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1.   Procedural   Information   
Forum   One   is   pleased   to   submit   our   proposal   to   work   with   the   various   

marketing   departments   of   George   Mason   University   (Mason)   to   provide   

creative   design   and   marketing   services.   We   are   especially   interested   in   

being   a   long-term   strategic   partner   with   you   in   building   these   efforts   and   

the   capacity   of   your   teams.   
  

We   are   a   team   of   more   than   120   technical   and   creative   professionals,   including   award-winning   

creative,   video   and   animation   designers;   strategic   content   creators   and   editors;   top   talent   in   the   open   

source   technical   community;   and   experts   in   understanding   user   needs   and   cra�ing   compelling   digital   

and   brand   experiences.   We   serve   clients   all   over   the   world   with   offices   in   Northern   Virginia   (HQ)   and   

Seattle,   WA   –   plus   key   staff   across   the   country.   As   a    Small,   Women-owned,   and   Minority-owned   (SWaM)   

certified   small   business    with   the    Virginia   Department   of   Small   Business   and   Supplier   Diversity ,   Forum   

One   is   uniquely   positioned   to   provide   Mason   with   expertise   in   the   following   service   areas,   spanning   

Tasks   A-D   in   your   Statement   of   Needs:   

● A.   Creative   Design   

● B.   Web   Design   and   Production   

● C.   Copywriting,   Proofreading,   and   Copyediting   

● D.   Videography   and   Motion   Graphics   /   Animation   

  

Forum   One   has   a   deep   commitment   to   societal   improvement   and   a   longstanding   record   of   projects   

with   and   for   the   educational   community.   We   believe   Mason   will   be   hard-pressed   to   find   another   team   

of   experienced   and   dedicated   staff   with   a   comparable   record   of   success   serving   the   education   sector,   

government,   nonprofits,   foundations,   research   institutions,   and   mission-driven   organizations.     

  

As   detailed   in   this   response,   we   tailor   our   processes   around   our   clients’   needs   and   fields   of   expertise.   

We   staff   our   projects   with   people   who   know   and   care   about   your   issues,   and   who   can   take   your   team’s   

hand   from   the   beginning   to   the   end   of   the   project.   Our   highest   priority   in   our   creative   and   digital   work   

is   to   make   it   easy   for   your   audiences   to   understand   your   message,   reinforce   and   extend   your   brand,   

and   engage   with   you.   

  

Founded   in   1996   on   the   belief   that   digital   communications   can   improve   lives   and   solve   large-scale   

challenges,   our   team   has   achieved   results   on   more   than   2,000   digital   strategy,   creative   design,   

communications,   technology,   data,   and   user   experience   activities   for   750+   issue-focused   

  

  

3   



  

organizations.   

  

This   proposal   remains   valid   for   90   days   a�er   the   submission   date.   Beyond   this   period,   please   reach   

out   to   us   to   confirm   current   terms.  

  

We’re   excited   to   have   the   chance   to   work   with   you   and   look   forward   to   meeting   to   discuss   the   

approach   we’ve   outlined.   

  

Sincerely,   
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John   Johnson,   Account   Director   

703.894.4315   |    jcjohnson@forumone.com   

mailto:jcjohnson@forumone.com
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b.   Attachment   A   -   Small   Business   Subcontracting   Plan   

  

  

  

6   



  

c.   Payment   Preference   

Forum   One’s   payment   preference   is   for    Option   #3:   Net   30   Payment   Terms .   We   will   plan   to   enroll   in   

Paymode-X   for   invoicing   and   electronic   payment.   
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2.   Qualifications   and   Experience     
Forum   One   brings   a   record   of   success   on   similar   projects   and   a   well   

qualified   team   of   experts   to   deliver   the   full   scope   of   services   we   propose   

to   support,   spanning   creative   design,   web   design   and   production,   

content   writing   and   editing,   and   video   production   and   animation.   

a.   Experience   Providing   Similar   Services   

Forum   One   has   provided   similar   services   to   those   described   in   Mason’s   Statement   of   Needs   for   a   wide   

range   of   mission-driven   organizations.  

  

Our   higher   education   clients   include   Georgetown   University,   for   which   we   designed   the    Institute   for   

Women,   Peace,   and   Security    and    Center   for   Security   and   Emerging   Technology    websites;   James   

Madison   University,   the   Johns   Hopkins   University,   New   York   University   (NYU)   Langone   Health’s    City   

Health   Dashboard ;   the   University   of   Wisconsin   Population   Health   Institute’s    County   Health   Rankings   &   

Roadmaps ,   the   University   of   Washington,   the   Harvard   University   School   of   Public   Health,   Woodbury   

University,   Ashford   University,    Chapin   Hall   at   the   University   of   Chicago ,   and   the   Massachusetts   

Institute   of   Technology   (MIT).     

  

Our   clients   also   include   public   school   systems,   research   institutions,   digital   education   programs,   and   

professional   associations   for   educators.   We   redesigned   the   enterprise   digital   experience   for    Fairfax   

County   Public   Schools ,   the   eleventh   largest   public   school   district   in   the   country.   We   designed   a   digital   

resource   library   of   custom   lesson   materials   for   the   Howard   Hughes   Medical   Institute   (HHMI)   

BioInteractive    science   education   program.   And   extending   our   Webby   Award-winning   design   work   with   

the   Smithsonian    National   Museum   of   African   American   History   and   Culture ,   we   launched   the    Talking   

About   Race    initiative,   a   widely   shared   collection   of   resources   to   help   diverse   audiences   increase   their   

understanding   and   have   productive   discussions   about   ending   racism.     

  

Our   team   also   designed   creative   materials   and   videos,   wrote   educational   content,   and   developed   

websites   for   the   Consumer   Financial   Protection   Bureau’s   consumer   education   communications   and   

its    Teachers’   Digital   Platform ,   the    National   Endowment   for   the   Humanities    and   its    EDSITEment!   

program,   the    Smithsonian   National   Museum   of   Natural   History ’s    DiY   Exhibits ,   the   USAID   Education   

Office   and    EducationLinks ,   the    National   Association   for   the   Education   of   Young   Children ,   the    Council   

for   Advancement   and   Support   of   Education ,   and   more.     
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https://giwps.georgetown.edu/
https://giwps.georgetown.edu/
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A.   Creative   Design   

Our   award-winning   creative   team   provides   the   full   scope   of   digital   

strategy,   marketing   campaign,   and   visual   design   collateral   creation   to   

reach   and   move   your   audiences   across   channels.   
  

We   have   a   digital   strategy   and   creative   team   of   nearly   30,   combining   expertise   in   digital   

communications   and   campaigns,   branding,   marketing,   fundraising,   audience   engagement,   visual   and   

graphic   design,   multi-channel   collateral   creation,   and   analytics   and   optimization.     

  

Our   team   has   launched   successful   omni-channel   campaigns   to   help   mission-driven   organizations   

inform   and   engage   their   audiences.   Forum   One   worked   with   the   Peterson   Institute   for   International  

Economics   (PIIE)   to   devise   and   implement   an   email   marketing   and   social   media   campaign   strategy   to   

increase   awareness   of   its   timely   and   nonpartisan   economic   policy   work   and   grow   its   influence   among   

a   wider   audience.   We   worked   with   the    Elizabeth   Glaser   Pediatric   AIDS   Foundation    to   redesign   their   

website   and   refresh   their   brand   system   and   messaging,   increasing   donations   and   site   conversions   by   

500%   and   email   registrations   by   tenfold.   And   for   Mercy   Corps,   Forum   One   designed   templates   for   new   

search   landing   pages   to   increase   donations   for   campaigns   centered   on   current   issues,   which   include   

full   donation   forms   on   the   page,   the   ability   to   feature   photos   and   videos,   and   social   media   integration.   

  

Our   branding   team   has   created   logos,   visual   brand   systems   and   style   guides,   illustrations   and   graphic   

elements,   and   a   wide   range   of   multimedia   collateral   materials   for   clients   including    Atla ,   the   

Smithsonian   African   American   Film   Fest ,   the    Appalachian   Regional   Commission ,   the    South   Carolina   

Department   of   Labor,   Licensing   and   Review ,   the    National   Coalition   of   STD   Directors ,    United   for   News ,  

and   many   more.   We   are   also   currently   working   with   James   Madison   University   (JMU)   to   rebrand   and   

redesign   the   digital   home   for   the   I’m   Determined   program.     

  

Please   see    Section   4.   Creative   Samples    for   featured   examples   of   our   creative   design   capabilities   and   

successes.     
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http://www.pedaids.org/
https://www.atla.com/
https://aafilmfest.si.edu/
https://www.arc.gov/
https://llr.sc.gov/
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https://www.ncsddc.org/
https://www.unitedfornews.org/


  

B.   Web   Design   and   Production   

Forum   One   brings   more   than   20   years   of   experience   architecting,   

designing,   building,   and   enhancing   digital   solutions   
  

We   have   an   award-winning   user   experience   and   visual   design   team,   and   an   expert   technical   team   of   

more   than   40   offering   development   expertise   in   a   wide   range   of   popular   programming   languages   

including   HTML5,   CSS,   PHP,   JavaScript,   Python,   C#,   C++,   SQL,   and   others.   We   specialize   in   designing   

and   developing   for   open   source   content   management   system   (CMS)   platforms   including   Drupal,   

WordPress,   Django,   Wagtail,   Webflow,   Squarespace,   and   others.   We   also   bring   expertise   in   systems   

with   complex   integrations,   implementing   single   sign-on   and   evaluating,   recommending,   and   aligning   

solutions   for   digital   asset   management,   events,   marketing   automation,   donation   processing,   social   

media,   multimedia,   and   CRM   tools   like   Salesforce.    

  

Widely   recognized   as   a   leader   in   the   open   source   community,   Forum   One   has   launched   hundreds   of   

websites   and   applications   as   highlighted   at   the   beginning   of   this   section,   including   more   than   400   

Drupal   sites   and   more   than   100   WordPress   sites   in   just   the   last   several   years.   Our   experts   contribute   

core   code   and   popular   modules   and   plugins   to   continuously   improve   these   platforms’   capabilities,   

and   share   their   insights   and   experience   at   industry   events   and   in   publications   to   grow   the   expertise   of   

the   community.   We   also   take   a   design   system-based   approach   to   create   templates,   landing   pages,   and   

microsites   in   line   with   existing   branding,   or   to   extend   brand   systems   across   an   organization’s   digital   

communications.     
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Forum   One   also   has   extensive   experience   creating   work   for   nonprofits   and   public   agencies   in   

accordance   with   accessibility   best   practices,   including   ADA   Section   508   and   WCAG   AA.   We   build   

responsive   design   and   accessibility   into   our   design,   development,   and   quality   testing   processes   to   

deliver   digital   communications   that   are   accessible   across   devices   and   to   those   using   assistive   

technologies,   and   serve   broad   and   diverse   audiences.   We   have   numerous   content   strategists,   

designers,   and   developers   on   staff   who   are   well   versed   in   accessibility   and   advocate   and   educate   

within   the   open   source   community   for   inclusive   design.   We   have   designed   and   developed   accessible   

sites   and   content,   audited   sites   for   accessibility,   and   conducted   staff   training   in   producing   accessible   

content   for   clients   including    Fairfax   County   Public   Schools ,   the    National   Endowment   for   the   

Humanities ,   and    Georgetown   University ,   which   has   stringent   internal   accessibility   criteria   that   exceed   

the   industry   standard   of   WCAG   AA   to   reach   AAA.   

