUFFOLK

SWAMP

WINFALL

Great Dismal
Swamp National
Wildlife Refuge

Substation

Transmission Line

OPEN 
HOUSE

Thursday, May 9, 2019
5 p.m. – 7 p.m. 

Forest Glen Middle School  
200 Forest Glen Drive

Suffolk, VA 23434

Dinner will be provided.
(drop by anytime  

during these hours)

Generating 
Sources

Transmission 
Lines

(High Voltage)

Transmission 
to Distribution 

Substation

Distribution 
Lines

For a video, visit  
DominionEnergy.com/virtualopenhouse.

AT DOMINION ENERGY, we are committed to providing 
safe and reliable electricity to our neighbors. You are 
receiving this postcard because your property is near  
the Suffolk Substation and a nearby electric transmission 
line. We need to rebuild this existing 230 kilovolt (kV) 
electric transmission line connecting the Suffolk 
Substation to the Winfall Substation in North Carolina.  
This 34-mile line has been in operation for more than five 
decades and needs to be replaced to maintain reliability 
for our customers. This project will replace a total of  
283 structures. 

Thank you for your understanding and patience 
throughout this process. Your electric service will not be 
interrupted as a result of this important project.

Local Power Line Project Information   

Delivering Clean, 
Safe, Affordable  
and Sustainable 
Energy 
Transmission lines are the 
tall, high-voltage lines  
that carry electricity over 
long distances from  
power generation facilities  
to substations. 

CONTACT US

Please visit DominionEnergy.com/suffolk for project 
updates. Or contact us by calling 888-291-0190 or sending 
an email to powerline@dominionenergy.com.

This electric transmission line and 
the existing wooden structures have 
been in operation for over five 
decades and have reached the end  
of their service life. A total of 283 
structures must be replaced to 
maintain continued reliability and 
comply with current mandatory 
federal standards. The new, brown 
weathering steel structures will be 
built in the same general location as 
the existing structures.

This proposed project is to rebuild 
the existing 230 kilovolt (kV) 
Suffolk Swamp Winfall electric 
transmission line. No new right 
of way is needed. Beginning next 
fall, we plan to start building 
roads to access the right of way. 
Construction, including the 
installation of new weathering 
steel structures, will begin in 2021. 
Construction is expected to be 
complete in 2023.     

The 34-mile transmission 
line is located between 
Suffolk, Virginia, and 
Winfall, North Carolina.

Suffolk Swamp Winfall Transmission Line Rebuild

WHAT: 

New Typical Structure

MATERIAL: Weathering steel 
H-frame structures 
AVERAGE HEIGHT: 67 feet

Rendering is for illustrative purposes only.  
Actual structure heights will vary. 

WHY: WHERE: 

I M PO R TA N T 

This map is intended to 
serve as a representation 
of the project area and is 
not intended for detailed 
engineering purposes.

Use your iPhone camera or 
the QR reader app on other 
smartphones to visit the 
project page on our website.

N

Suffolk-Swamp Postcard.indd   2 4/18/19   9:34 AM

Power line project 

direct mail

Electric Transmission
P.O. Box 26666
Richmond, VA 23261

Investing in Our Communities 

Local Power Line 
Project Information
Enclosed
Dominion Energy image. Not project specific.

Suffolk-Swamp Postcard.indd   1 4/18/19   9:34 AM
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Menokin Foundation 
Design of fundraising materials, 
including website
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Robins Foundation 
Design of branding materials, 
including website
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Cameron Foundation 
Design of communication materials, 
including website
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Denise Forster — Director, Foundation Communications
University of Virginia Law School Foundation
580 Massie Road, Charlottesville, VA 22903
434-924-4678
forster@law.virginia.edu
Date of service: fall 2019
Project: Design of Benchmark, a 24-page, magazine-format Capital Campaign Case Statement

Liz Taylor — Associate Director, Marketing and Communications
University of Virginia, Medical Alumni Association and Medical School Foundation
P.O. Box 80076, Charlottesville, VA 22903
434-924-2346
lct6r@virginia.edu
Date of service: summer 2019 to present
Project: Redesign of Virginia Medicine, a 32–36 page twice-yearly alumni magazine

Brooke Braun — Director, Marketing and Communications
University of Virginia McIntire School of Commerce
P.O Box 400173, Charlottesville, VA 22904-4173
434-924-9559
bab2ab@comm.virginia.edu
Date of service: fall 2018 to fall 2019
Projects:
2018–19 Investors’ Report, a 36-page annual report for donors to the McIntire School of Commerce
2018–19 Destinations Report, a 40-page report of placement information on graduates of the
McIntire School of Commerce

Tami Back — Associate Director of Strategic Communications and Outreach
Earle Gregg Swem Library
The College of William & Mary
400 Landrum Drive, Williamsburg, VA 23186
757-221-3127
tcback@wm.edu
Date of service: summer 2015 to present
Projects: A broad range of print projects (annual reports, posters, invitations, etc.) and large-format,
environmental graphics (interior and exterior) for Swem Library

http://CommunicationDesign.com


communicationdesignincCREATIVE & MARKETING SERVICES 
FOR GEORGE MASON UNIVERSITY
RFP: GMU-1692-21

December 8, 2020     Page 35

3300 W. BROAD STREET	 804•354•5335

SUITE 204		  See our portfolio at 

RICHMOND, VA 23230	 CommunicationDesign.com

RFP REFERENCE — XII.B.6. 

PROPOSED PRICING

Projects can be estimated individually for a turn-key fixed price based on project specifications,  
or charged hourly (in quarter hour increments) at $105/hour.

In-house services provided by Communication Design include:

— Visual concept development
— Visual research
— Design and layout
— Photoshop processing of images for offset printing. 
— Digital-file production
— Coordinating with printers and other outside vendors
— Reviewing printer’s proofs
— On-press review and approvals
— Website architecture analysis and reorganization
— Development and customization of WordPress themes
— Design of custom web forms
— Design and development of custom Google Maps
— Web image color correction and image sharpening

http://CommunicationDesign.com