  

Please   see    Section   4.   Creative   Samples    for   featured   examples   of   websites   and   applications   our   team   

has   designed   and   developed   to   meet   similar   needs.     

C.   Copywriting,   Proofreading   and   Copyediting   

Forum   One   brings   an   experienced   team   of   writers,   content   strategists,   

and   editors   who   work   with   our   clients   to   cra�   clear,   compelling,   and   

accurate   content   that   speaks   effectively   to   target   audiences.     
  

Our   team   provides   original   copywriting   for   our   clients’   social   media   channels,   blog   posts,   website   

content,   email   outreach,   scriptwriting,   marketing   and   advertising   campaigns,   and   technical   planning   

and   documentation.   We   edit   content   for   compliance   with   clients’   internal   style   guidelines,   as   well   as   

for   voice   and   tone   to   stay   on   brand,   and   to   optimize   content   for   SEO.   Our   editors   have   experience   with   

U.S.   Plain   Language   guidelines;   the   AP,   MLA,   and   NYT   style   guides,   and   adapting   to   our   clients’   style   

manuals.   

  

Our   award-winning   team   of   designers   and   writers   help   bring   client   materials   to   life   by   understanding   

the   goal   of   specific   materials   and   creating   content   and   design   that   expressly   communicates   what   it   is   

that   the   piece   is   attempting   to   convey.   We   work   closely   with   our   clients   to   build   materials   that   use   

existing   content   and   design   systems   to   ensure   cohesiveness   and   efficiency   of   resources.     

  

We   manage   public-facing   communications,   content   development,   and   publishing   for   social   media,   

website,   and   email   content   for   prominent   agencies   including   the   Consumer   Financial   Protection   

Bureau   and   the   U.S.   Health   Resources   and   Services   Administration.   We   have   provided   marketing   

copywriting,   tagline   writing,   and   messaging   for   clients   including   the   Elizabeth   Glaser   Pediatric   AIDS   

Foundation,   USAID’s   Education   Office,   Global   Impact,   the   Peterson   Institute   for   International   

Economics,   and   Atla.   And   we   provide   scriptwriting   for   video   content   as   featured   in   the   next   section.     

  

Please   see    Section   4.   Creative   Samples    for   examples   of   our   team’s   copywriting   and   editing   work.   
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https://www.fcps.edu/node/24745
https://www.neh.gov/
https://www.neh.gov/
https://cset.georgetown.edu/


  

D.   Videography   and   Motion   Graphics   /   Animation   

Forum   One   provides   full-service   video,   animation,   and   digital   media   

production   to   help   our   client   partners   convey   their   identities,   reach   new   

audiences,   and   tell   powerful   stories.     
  

We   provide   animated   and   live   action   video   production,   including   scriptwriting,   location   scouting,   

talent   coordination   and   audition,   direction,   filming,   video   editing,   animation,   and   production   services   

using   industry   leading   tools   like   Adobe   A�er   Effects.     

  

Our   team’s   experience   with   video   work   ranges   from   nonprofit,   to   government,   to   private   sector   work   

with   outputs   that   include   vignettes,   motion   videos,   interviews,   documentaries,   training   videos,   

adverts,   promos,   and   journalism.   We   prepare   our   video   work   and   optimize   it   for   final   output   (color   

correction,   tilting,   mixing)   for   easy   upload   and   distribution   online.     

  

We   also   specialize   in   producing   brand   animations   that   bring   logos   and   brand   systems   to   life,   which   

clients   can   use   as   modular   pieces   to   serve   as   intros   or   transitions   to   other   videos   or   other   digital   

content   to   drive   brand   consistency.     

  

Our    Forum   One   Vimeo   page    features   some   highlights   of   our   recent   video   work,   including   live   videos,   

animations,   and   motion   graphics   for   clients   like   the   Global   Book   Alliance,   the   Seattle   Housing   

Authority,   and   the   Elizabeth   Glaser   Pediatric   AIDS   Foundation.     

  

Please   see    Section   4.   Creative   Samples    for   additional   examples   of   videos   and   motion   graphics   our   

team   has   produced.     
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https://vimeo.com/user98627807


  

b.   Names,   Qualifications,   and   Experience   of   Personnel   

Forum   One   understands   that   successful   creative   and   marketing   projects   

must   address   several   areas   of   expertise:   vision   and   coordination,   user   

experience,   design,   messaging,   and   technology.     
  

Our   staffing   approach   provides   consistent   leadership   in   these   areas   throughout   each   project,   from   a   

qualified   and   experienced   team   with   a   record   of   success   on   similar   projects.   We   will   confirm   all   team   

members   upon   contract   signing   for   individual   projects   based   on   needs,   scope,   timelines,   and   budgets.   

In   this   section   please   find   descriptions   of   our   total   available   staff   for   each   task   area,   and   biographies   

of   representative   personnel   we   would   typically   staff   to   complete   individual   projects.     

A.   Creative   Design   
Forum   One   has   dozens   of   in-house   staff   specializing   in   digital   strategy,   campaigns,   branding,   and   

graphic   design.   We   bring   a   robust   Digital   Strategy   Team   combining   expertise   in   digital   

communications,   marketing,   fundraising,   audience   engagement   campaigns,   and   analytics   and   data   

services.   We   have   a   dedicated   Brand   Studio   to   develop   visual   brand   systems   and   messaging,   and   

talented   graphic   designers   to   produce   a   wide   range   of   multi-channel   digital   and   print   collateral,   

graphics,   and   illustrations.   Representative   key   staff   include:   

  

Steven   Bond     |    Director   of   Digital   Strategy   

Director   of   Digital   Strategy   at   Forum   One,   Steven   brings   a   decade   of   experience   helping   organizations   

implement   integrated   digital   strategies   to   engage   their   audiences,   build   partnerships,   and   realize   

innovative   ideas.   He   comes   to   Forum   One   from   the   IMRE   marketing   agency,   where   he   led   successful   

teams   to   develop,   implement,   measure,   and   optimize   the   performance   of   omnichannel   strategies   and   

campaigns   for   dozens   of   clients,   including   Fortune   500   companies.   He   has   worked   with   organizations   

like   The   Honest   Company,   Jefferson   Health   Design   Lab,   and   the   NYU   Empathy   Project   to   help   them   

understand   and   engage   their   audiences   across   their   digital   and   social   media   channels.   He   also   

co-founded   Livehelper,   a   startup   company   focused   on   helping   clients   engage   with   visitors   to   their   

websites   in   real-time.     

  

Joey   Tackett     |    Managing   Director,   Branding   

Forum   One’s   Managing   Director   of   Branding,   Joey   brings   nearly   two   decades   of   creative   strategy   

experience   to   lead   our   team   in   building   brands   that   resonate   with   audiences.   Joey   has   developed   and   

managed   brands   for   associations,   nonprofits,   and   Fortune   500   companies,   with   a   focus   on   brands   for   

PACs   and   grassroots   programs.   He   recently   directed   our   team’s   branding,   creative,   and   video   work   for   

clients   including   the   Smithsonian   Institution,   the   National   Endowment   for   the   Humanities,   USAID,   the   

Center   for   Strategic   and   International   Studies,   Atla,   and   the   MacArthur   Foundation.   He   has   provided   

branding   and   campaign   support   for   major   brands   like   Southwest   Airlines   and   Target;   served   as   
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Communications   Co-chair   for   the   Arlington   Chamber   of   Commerce;   developed   brand   visuals   for   the   

D.C.   Independent   Film   Festival;   and   has   worked   with   the   news   and   production   teams   for   local   CBS   and   

NBC   affiliates.     

  

Jess   Gershman     |    Director   of   Data   &   Analytics   

Forum   One’s   Director   of   Data   &   Analytics,   Jess   has   more   than   seven   years   of   experience   optimizing   

digital   experiences   and   content.   She   works   with   clients   to   help   them   connect   with   their   target   

audiences   and   make   measurable   progress   toward   their   goals.   Jess   has   worked   with   organizations   

including   Rare,   USAID,   Project   HOPE,   Catalyst,   the   Hilton   Foundation,   the   Barr   Foundation,   and   Vox   

Media,   where   she   analyzed   multimedia   traffic   and   key   performance   indicators   across   eight   publishing   

brands.   She   has   also   analyzed   the   success   of   digital   communications,   social   media,   branding,   and   

advertising   campaigns.     

  

Kelsey   Hicks     |    Senior   Designer   

A   senior   designer   at   Forum   One   with   more   than   10   years   of   experience,   Kelsey   creates   eye-catching   

visual   designs   for   Forum   One’s   clients   and   internal   and   external   marketing   and   branding   efforts.   She   

specializes   in   producing   illustrations,   social   media   graphics,   a   wide   range   of   printed   marketing   

materials,   email   templates,   and   animations.   She   also   brings   experience   conceptualizing   and   

delivering   branding,   identity   design,   and   integrated   campaigns.   Kelsey   has   worked   with   clients   

including   the   World   Wildlife   Fund,   the   MacArthur   Foundation   and   Lever   for   Change,   Project   HOPE,   the   

Frontier   Group,   USAID’s   Education   Office,   the   RTI   Global   Gender   Center,   Catalyst,   and   the   USAID/Johns   

Hopkins   University   HealthCompass.     

  

Zach   Grimshaw     |    Associate   Digital   Strategist   

An   associate   digital   strategist   at   Forum   One,   Zach   applies   2+   years   of   experience   and   expertise   in   

marketing   and   digital   strategy   to   support   our   team   in   delivering   effective   communications.   He   brings   

experience   conducting   market   research,   business   analysis,   surveys,   audience   interviews,   and   more.   

Zach   has   provided   marketing,   strategy,   and   creative   media   support   for   the   Council   for   Advancement   

and   Support   of   Education,   the   Peterson   Institute   for   International   Economics,   the   Elizabeth   Glaser   

Pediatric   AIDS   Foundation,   the   Frist   Art   Museum,   Jesuit   Refugee   Service,   and   the   Boston   Children’s   

Hospital   Innovation   &   Digital   Health   Accelerator.   He   is   a   certified   Pardot   Specialist,   and   also   has   

specialized   expertise   in   videography,   digital   media,   and   virtual   reality.     

B.   Web   Design   and   Production   
A   leader   in   the   open   source   community,   Forum   One   has   designed   and   developed   hundreds   of   

websites   in   just   the   last   several   years,   for   educational   institutions,   nonprofits,   public   agencies,   and   

mission-driven   organizations.   We   have   a   full-service   user   experience   and   web   design   team,   and   a   

technical   team   of   more   than   40   full-time,   in-house   back-   and   front-end   developers,   solutions   

architects,   site   reliability   engineers,   and   quality   assurance   specialists.   We   are   active   contributors   to   

both   the   WordPress   and   Drupal   open   source   projects,   and   we   maintain   a   large   team   of   Acquia   

Certified   Drupal   Developers   –   including   three   Acquia   Certified   Drupal   8   Grand   Masters,   of   which   there   
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are   currently   just   320   in   the   world.   We   also   have   a   dedicated   support   team   focused   on   providing   

ongoing   technical   assistance,   managed   hosting,   and   enhancements   to   sites   we   have   launched.   

Representative   key   web   design   and   production   staff   include:   

  

Courtney   Blair    |    Project   Manager   

A   project   manager   at   Forum   One   with   more   than   four   years   of   experience,   Courtney   works   with   our   

clients   and   project   teams   to   deliver   successful,   audience-driven   digital   projects.   A   Certified   Scrum   

Master,   she   brings   a   record   of   success   managing   multiple   concurrent   projects   for   nonprofit   and   

government   clients,   from   large-scale   website   redesigns   in   WordPress   and   Drupal   to   ongoing   

maintenance   projects,   including   projects   with   multi-million-dollar   budgets,   multiple   stakeholders,   

and   distributed   global   tems.   Clients   Courtney   has   worked   with   include   James   Madison   University,   the   

Council   for   Advancement   and   Support   of   Education,   USAID,   the   U.S.   Environmental   Protection   Agency   

(EPA),   and   the   Schusterman   Family   Foundation.   

  

Julia   Bradshaw     |    Senior   User   Experience   Designer   

A   senior   user   experience   designer   at   Forum   One   with   more   than   two   years   of   experience,   Julia   

champions   the   user   and   recommends   strategies   and   designs   to   fulfill   their   needs.   Julia   has   worked   

with   clients   including   the   Smithsonian   National   Museum   of   African   American   History   and   Culture,   

USAID,   the   National   Endowments   for   the   Humanities   and   the   Arts,   the   Council   for   Advancement   and   

Support   of   Education,   and   the   U.S.   EPA.   She   also   has   a   background   as   a   social   and   economic   policy   

researcher,   where   she   collected   and   analyzed   data   on   national   policies   related   to   homelessness,   

runaway   youth,   Hispanic   families   in   the   U.S.,   and   job   search   assistance   programs.     

  

Jamie   Bourne     |    Designer   

A   designer   at   Forum   One   with   more   than   seven   years   of   experience,   Jamie   designs   visually   dynamic,   

responsive,   and   user-friendly   websites   and   digital   experiences   to   engage   audiences.   Jamie   has   

designed   websites   and   digital   platforms   for   Fairfax   County   Public   Schools,   Georgetown   University,   the   

National   Endowment   for   the   Arts,   the   Howard   Hughes   Medical   Institute’s   BioInteractive   science  

education   program,   the   Nuclear   Threat   Initiative,   the   Natural   Resources   Defense   Council,    and   

Childhood   Education   International.   He   has   also   provided   user   experience,   user   interface,   web,   

accessibility,   and   graphic   design   services   for   museums,   Fortune   500   companies,   and   major   brands   like   

Comcast,   Qdoba,   Verizon,   Allstate,   Ann   Taylor,   and   American   Eagle.     

  

KJ   Monahan     |    Technical   Architect   

A   technology   manager   at   Forum   One   with   more   than   10   years   of   experience,   KJ   cra�s   and   implements   

innovative,   high   quality   technical   solutions   to   meet   our   clients’   needs.   An   Acquia   Certified   Drupal   8   

Grand   Master,   Developer   and   Front-end   Specialist,   they   bring   expertise   in   a   wide   range   of   

development   technologies,   focusing   on   custom   module   and   theme   development   and   JavaScript.   KJ   

has   developed   effective   digital   solutions   for   clients   including   the   Nation’s   Report   Card,   the   

Smithsonian   National   Museum   of   Natural   History,   the   Howard   Hughes   Medical   Institute,   the   Bill   &   

Melinda   Gates   Foundation,   USAID,   the   U.S.   EPA,   Teach   for   America,   and   GiveGreen.     
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Karen   Kitchens     |    Senior   Front-end   Developer   

A   senior   front-end   developer   at   Forum   One   with   more   than   10   years   of   experience,   Karen   seamlessly   

translates   our   visual   designs   into   responsive,   user-friendly   websites.   With   a   background   in   WordPress   

and   Drupal   development,   Karen   brings   expertise   in   a   wide   range   of   development   technologies,   

including   PHP,   JavaScript,   jQuery,   HTML5,   CSS,   SASS,   Twig,   MySQL,   and   others.   She   has   worked   with   

clients   including   Georgetown   University;   the   Aspen   Institute,   the   Natural   Resources   Defense   Council,   

the   Rad   Campaign,   Defenders   of   Wildlife,   the   Frist   Art   Museum,   the   National   Association   for   the   

Education   of   Young   Children,   USAID,   the   Global   Book   Alliance,   Jesuit   Refugee   Service,   and   Discovery   

Communications’   Petfinder   site   to   launch   responsive,   accessible   websites.     

  

Rose   Davidson     |    Developer   

A   developer   at   Forum   One   with   more   than   five   years   of   experience,   Rose   works   to   implement   

responsive,   high-quality   web   solutions   in   Java,   SQL,   Python,   Lisp,   C,   C#,   JavaScript,   C++,   CSS,   HTML,   

and   other   technologies.   Rose   works   with   our   clients   to   create   and   maintain   responsive   websites   in   

Drupal   7,   Drupal   8,   and   WordPress;   implement   SEO,   manage   and   migrate   content,   fix   bugs   in   front-   

and   back-end   code,   conduct   quality   assurance   testing,   and   troubleshoot   issues.   She   is   also   an   

experienced   technical   trainer   and   coding   instructor.   Clients   Rose   has   worked   with   include   Fairfax   

County   Public   Schools,   the   Aspen   Institute,   the   Howard   Hughes   Medical   Institute,   the   

Patient-Centered   Outcomes   Research   Institute,   and   the   National   Association   for   the   Education   of   

Young   Children.   

C.   Copywriting,   Proofreading   and   Copyediting   
Forum   One’s   team   includes   writers,   ediors,   and   multimedia   content   specialists   who   specialize   in   

creating   audience-centered   content   to   help   mission-driven   organizations   communicate   clearly   and   

effectively   to   reach   their   goals.   Representative   key   staff   include:   

  

Corinne   Balicki     |    Communications   Strategist   

A   communications   strategist   at   Forum   One   with   more   than   three   years   of   experience,   Corinne   works   

with   our   clients   to   cra�   compelling   content   for   their   digital   channels,   providing   strategic   

communications   planning;   content   development   for   social   media,   web,   and   blogs;   and   campaign   

development   and   management.   She   has   supported   clients   including   USAID   and   the   Consumer   

Financial   Protection   Bureau,   where   she   has   worked   to   transform   complex   financial   information   into   

engaging,   readable   content   that   meets   the   needs   of   a   variety   of   core   audiences   across   the   agency’s   

website,   blogs,   social   outreach,   and   more.   

  

Victoria   Palmer     |    Digital   Content   Strategist   

A   digital   content   strategist   at   Forum   One,   Victoria   brings   more   than   11   years   of   content   management   

and   web   communications   experience   to   help   our   clients   present   the   most   effective   content   across   

channels   to   reach   their   audiences   and   achieve   their   goals.   Victoria   has   successfully   managed   
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enterprise   content   and   communications   on   large-scale   projects   for   the   U.S.   Health   Resources   and   

Services   Administration,   USAID,   and   the   American   Chemical   Society.   She   has   a   diverse   

communications   background   and   is   experienced   in   researching,   planning,   creating,   aligning,   and   

driving   multi-platform   content   strategies   that   have   resulted   in   130   million   downloads,   117   million   

website   visits   in   a   year,   and   over   $180   million   in   revenue.   

  

Gonzalo   Bernal     |    Spanish   Communications   Strategist   

A   Spanish   language   communications   strategist   at   Forum   One,   Gonzalo   brings   more   than   ten   years   of   

multilingual   writing,   editing,   and   media   production   experience   to   cra�   compelling   content   for   diverse   

audiences.   Gonzalo   has   created   original   content   and   edited   content   for   Spanish-speaking   audiences   

for   clients   including   the   Consumer   Financial   Protection   Bureau,   where   he   currently   supports   the   

agency’s   Spanish   language   communications.   He   has   extensive   experience   as   a   writer   and   media   

producer,   including   acting   as   a   video   producer   for   Univision   and   HBO   Networks,   and   has   managed   

multidisciplinary,   multicultural   teams.   He   also   serves   as   a   Spanish   language   tutor.     

D.   Videography   and   Motion   Graphics   /   Animation   
Forum   One’s   creative   team   includes   staff   experienced   in   original   animation   and   motion   graphics   

design,   and   video   production   and   editing.   We   engage   experienced   videographers,   film   crews,   and   

other   specialized   experts   as   needed   to   shoot   live   video.   Our   in-house   team   features   our   full   creative   

design   and   brand   studio   team,   including   our   Managing   Director   of   Branding   introduced   above,   and:   

  

Corey   Jones     |    Creative   Director   and   Animator   

Forum   One’s   Creative   Director,   Corey   leads   our   creative   team   in   creating   compelling   designs   that   

achieve   the   goals   clients   have   in   mind.   With   a   decade   of   experience   spanning   video   production   and   

animation,   web   design,   UX   design,   branding,   concept   development,   print   design   and   illustration,   and   

mobile   app   design,   Corey   has   created   motion   graphics   and   website   designs   for   clients   including   the   

Smithsonian   National   Museum   of   African   American   History   and   Culture   (which   won   two   Webby   

Awards),   the   Frist   Art   Museum,   the   National   Association   for   the   Education   of   Young   Children,   the   

Howard   Hughes   Medical   Institute,   the   U.S.   Census   Bureau,   and   Johnson   Products,   Inc.   He   brings   a   

broad   working   knowledge   of   how   to   effectively   translate   messages   across   media   and   has   three   

certificates   from   School   of   Motion,   a   leading   certification   program   in   visual   effects   and   

motion/animation   design.     

c.   Personnel   Resumes   

Please   see    Appendix   B:   Personnel   Resumes    for   complete   resumes   for   the   above   team   members.   
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3.   Specific   Plan   (Methodology)   
Forum   One   will   deliver   creative   and   marketing   services   projects   for   

Mason   with   a   combination   of   flexibility   and   collaboration   to   deliver   

compelling,   tailored   solutions   that   achieve   your   goals   and   grow   your   

impact.     
  

This   section   demonstrates   our   specific   plans   and   approach   for   providing   services   A-D   as   outlined   in   

the   Statement   of   Needs.     

A.   Creative   Design   

Branding   and   Enrollment/Direct   Response   Campaigns   

(Requirements   3.A.1   -   3.A.2)   

Forum   One   provides   full-service   branding   and   direct   response   campaigns.   We   build   and   launch   

branding   campaigns     (Requirement   3.A.1)    that   extend   through    print,   outdoor,   broadcast,   and   

Internet   media   and   beyond.    We   have   the   capability   to   create   robust    enrollment   and   direct   

response   campaigns     (Requirement   3.A.2) ,   emphasizing   an   omni-channel   approach   that   includes   

advertising,   direct   mail,   landing   pages,   video   and   HTML   emails,   digital   media,   social   media ,   etc.   

Our   team   will   build   from   the   brand   guidelines   supplied   by   Mason.     

  

Our   approach   to   creative   design   and   content   development   will   be   iterative,   building   in   weekly   idea   

generation   and   collaboration   sessions   with   your   team   to   review   deliverables.   The   goal   is   getting   

content   to   market   quickly   and   testing   it   in   a   live   environment   to   refine   the   design.     

  

Sample   Creative   Campaign   Project   Plan   

  

STAGE   1   |   DISCOVER   

Project   Kickoff   &   Workshop   

● Initial   meeting   to   introduce   our   teams.   

● Discuss   scope,   budget,   and   confirm   schedule.   

● We   will   work   with   your   team   to   develop   goals,   objectives,   and   key   measures   of   success   for   the   

campaign.     
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Audience   Research   &   Stakeholder   Engagement   

● We   will   support   the   project   team   in   audience   research   and   stakeholder   engagement   work,   and   

review   all   findings   to   inform   subsequent   phases   of   work.     

  

Landscape   Analysis   

● We   will   conduct   desk   research   to   understand   what   other   work   –   enrollment-related   or   

otherwise   –   this   initiative   can   build   on,   including   other   University   campaigns   or   efforts.   

Stage   1   Deliverables:   Workshop   Notes   +   Strategy   Brief   

  

STAGE   2   |   DESIGN   AND   CONTENT   DEVELOPMENT   

Concept   Directions   

● The   concept   directions   will   fit   within   Mason   brand   guidelines   as   needed.     

● We   will   create   one   concept   direction   that   shows   the   visual   interpretation   envisioned   for   the   

campaign.   It   may   include:   Color   palette   for   primary   and   supporting   colors,   typography   

selections   for   website   and   collateral   materials,   headline,   body   copy,   and   featured   text   styles   

(for   use   online   or   in   documents),   icon   styles,   photo   and   video   visual   styles.   

  

Message   Framework     

● Building   on   the   audience   research   and   concepts   developed   in   the   previous   stages,   we   will   

build   a   messaging   framework   that   articulates   the   key   strategic   messages   that   we   want   the   

campaign   and   all   associated   content   to   convey.   This   will   include   calls-to-action   and   value   

statements.     

  

Content   Strategy  

● Based   on   audience   research,   we   will   define   what   information   audiences   need   and   develop   

targeted   content   plans   for   each   audience   group.     

● If   needed,   we   can   also   develop   a   Spanish   language   content   strategy   to   reach   Spanish   speaking   

audiences.     

  

Digital   Copywriting   

● We   will   dra�   copy   for   digital   content,   including   campaign   landing   pages,   social   media,   etc.     

● Spanish   language   content   can   be   included   as   needed.     

  

Measurement   Plan   &   KPI   Definition   

● We   will   identify   Key   Performance   Indicators   (KPIs)   and   our   method   for   measuring   them.   

● We   will   coordinate   with   the   appropriate   Mason   team   or   partners   to   ensure   KPIs   are   collected   

during   the   campaign.   

  

Stage   2   Deliverables:   Copy,   Measurement   Plan   
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STAGE   3   |   DELIVER   

Launch   Campaign   Planning   

● We   will   develop   a   launch   campaign   plan,   including   timelines   and   sequences   for   all   channels.   

● We   will   set   up,   design,   and   configure   landing   pages,   websites,   and   digital   properties   as   

needed.   

● We   will   coordinate   with   printers,   advertising   partners,   and   broadcast   partners.     

● We   will   begin   content   loading   and   conduct   quality   assurance.   

  

Measurement   Analysis   

● We   will   review   measurement   and   KPI   data   and   summarize   results.   

  

Stage   3   Deliverables:   Launched   Campaign,   Measurement   Analysis   Memo   

Collateral   Materials,   Illustrations,   and   Graphics   (Requirements   3.A.3   

-   3.A.4)   
Forum   One   brings   extensive   experience   designing   and   producing   a   wide   range   of    print   and   online   

collateral    that   targets   and   moves   key   audiences,   including   posters   and   fliers,   print   reports,   

presentations,   letterhead   and   business   cards,   signage,   social   media   graphics,   email   and   newsletters,   

and   more    (Requirement   3.A.3) .   From   the   Smithsonian   Institution   to   the   World   Wildlife   Fund,   some   of   

the   world’s   most   iconic   brands   turn   to   us   for   powerhouse   design   that   does   more   than   just   get   noticed   

–   it   gets   results.   Forum   One   brings   unique   skills   in    illustration   and   graphics   creation     (Requirement   

3.A.4) ,   from   custom   icons   to   extensive   data   visualization   and   drawings.   

  

Sample   Collateral   or   Graphics   Project   Plan   

  

STAGE   1   |   DISCOVER   

Project   Kickoff   &   Workshop   

● Initial   meeting   to   introduce   our   teams.   

● Discuss   scope,   budget,   and   confirm   schedule.   

● We   will   work   with   your   team   to   understand   audiences,   goals,   objectives,   and   key   measures   of   

success   for   the   collateral   or   graphics.     

  

STAGE   2   |   DESIGN   AND   CONTENT   DEVELOPMENT   

Copywriting   

● We   will   dra�   copy   for   content,   including   headlines,   body   copy,   and   calls-to-action.     

● Spanish   language   content   can   be   included   as   needed.     

  

Design   Visuals   

● The   design   visuals   will   fit   within   Mason   brand   guidelines   as   needed.     

● Produce   dra�s   of   collateral   (brochures,   flyers,   booklets,   etc.)   and/or   graphics   (symbols,   icons,   
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data   visualizations,   illustrations,   etc.)   

● Review   and   edit   based   on   feedback.   

  

Stage   2   Deliverable(s):   Dra�   Design   Visuals     

  

STAGE   3   |   DELIVER   

FInal   Collateral   or   Graphics   

● Forum   One   will   finalize   and   package   materials   to   provide   Mason   with   a   digital-ready   or   

print-ready   design,   as   appropriate.     

● Forum   One   will   work   with   the   printer   identified   and   selected   by   Mason.   

  

Stage   3   Deliverable(s):   Final   Design   Visuals     

B.   Web   Design   and   Production   

Forum   One   follows   an   Agile,   iterative   approach   to   website   design   and   development,   which   we   apply   

to    create   design,   and   produce   landing   pages,   mini   websites,   web   templates   ( Requirement   3.B.1) ,   

and    web   applications    (Requirement   3.B.3).     Our   design   methodology   for   cra�ing    information   

architectures,   page   prototypes,   and   illustrations    (Requirement   3.B.2)    emphasizes   collaboration   

and   audience   focus   to   help   the   project   team   make   user   experience   and   visual   design   decisions   with   

your   users’   needs   and   your   organizational   goals   in   mind.   And   throughout   the   design   and   development   

process,   we   incorporate    Web   2.0   technologies   and   industry   best   practices    for   usability   and   Section   

508   accessibility   to   integrate    graphics,   animations,   social   media   content,   videos,   data   and   

visualizations,   calendars,   blogs,   forms,   payment   processing,   and   other   interactive   features   

(Requirement   3.B.4).     

  

Following   our   Agile   approach,   our   team   quickly   moves   from   discovery   exercises   into   producing   design   

concept   directions   that   your   stakeholders   can   react   to,   allowing   us   to   gather   feedback   earlier   in   the   

process   to   shape   the   design.   Once   your   team   selects   a   proposed   design   direction,   our   team   will   work   

collaboratively   to   refine   this   concept   into   page   designs   through   iterative   rounds   of   review   and   

revision.   We   then   move   into   development   sprints   to   build   and   refine   the   solution,   continuously   

prioritizing   to   maintain   focus   on   the   project   goals,   your   audiences,   and   our   measures   of   success.   Our   

Quality   Assurance   team   will   be   constantly   testing   the   site   against   the   established   and   mutually   agreed   

on   product   requirements   and   key   accessibility   standards.   At   the   end   of   each   sprint   and   throughout   the   

development   phase,   we   will   solicit   feedback   from   your   team   to   ensure   that   we’re   delivering   the   site   

you   need.     

  

Sample   Web   Development   Project   Plan   

  

Here   is   an   overview   of   the   project   approach   we   generally   follow   on   web   design   and   production   

projects   to   achieve   their   goals   and   objectives,   on   time   and   within   budget.   We   break   our   work   into   the   

following   stages:   
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STAGE   1   |   DISCOVER   

The   Discover   Phase   is   high-energy   and   designed   to   set   a   clear   direction   for   the   project.   This   phase   

covers   the   work   starting   from   project   launch   and   includes   various   research   activities   to   define   a   vision   

for   the   new   website.   Tasks   and   activities   may   include:   

● Collaborative   Workshops   

● Brand   Strategy   

● Audience   Research   and   Analysis   

● Messaging   and   Content   Strategy   

● Creative   Strategy   

● Establishing   Technology   Requirements   

  

STAGE   2   |   DESIGN   

Once   we   have   a   shared   understanding   and   a   clear   vision,   we   begin   to   transform   our   ideas   into   creative   

assets.   We   use   a   rapid   creative   approach   whereby   our   team   shows   you   page   designs   and/or   other   

assets   as   we   create   them   to   get   your   feedback.   This   collaborative   approach   allows   us   to   arrive   at   the   

design   solution   for   the   new   site   quickly.   Tasks   and   activities   may   include:     

  

● Visual   Concept   /   Creative   Direction   

● Brand   Assets   and   Logo   Development   

● Prototyping   /   Wireframing   

● Page   Design   

● Technical   Architecture   

● Product   Requirements   

  

STAGE   3   |   DELIVER   

With   the   creative   direction   in   place,   our   emphasis   shi�s   to   building   and   refining   the   solution,   never   

losing   focus   on   the   project   vision   and   our   measures   of   success.   Our   goal   will   be   to   deliver   a   new   

website   and   various   other   assets   defined   during   the   Discover   and   Design   stages.   Tasks   and   activities   

may   include:   

● Website   Development   

● Asset   Production   

● Quality   Assurance   

● 508   Compliance   
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● Content   Migration   

● Content   Management   Training   

● Analytics   Setup   and   Configuration   

● Training   and   Documentation   

● Site   Launch   

● Ongoing   Releases   (as   needed)   

● Site   Launch   

C.   Copywriting,   Proofreading   and   Copyediting   

Our   award-winning   writing   and   editing   team   brings   client   materials   to   life   by   understanding   

communications   goals   and   creating   content   that   expressly   and   compellingly   communicates   what   the   

piece   seeks   to   convey.   We   work   closely   with   our   clients   to   build   and   edit   content   that   is   cohesive   and   

makes   efficient   use   of   resources.   Our   experience   spans   the   spectrum   of    informational,   marketing,   

advertising,   and   technical   copywriting    for   digital   and   print   environments   such   as    websites   and   

social,   as   well   as   scriptwriting,   video   and   animation,   event   collateral,   experiential   design,   and   

campaign-specific   materials    (Requirement   3.C.1) .     Our    proofreading   and   copyediting    expertise   

spans   applying   the   AP,   MLA,   and   NYT   style   guides,   in   addition   to   guides   created   by   and   for   our   clients,   

to   content    before   presenting   it   to   Mason   departments   for   approval    (Requirement   3.C.2) .   

  

Our   writing   and   editing   process   entails   building   a   content   workflow,   environment,   and   set   of   

templates   and   identifying   content   intent   and   where   input   is   necessary   from   subject   matter   experts   to   

ensure   we   deliver   accurate,   compelling,   and   audience-centered   content.     

  

Sample   Editing   /   Copywriting   Project   Plan   

  

STAGE   1   |   DEFINE   

Project   Kickoff   &   Workshop   

● Initial   meeting   to   introduce   our   teams   and   define   style,   voice,   and   tone,   and   to   discuss   the   

overall   editing   and   copy   creation   process.   

  

Content   Intent   Planning   

● Define   key   messages   the   content   must   convey.   

● Review   content   and   editing   process   for   development   of   content.     

● Develop   process   documentation   and   a   workflow   environment   that   outlines   editing   style   and   

process   for   writing   and   editing   requests.     

● Identify   subject   matter   experts   that   will   need   to   provide   content   guidance   for   writers   to   ensure   

the   accuracy   of   content.   This   will   be   a   part   of   the   workflow   documentation.   

● We   will   develop   a   set   of   templates   that   will   include   content   intent,   tone,   audience,   and   other   

key   elements   that   are   relevant   to   writers   and   editors   while   creating   and   editing   copy.   

  

Stage   1   Deliverables:   Workflow   Documentation   &   Environment   +   Copywriting   Templates   
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STAGE   2   |   DELIVER   

Copywriting   

● Using   our   templates   and   defined   workflow,   we   will   work   with   the   team   to   assign   copywriters   

and   deadlines   for   content.   

● Content   will   be   reviewed   by   the   appropriate   team   at   Mason   and   go   through   rounds   of   revision  

as   noted   in   the   workflow   documentation.     

  

Editing   

● Using   the   appropriate   style   guide(s),   we   will   assign   existing   content   and   content   created   by   

our   writers   to   be   reviewed   substantively   by   our   editors.   

● As   necessary,   we   will   work   with   subject   matter   experts   to   confirm   the   accuracy   of   content   we   

are   assigned   to   edit.   

  

Stage   2   Deliverable:   Completed   Content  

D.   Videography   and   Motion   Graphics   /   Animation   

Forum   One   provides   full-service   videography,   motion   graphics,   and   animation   services,   to   take   ideas   

from   concept   through   storyboarding,   video   production   and   post-production,   and   packaging   for   easy   

dissemination   across   digital   channels.   We   follow   the   general   project   plan   below   to   produce   

promotional   videos   for   use   at   events   or   posting   online   that   include   music,   voiceover,   motion   

graphics,   and   animation   ( Requirement   3.D.1 ),   and   motion   graphics   and   animations   for   use   in   

e-mail   cards   and   newsletters   ( Requirement   3.D.2 ).    In   creating   videos   and   motion   graphics,   our   team   

will   abide   by   all   requirements   to   use   property   supplied   by   Mason   or   property   that   is   royalty-free,   and   

does   not   misrepresent   Mason.   We   work   with   our   established   videographer   partners   to    videotape   live   

events,   conferences,   interviews,   and   similar ,   and   provide    editing,   packaging,   and   delivery   of   

these   videos     ( Requirement   3.D.3 )    for   use   across   your   digital   channels.   

  

Sample   Videography   /   Animation   Project   Plan   

  

STAGE   1   |   DISCOVER   

Project   Kickoff   &   Workshop   

● Initial   meeting   to   introduce   our   teams.   

● Discuss   scope,   budget,   and   confirm   schedule.   

● We   will   work   with   your   team   to   develop   goals,   objectives,   and   key   measures   of   success   for   the   

video,   including   the   desired   tone   of   the   video.     

  

Narrative   Planning   

● Define   key   messages   the   video   must   convey,   through   collaborative   activities   and   guided   

conversation.     
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● We   develop   a   Creative   Brief   outlining   themes   uncovered   in   this   stage   for   approval,   which   sets   

the   foundation   for   our   work   in   the   Design   and   Concept   stage.     

  

Stage   1   Deliverables:   Workshop   Notes   +   Creative   Brief   

  

STAGE   2   |   DESIGN   AND   CONCEPT   

Script   Development   

● Based   on   the   goals,   content   themes,   and   overall   direction   established   in   the   Discover   

activities,   we   develop   a   script   for   review.   The   script   covers   exact   text   used   on   screen   and/or   for   

voiceovers,   establishes   descriptions   for   high-level   visuals   for   each   section,   and   determines  

overall   timing.     

  

Visual   Style   Development   

● Our   team   will   collect   and   present   examples   of   other   videos   along   with   rough   visual   prototypes   

to   explore   a   visual   direction   for   your   video.   By   approaching   this   step   independently,   we   are   

able   to   explore   various   directions   quickly,   with   you   choosing   a   final   visual   direction   before   

moving   into   the   following   phases.   

  

Stage   2   Deliverables:   Script   +   Visual   Direction   

  

STAGE   3   |   PRODUCTION   

Shooting   &   Animation   (as   appropriate)     

● This   is   when   all   previous   elements   come   to   life   in   moving   video.   Depending   on   the   chosen   

style   of   the   video,   this   phase   could   include   both   shooting   of   live-action   (interviews,   B-roll,   etc.)   

and   animation.   For   both   styles,   this   phase   seeks   to   present   several   opportunities   for   your   

team   to   review   rough   edits,   in   progress,   to   ensure   the   direction   is   correct.     

  

The   final   step   in   the   Production   stage   is   delivering   a   video   rough   cut   for   review   and   approval.     

  

Stage   3   Deliverable:   Rough   Cut   Video   

  

STAGE   4   |   POST-PRODUCTION   

● Building   on   the   approved   rough   cut,   we   refine   and   enhance   the   rough   cut   into   a   final,   

screen-ready   video.   You   review   this   final   video   for   approval.   

● We   use   the   approved   final   video   file   to   create   all   formats,   sizes,   and   versions   (decided   upon   in   

our   Discover   planning   phase).   

  

Stage   4   Deliverables:   Final   Video   +   Exported   Versions   for   Chosen   Platforms   (i.e.,   Facebook,   Twitter,   

Conference   Screen,   Broadcast,   etc.)   
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Project   Management,   Team   Structure,   and   Collaboration   

Our   management   approach   centers   on   close   and   active   collaboration   

between   Forum   One   and   the   Mason   team.     

For   each   creative   and   marketing   services   project   with   Mason,   we   will   use   transparent   communication   

channels   and   system-based   management   tools   to   handle   ongoing   project   oversight,   including   a   

project   management   plan,   an   online   project   workspace,   and   regular   status   updates   and   reporting.   We   

keep   you   up   to   date   on   project   progress   with:   

● Clear   and   Efficient   Team   Structure:    Each   project   will   have   a   dedicated   project   manager   who  

will   serve   as   your   day-to-day   point   of   contact   from   our   team.   Key   teams   also   typically   consist   

of   a   dedicated   designer   and   engineer,   depending   on   the   task   requirements,   all   led   by   a   

creative   strategist   who   will   guide   the   project.   Our   core   team   will   always   keep   each   project   in   

forward   motion,   and   because   our   teams   work   collaboratively,   your   project   will   also   benefit   

from   access   to   our   array   of   expert   staff.   

● Frequent   Reporting   and   Status   Updates:    The   project   manager   will   lead   weekly   and   monthly   

check-ins   with   project   stakeholders.   We   will   review   tasks   completed,   potential   risks,   budget   

used,   and   upcoming   tasks.   We   will   deliver   a   bi-weekly   status   report   that   includes   updates   on   

budget,   schedule,   tasks   completed,   open   tasks,   and   items   waiting   for   feedback/approval.   

● Task   Prioritization:    During   our   status   meetings,   our   team   will   review   the   list   of   tasks   that   

need   to   be   completed   and   prioritize   them   for   upcoming   work.   We   will   weigh   the   costs   and   

benefits   and   review   the   upcoming   backlog   tasks   to   ensure   we   are   completing   all   tasks   in   

priority   order   –   as   directed   by   your   staff,   and   guided   by   the   expertise   of   the   Forum   One   team.   

● Streamlined   Online   Project   Collaboration:    We   manage   all   documents   and   make   them   

available   for   collaboration   via   a   variety   of   simple,   intuitive,   and   secure   online   tools,   including   

Teamwork,   Jira,   and   the   Google   suite   of   applications.   Our   joint   workspace   for   the   project   

teams   will   provide   real-time   access   to   project   information   including   deliverables,   requested   

feature   lists,   prototypes,   and   project   status   updates.   Internally,   we   also   use   an   online   system   

to   track   task   status   and   run   quality   assurance.   

● Clear   Lines   of   Communication   and   Accountability:    Our   Project   Manager   serves   as   a   central   

point   of   contact   for   your   team,   connecting   you   with   our   team’s   resources   and   reporting   our   

progress.   The   project   team   can   reach   out   to   the   PM   at   any   time   to   ask   questions,   escalate   

issues,   or   get   advice   from   our   corporate   technical   leads   and   experts,   and   our   senior   

leadership.   Our   PM   reports   to   an   Account   Director,   who   reports   directly   to   Forum   One’s   

President   and   CEO,   giving   us   a   clear   escalation   path   for   issues   and   lines   of   accountability.     
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4.   Creative   Samples   
A.   Creative   Design   

Atla   
Forum   One   worked   with   Atla,   a   professional   association   of   scholars   and   librarians   formerly   known   as   

the   American   Theological   Library   Association,   to   completely   rebrand   and   transform   the   organization   

to   align   with   its   new   strategic   vision.   Our   work   spanned   logo   and   brand   identity   design,   renaming,   

messaging   and   tagline   writing,   multi-channel   collateral   design,   brand   rollout,   and   the   redesign   and   

development   of    atla.com    in   WordPress.     

  

We   began   by   conducting   brand   perception   testing   with   key   audiences,   extensive   comparator   and   

competitor   analysis,   and   assessment   of   Atla’s   internal   messaging   and   communications.   From   this   

research   we   delivered   a   set   of   recommendations   to   re-imagine   Atla’s   brand   identity   and   experience,   

which   our   team   then   worked   with   Atla   to   prioritize,   refine,   and   implement.     
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We   led   the   team   to   iteratively   determine   the   new   Atla   name,   and   design   and   refine   new   logos   for   the   

main   organization   and   its   many   sub-brands,   including   the   Atla   Annual   conference,   various   

publications,   and   member   offerings.   We   delivered   a   complete   design   system   and   style   guide   to   tell   the   

new   brand   story,   which   we   applied   to   a   wide   range   of   multi-channel   collateral   spanning   business   

cards,   letterhead,   one-pagers,   notebooks,   pens,   conference   booths,   and   name   tags.   We   also   worked   

with   stakeholders   to   write   a   new   value   statement,   and   a   new   tagline:   “Collectors   &   Connectors.”     

  

Our   Forum   One   team   devised   and   worked   with   Atla   to   implement   a   rollout   plan   for   the   new   brand,   

including   training   internal   staff   and   producing    an   animated   video    introducing   the   new   brand   and   

website   experience   to   Atla’s   target   audiences.   The   new   brand   and   digital   experience   position   Atla   as   a   

future-ready,   collaborative,   and   modern   professional   organization   ready   to   realize   its   goals.     

  

Elizabeth   Glaser   Pediatric   AIDS   Foundation   
The   Elizabeth   Glaser   Pediatric   AIDS   Foundation   is   a   global   leader   in   ending   transmission   of   HIV   and   

AIDS,   working   in   the   most   affected   regions   around   the   world   on   research,   advocacy,   prevention,   and   

treatment   activities   that   save   and   improve   lives.   Forum   One   worked   with   the   EGPAF   team   to   redesign   

and   develop   their    website   and   design   system ,   and   cra�   a   new   messaging   framework   to   increase   

engagement   with   target   audiences,   boost   fundraising,   and   reach   their   organizational   goals.   

  

One   of   EGPAF’s   key   goals   was   to   diversify   its   donor   base   beyond   traditional   government   support   to   

raise   more   funds   from   individuals   and   organizations.   We   began   with   a   communications   audit,   surveys,   

market   research,   and   workshops   to   understand   the   landscape   and   align   on   EGPAF’s   value   proposition,   

differentiators,   priority   audiences,   desired   outcomes,   and   unique   challenges   and   opportunities.    
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We   applied   the   insights   we   gained   to   design   and   develop   a   story-driven   digital   experience   in   

WordPress   targeting   institutional   donors,   partners,   and   U.S.   consumer   audiences.   This   included   a   new   

tagline   –   “Fighting   for   an   AIDS-free   generation”   –   and   clear,   compelling,   and   evidence-based   calls   to   

action   that   connect   EGPAF’s   history   of   impact   with   timely   issues   of   health   equity   and   justice.     

  

As   a   result,   EGPAF   saw   email   registrations   increase   tenfold,   and   donations   and   site   conversions   

increase   by   500%   versus   the   previous   year.   The   share   of   fundraising   from   target   audiences   grew   by   

more   than   35%.     

  

Rare   
Forum   One   worked   with   Rare,   a   leading   organization   working   to   achieve   long-lasting   conservation   

results   by   driving   behavior   change   that   benefits   people   and   nature,   to   redesign   their    website    and   

reshape   their   digital   strategy   to   share   inspiring   stories   and   practical   solutions   to   grow   the   global   reach   

and   impact   of   their   work.   

  

As   a   result,   Rare   saw   a   67%   increase   in   donations,   more   than   double   the   site   traffic,   longer   average   

sessions,   and   lower   bounce   rates.   We   also   implemented   a   paid   Facebook   ad   campaign   to   support   

Rare’s   end-of-year   fundraising,   analyzing   the   results   and   optimizing   audience   targeting   to   increase   

click-throughs   to   the   donation   page.     

  

Our   team   is   continuing   our   work   with   Rare   to   provide   continuous   enhancements   and   actionable   

analytics   reporting   for   the   website,   social   media   campaigns,   and   more   to   drive   the   greatest   return   on   

Rare’s   digital   investment   and   reach   their   engagement   goals.   
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National   Coalition   of   STD   Directors   
Forum   One   worked   with   the    National   Coalition   of   STD   Directors    (NCSD)   to   design   and   launch   a   fully   

refreshed   logo,   brand   system,   and   website   to   create   a   modern   and   unified   identity   for   the   

organization,   which   works   to   share   resources   and   connect   health   professionals   across   the   country   

working   to   eliminate   sexually   transmitted   diseases.   

  

The   Forum   One   creative   team   completely   redesigned   NCSD’s   brand   identity,   including   designing   a   

new   logo   that   conveys   the   organization’s   spirit   of   collaboration,   connection,   and   optimism.   The   

connected   dots   –   or   “stepping   stones”   –   became   a   visual   theme   throughout   the   new   brand   design   

system.   

  

We   applied   the   new   brand   identity   system   to   redesign   the   organization’s   collateral,   including   business   

cards,   social   media   banners,   letterhead,   MailChimp   email   templates,   and   staff   email   signatures.   We   

also   worked   with   the   team   to   brand   NCSD’s   annual   meeting   with   its   own   new   name   and   logo,   and   

created   custom   collateral   for   NCSD’s   conference   booth.     

  

Our   team   also   worked   with   NCSD   to   create   two   videos    introducing   who   they   are   and   what   they   do ,   

and   a   powerful   video   featuring   a   day   in   the   life   of   one   of   their   disease   intervention   specialists   

showcasing   their   real-world   impact .   
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B.   Web   Design   and   Production   

Our   team   has   designed,   developed,   launched,   and   supported   hundreds   of   websites   for   our   clients   in   

just   the   last   few   years.   A   few   key   examples   of   similar   work   we   have   delivered   include:   

  

Georgetown   University   
Forum   One   works   with   Georgetown   University   to   extend   the   influence   of   its   research   and   data   to   

inform   policymakers,   changemakers,   and   general   audiences   alike   by   developing   and   supporting   

user-friendly   digital   experiences.   

  

For   the    Georgetown   Institute   for   Women,   Peace   and   Security   (GIWPS) ,   which   focuses   its   research   

on   the   important   roles   women   play   in   preventing   global   conflict,   growing   economies,   and   building   

sustainable   peace,   we   designed   and   developed   a   new   WordPress    website    to   illuminate   the   stories   

behind   its   data.   Site   visitors   can   explore   data   from   multiple   sources   across   153   countries   by   country   

with   an   interactive   map,   across   data   dimensions   and   measures,   and   via   compelling   story   highlights.   

We   created   and   integrated   a   “ Profiles   in   Peace ”   section   for   GIWPS   to   share   its   video   content   and   

personal   accounts,   and   with   the   WordPress   CMS   set   the   GIWPS   team   up   to   easily   organize   site   content   

around   its   top   issue   priorities   –   like   climate   change   and   combating   extremism   –   collecting   resources,   

videos,   events,   blog   posts,   and   op-eds   around   each   topic   on   central   issue   pages.     

  

The    Georgetown     Center   for   Security   and   Emerging   Technology   (CSET)    connects   the   next   

generation   of   global   decision-makers   with   data-driven   insights   into   emerging   technologies   and   their   

security   implications,   focusing   its   research   on   artificial   intelligence   (AI)   and   advanced   computing.   

Forum   One   designed   and   developed   a   new   WordPress    website    for   CSET   to   clearly   explain   its   mission   
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and   focus,   and   make   it   easy   for   experts,   policymakers,   journalists,   and   other   key   audiences   to   explore   

the   latest   news   and   dig   into   its   research   reports   on   timely   topics.   We   designed   the   site   with   a   modern   

and   inviting   experience   and   clear   user   journeys   to   search   and   browse   for   research,   connect   with   CSET   

experts,   and   engage   by   participating   in   events   or   signing   up   for   the   policy.ai   email   newsletter.     

  

We   developed   both   of   these   sites   to   be   fully   accessible   in   compliance   with   WCAG   2.0   AA   standards,   and   

meet   additional   accessibility   requirements   from   Georgetown’s   internal   team   that   reach   AAA   standard.   

  

Howard   Hughes   Medical   Institute:   BioInteractive   
Forum   One   worked   with   the   Howard   Hughes   Medical   Institute   (HHMI)    BioInteractive    team   to   create   a   

user-friendly   and   engaging   collection   of   digital   educational   resources,   interactive   applications,   lesson   

plans,   workshops,   videos,   news   articles,   and   more   to   help   40,000   science   educators   around   the   world   

connect   students   with   inspiring   ideas   in   biology   and   increase   engagement   with   the   sciences.     

  

Our   team   designed   and   developed   a   robust   and   flexible   resource   library   application   in   Drupal   8   that   

allows   users   to   search,   filter,   explore,   and   connect   with   content   in   ways   that   fit   their   unique   needs.   

Logged   in   users   can   favorite   and   share   resources,   and   even   save   collections   of   resources   to   custom   

“playlists”   with   the   ability   to   add   notes   to   individual   items.   The   HHMI   team   can   also   present   curated   

playlists   around   current   issues   and   themes,   and   easily   feature   individual   resources   on   the   site.     

  

In   addition,   our   analytics   team   worked   with   HHMI   to   devise   and   implement   a   customized   strategy   to   

track   and   analyze   measures   of   engagement   for   both   logged-in   users   and   general   users,   to   bring   a   new   

level   of   personalization   to   the   experience.     
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Smithsonian   National   Museum   of   African   American   History   and   Culture   
Forum   One   has   worked   with   the   Smithsonian   National   Museum   of   African   American   Culture   (NMAAHC)   

since   2015   to   create   a   powerful   digital   experience   for   the   Museum   and   connect   a   wider   audience   with   

its   collections,   programs,   and   educational   offerings.     

  

Our   work   has   expanded   the   scope   of   tools   and   strategies   available   to   NMAAHC   to   tell   its   stories   and   

connect   with   its   audiences,   including   those   beyond   the   physical   Museum.   We   worked   directly   with   

Smithsonian   Institution   staff   and   curators   to   lead   the   design,   user   experience,   and   front-end   

development   of   a   compelling   and   engaging    digital   experience ,   united   by   a   cohesive   design   system   

that   we   have   extended   to   a   range   of   digital   learning   and   engagement   products   and   experiences.   Our   

UX   and   visual   design   for   the   NMAAHC   website   was   recognized   with   two   Webby   Awards.   

  

Throughout   our   ongoing   partnership   with   NMAAHC,   we   have   worked   to   bring   collection   stories   to   life   

with   timely   and   cross-platform   digital   content.   We   extended   our   design   system   for   the   Museum   to   

create   the   brand   identity   and   website   for   the   first-ever    Smithsonian   African   American   Film   Fest .     

  

We   also   recently   worked   with   the   NMAAHC   team   to   design   and   launch   the    Talking   About   Race    section   

of   the   website,   which   has   been   widely   referenced   as   a   valuable   and   actionable   resource   in   recent   

months   as   people   seek   to   educate   themselves   and   others   and   have   candid   conversations   about   race   

and   ending   racism.   

  

  

33   

https://nmaahc.si.edu/
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Massachusetts   Institute   of   Technology   (MIT)   Museum   
Forum   One   worked   with   the   MIT   Museum   to   design,   develop,   and   launch    a   new    online   collections   

portal    to   share   the   museum’s   offerings   with   wider   audiences,   and   make   the   online   experience   more   

interactive   and   better   aligned   with   the   in-person   visitor   experience.     

  

Our   team   conducted   nuanced   audience   research   to   establish   streamlined   information   and   technical   

architectures   that   integrate   data   from   the   museum’s   internal   collections   database   into   one   seamless,   

centralized   experience   in   WordPress.   We   also   enhanced   the   search   and   filtering   functionality   and   the   

browsing   experience   to   create   more   engaging   user   journeys   that   appeal   to   more   audiences.     

  

We   designed   the   site’s   structure   and   interactions   to   promote   increased   site   visits,   measure   and   track   

performance   across   key   measures   of   engagement   with   site   content,   and   elevate   calls   to   action   to   

increase   conversion   rates   to   turn   site   visitors   into   museum   ticket-buyers   and   donors.     
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C.   Copywriting,   Proofreading   and   Copyediting   

Consumer   Financial   Protection   Bureau   (CFPB)   
Forum   One’s   copywriters,   content   strategists,   and   editors   serve   as   digital   communications   partners   to   

the   CFPB   Consumer   Engagement   team,   which   works   to   educate   and   empower   Americans   to   make   

informed   financial   decisions.   Our   team   creates   and   manages   consumer-facing,   multilingual   digital   

communications   across   the   Bureau’s   social   media   channels,    consumerfinance.gov    websites,   and   

email   outreach.     

  

Our   team   writes,   creates,   and   schedules   the   majority   of   social   media   posts   for   the   Bureau’s   English   

and   Spanish   Facebook   and   Twitter   accounts   and   its   Servicemembers   account,   publishing   more   than   

8,000   posts   to   date.   We   develop   social   media   plans,   create   graphics   and   content,   monitor   social   feeds   

and   dra�   replies,   and   measure   performance.   Our   social   media   campaigns   and   strategy   helped   drive   a   

45%   increase   in   Twitter   impressions   within   one   year.   

  

We   have   also   written,   edited,   and   translated   over   2,000   pages   of   content   for   CFPB,   including   more   

than   150   blog   posts   and   more   than   a   dozen   email   campaigns   –   including   the   popular    Get   Homebuyer   

Ready   two-week   email   boot   camp .   We   dra�   new   content,   translate   content   into   Spanish,   edit   content   

for   plain   language   and   alignment   with   Bureau   style   guidelines,   and   make   improvements   based   on   

SEO   best   practices.   Forum   One   is   also   heavily   involved   in   creating   and   editing   campaign   materials   and   

collateral,   including   the    Mortgage   closing   scams   campaign ,   the    Start   Small,   Save   Up   initiative ,   and   a   

financial   guide   for    disasters   and   emergencies .   
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https://www.consumerfinance.gov/consumer-tools/disasters-and-emergencies/


  

In   2020,   as   the   COVID-19   pandemic   began   to   hit   home   for   American   consumers,   our   team   at   CFPB   

rapidly   scaled   up   our   communications   to   respond   to   real-time   audience   concerns,   posting   more   than   

1,500   tweets   and   Facebook   posts   and   responding   to   a   surge   in   requests   across   CFPB   social   channels,   

in   English   and   Spanish.   With   the   same   size   team,   we   increased   CFPB’s   social   output   by   58%   to   

respond   to   COVID.   Our   team   wrote   60   blog   posts   and   60   emails,   helped   create   more   than   20   videos   in   

English   and   Spanish,   and   responded   to   more   than   300   consumer   messages   over   the   first   four   months.     

  

Our   COVID-19   response   content   for   CFPB   –   including   a   widely   read   and   shared   blog   post   on   

protections   for   renters    we   wrote   to   address   urgent   questions   our   team   was   fielding   via   social   channels   

–   reached   more   than   32   million   consumers   in   the   first   three   months   (a   44%   increase   from   the   previous   

period)   with   an   average   of   38   engagements   per   post   (an   111%   increase   over   the   previous   period).   

  

U.S.   Health   Resources   and   Services   Administration   (HRSA)   
HRSA   works   to   improve   Americans’   access   to   health   care   services.   Forum   One   provides   digital   

communications   support   to   HRSA   spanning   its   social   media,   analytics,   omnichannel   digital   marketing   

campaigns,   and   web   development   and   production   across   12   bureaus.   

  

We   develop   content   for   HRSA   websites   and   social   channels,   including    infographics ,   social   media  

posts,   and   campaigns.   Over   the   last   year,   Forum   One   has   led   multiple   HRSA   social   media   campaigns,   

developing   content   strategies   and   editorial   calendars   and   developing   posts   and   content.   We   launched   

a   general   awareness   campaign   that   drove   1   million   impressions   in   five   weeks,   and   we’ve   significantly   

increased   average   monthly   Twitter   and   Facebook   impressions   since   our   engagement   began.     

  

Our   team   reviews   and   edits   all   content   updates   for   ten   of   HRSA’s   websites   for   alignment   with   Plain   

Language   and   Agency   style   guidelines.   We   also   provide   analytics   program   strategy   and   support   to   

HRSA   sites   and   social   channels,   implementing   SEO,   content   strategy,   and   measurement   plans.    

  

In   2020,   to   help   American   navigate   the   pandemic,   our   team   made   integral   content   updates   to   HRSA’s   

COVID-19   landing   page ;   provided   updated   COVID   content   across   nearly   every   site   we   support;   and   

provided   timely   social   media   content   and   strategy   support   for   more   than   half   a   dozen   HRSA   programs.     
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D.   Videography   and   Motion   Graphics   /   Animation   

As   shown   on   our    Forum   One   Vimeo   page ,   our   team   has   produced   a   range   of   organizational   overview,   

educational,   and   marketing   videos   to   help   our   clients   introduce   themselves   and   their   initiatives,   

extend   their   brands,   and   drive   audiences   to   their   content.   Key   samples   include:   

  

National   Coalition   of   STD   Directors(   NCSD):    Forum   One   worked   with   NCSD,   an   organization   of   

health   professionals   sharing   best   practices   to   improve   their   work   in   communities   around   the   country,   

to   provide   animation,   art   direction,   scripting,   and   location   scouting   support   to   produce   two   videos   for   

NCSD:   one    introducing   who   they   are   and   what   they   do ,   and   another    showcasing   the   real-world   impact   

of   their   work    by   spending   a   day   in   the   life   of   one   of   their   disease   intervention   specialists.     

  

  

USDA   Farm   to   School:    Forum   One   produced   an    animated   video    to   celebrate   National   Farm   to   School   

Month   and   highlight   the   impact   of   the   Farm   to   School   program,   providing   concept   development,   

storyboarding,   scriptwriting,   illustration,   animation,   and   voiceover   casting   and   recording.   

  

Global   Book   Alliance:    Working   with   USAID   and   TRG,   Forum   One   created   and   produced   an    animated   

video    to   introduce   the   Global   Book   Alliance   program   and   inspire   new   organizations   to   join   their   

partnership   to   bring   books   and   reading   materials   to   children   in   underserved   countries.     
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Seattle   Housing   Authority:    To   market   a   pilot   housing   program   to   eligible   families,   Forum   One   

produced   a    live-action   testimonial   video    illustrating   the   “family   experience”   for   use   during   

enrollment.   We   also   produced   an    animated   video    (both   in   Spanish   and   English)   to   help   publicize   the   

program.   Working   with   our   client   and   their   partners,   we   provided   storyboarding,   scriptwriting,   

illustration,   animation,   and   voiceover   casting   and   recording.   We   shot   footage   on-site,   and   

incorporated   b-roll   footage   in   consideration   of   our   client’s   budget.   

  

Atla:    As   part   of   our   work   to   completely   rebrand   and   transform   this   professional   organization's   

identity,   Forum   One   produced    an   animated   video    introducing   the   new   brand   and    website    experiences   

we   designed   to   Atla’s   target   audiences,   including   librarians,   researchers,   and   scholars.   

  

Elizabeth   Glaser   Pediatric   AIDS   Foundation   (EGPAF):    To   introduce   audiences   to   the   new   

pedaids.org ,   which   Forum   One   also   redesigned   and   developed,   we   produced    a   video   featuring   

animation   and   motion   graphics    highlighting   key   features   of   the   new   site.     

  

Smithsonian   African   American   Film   Festival   (SAAFF):    Our   creative   team   provided   art   direction   and   

animation   storyboarding   for   a    teaser   trailer   video    for   the   Smithsonian   National   Museum   of   African   

American   History   and   Culture’s   first   film   festival   that   brings   the   geometry   of   the   logo   and   brand   

elements   we   designed   for   the    festival   website    to   life   alongside   film   highlights   from   its   screenings.     

  

Ventec   Life   Systems   VOCSN:    Forum   One   conducted   and   filmed   headshot   interviews,   shot   product   

videos,   and   selected   music   for   a    promotional   video    introducing   the   VOCSN,   a   simple,   compact   device   

that   integrates   five   separate   respiratory   medical   devices   into   a   single,   care-changing   package.     
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5.   References   
We   are   pleased   to   include   the   following   project   references   who   can   speak   to   our   qualifications   and   

delivery   approach.   These   projects   included   activities   and   qualities   that   align   with   specific   

requirements   you   have   identified.   Please   reach   out   to   Forum   One   prior   to   contacting   these   references   

so   that   we   can   confirm   each   individual’s   availability   in   line   with   your   evaluation   timeline.   

  

James   Madison   University   (JMU)     

Jesse   Rodriguez   

Education   Coordinator   

rodri3jm@jmu.edu     

(540)   568-8095   

Forum   One   has   been   working   with   JMU   since   May   2019   to   provide   ongoing   Web   Application   

Development/Update   Services.   Our   work   to   date   has   included   rebranding   and   accessibility   support,   

application   refresh   and   problem   resolution,   and   website   redesign   and   development   in   WordPress   for   

JMU’s   Training/Technical   Assistance   Center   (T/TAC)   and   the   I’m   Determined   project.     

  

Georgetown   University:   Institute   for   Women,   Peace   and   Security   (GIWPS)   

Sarah   Rutherford   

Director   of   Communications   

sarah.rutherford@georgetown.edu   

(202)   846-7618   

Forum   One   has   worked   with   the   GIWPS   team   for   more   than   three    years,   since   March   2017,   to   redesign   

and   develop    giwps.georgetown.edu    in   WordPress   and   provide   ongoing   digital   support   and   

enhancements.     

  

Atla   

Gillian   Harrison   Cain   

Director   of   Member   Programs   

gcain@atla.com   

(312)   454-5100   

Forum   One   has   worked   with   Atla   for   three   years,   since   November   2017,   to   rebrand   the   organization,   

develop   a   design   system   and   creative   collateral,   produce   videos,   and   design,   develop,   support,   and   

enhance   the    atla.com    website   in   WordPress.     
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6.   Proposed   Pricing   
Hourly   Rates   for   Services   Proposed   

Fees   for   Forum   One’s   services   are   calculated   based   on   the   following   labor   rates.   These   labor   rates   

represent   a   discounted   price   from   Forum   One’s   standard   market   rates   and   provide   a   best   value   to   

George   Mason   University   in   the   performance   of   this   contract.   The   labor   rates   include   all   overhead   

costs.   

A.   Creative   Design   

B.   Web   Design   and   Production   
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Labor   Category    Hourly   Rate  

Associate   Designer    $116  

Designer    $160  

Senior   Designer    $194  

Design   Director    $223  

Creative   Director    $223  

Labor   Category    Hourly   Rate  

Junior   Analyst    $87  

Analyst    $116  

Project   Coordinator    $126  

Quality   Assurance   Analyst    $146  

Project   Manager    $155  

Senior   Project   Manager    $179  

Project   Director    $204  

Senior   Project   Director    $204  



  

C.   Copywriting,   Proofreading   and   Copyediting   
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Associate   User   Experience   Designer    $126  

User   Experience   Designer    $155  

Senior   User   Experience   Designer    $194  

User   Experience   Director    $223  

Associate   Front-end   Developer    $116  

Front-end   Developer    $155  

Senior   Front-end   Developer    $204  

Front-end   Technical   Architect    $213  

Associate   Developer    $136  

Developer    $165  

Senior   Developer    $194  

Technical   Architect   I    $204  

Senior   Systems   Administrator    $204  

Technical   Architect   II    $223  

Technical   Director    $243  

Account   Manager    $175  

Senior   Account   Manager    $194  

Account   Director    $213  

Senior   Account   Director    $243  

Labor   Category    Hourly   Rate  

Associate   Copywriter    $116  

Copywriter    $146  

Associate   Strategist    $126  

Strategist    $155  

Senior   Strategist    $194  

Strategy   Director    $213  



  

D.   Videography   and   Motion   Graphics   /   Animation   

  

Forum   One   assumes   there   may   be    other   direct   costs    in   the   completion   and   performance   of   the   video   

work.   This   may   include   rental   fees   for   equipment,   voiceover   talent,   and   music   licensing,   which   are   not   

included   in   the   labor   rates   above   and   would   vary   widely   depending   on   the   requirements   of   the   

specific   video.   
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Labor   Category    Hourly   Rate  

Associate   Designer    $116  

Designer    $160  

Senior   Designer    $194  

Creative   Director    $223  

Associate   Copywriter    $116  

Copywriter    $146  

Videographer    $160  

Senior   Videographer    $194  

Assistant   Editor    $116  

Video   Editor    $160  

Senior   Video   Editor    $194  

Motion   Graphics   Animator    $160  

Senior   Motion   Graphic   Animator    $194  



  

  
Appendix   A:   Requested   Contract   
Exceptions   
Forum   One   has   one   contract   exception   request   regarding   the   following   line   item:   

  

4.   An   umbrella/excess   policy   in   an   amount   not   less   than   five   million   dollars   ($5,000,000)   to   apply   over   and   

above   Commercial   General   Liability,   Employer’s   Liability,   Workers’   Compensation,   and   Commercial   

Automobile   Liability   Insurance.     

  

Forum   One   has   an   umbrella/excess   policy   in   an   amount   not   less   than   three   million   dollars   

($3,000,000).   We   ask   that   this   be   confirmed   to   move   forward.   

  

Forum   One   has   no   additional   contract   exceptions   to   Attachment   B,    Sample   Contract   GMU-1692-21   

(Mason’s   standard   two-party   contract   and   General   Terms   and   Conditions).   As   projects   are   awarded,   

your   Forum   One   team   will   review   and   confirm   everyone   understands   the   terms   for   disputes,   

cancellation,   subcontractors,   etc.   
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Appendix   B:   Personnel   Resumes   
A.   Creative   Design   

Steven   Bond     |    Director   of   Digital   Strategy   

EDUCATION   

● B.S.   Business   Administration   with   Marketing   Concentration,   Towson   University,   Towson,   MD   

  

CERTIFICATIONS   

● Google   Ads   Certified   

● Google   Analytics   Certified   

● Facebook   Blueprint   

● Twitter   Flight   School   

● YouTube   Creator   Academy   

  

PROFESSIONAL   EXPERIENCE   

Forum   One,   Director   of   Strategy,   Alexandria,   VA,   March   2020   -   Present  

● Manages   and   provides   senior   leadership   for   web   and   digital   communications   projects   for   

clients.   

● Oversees   strategy   and   development   engagements   with   new   and   existing   clients.   

● Consults   on   strategic   communications,   social   media,   digital   marketing,   brand   management,   

and   user   engagement   for   clients   on   events,   campaigns,   and   organizational   strategy.   

  

IMRE,   Baltimore,   MD,   August   2016   -   February   2020   

Director,   Strategy   &   Insights,   March   2018   -   February   2020   

● Led   a   team   of   seven   in   the   development   of   strategic   deliverables,   including   strategy   briefs,   

customer   journeys,   digital   marketing   plans,   and   content   strategies   for   clients,   including   Pfizer,   

The   Honest   Company,   and   T.   Rowe   Price.   

● Served   as   a   trusted   counsel   and   collaborator   to   the   agency's   internal   teams   and   clients,   

providing   insight   on   what   motivates   audiences   and   representing   the   voice   of   the   consumer   

from   strategy   development   through   to   creative   development,   media   execution,   and   

measurement.   

● Collaborated   with   other   departments   to   successfully   create   and   execute   integrated   (web,   

display,   social,   and   email)   digital   strategies   for   more   than   20   clients.   

● Regularly   participated   in   new   business   pitches   resulting   in   more   than   $10   million   in   new   fee   

income   for   the   agency   over   the   past   12   months.   

● Partnered   with   Jefferson   Health   Design   Lab,   NYU   Empathy   Project,   and   others   to   conduct   

workshops   and   training   for   clients   and   internal   employees   with   a   focus   on   audience   

understanding   and   innovation.   
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Manager,   Media   &   Analytics,   August   2016   -   March   2018   

● Led   teams   in   the   development   and   execution   of   digital   campaigns   for   clients   in   a   range   of   

industries   and   across   multiple   platforms,   including   Email,   Display,   Facebook,   Instagram,   

YouTube,   Reddit,   Snapchat,   Giphy,   Twitch,   and   Pinterest.   

● Trained   and   mentored   colleagues   on   campaign   execution,   optimization,   media   planning,   and   

reporting.   

● Proposed,   planned,   and   executed   John   Deere's   first   Facebook   Live,   first   360°   Facebook   Live,   

first   Instagram   Story,   and   first   Instagram   Stories   Ads.   

● Worked   with   AstraZeneca's   legal   teams   to   win   approval   to   run   the   company's   first   Instagram   

campaign   and   first   Facebook   In-Stream   campaign,   expanding   the   reach   of   their   social   

campaign   by   millions.   

● Led   creation   of   client-facing   reports   and   presentations,   including   lessons   learned   and   

opportunities   to   expand   programs   in   future   iterations.   

  

Livehelper,   Co-Founder,   New   York,   NY,   January   2010   -   August   2016   

● Co-founded   Livehelper   which   allows   clients   to   monitor   and   communicate   with   visitors   to   their   

website   in   real-time.   

● Raised   more   than   1   million   dollars   in   venture   capital   funding.   

● Led   marketing   and   sales   teams   that   grew   the   company   to   more   than   100,000   users,   including   

the   State   of   Utah   and   General   Electric.   

● Managed   team   of   six   so�ware   developers,   two   sales   people,   and   eleven   customer   service   

representatives.   

  

SKILLS   

● Google   &   Adobe   Analytics   

● NetBase,   Infegy,   Sysomos,   and   Brandwatch   

● Spredfast/Khoros   and   Sprinklr   

● Adobe   Photoshop   and   Illustrator   

● HTML,   PHP,   and   JavaScript   

● Google   Docs,   Sheets,   and   Slides   

  

VOLUNTEERING   

● The   Paul   and   JoEllen   Imre   Foundation   -   Board   Member   

● Ad   Council   -   Advisor   

● MD   LGBT   Chamber   of   Commerce   -   Advisor   

● True   Colors   United   -   Advisor   

● Maryland   SPCA   -   Advisor   

● Baltimore   Office   of   Promotion   -   Volunteer   

● Light   City   Baltimore   -   Volunteer   

● Moveable   Feast   -   Volunteer   

  

  

  

  

Joey   Tackett     |    Managing   Director,   Branding   

EDUCATION   

Marshall   University ,   B.A.   in   Journalism   &   Mass   Communication,   1996-2000   
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PROFESSIONAL   EXPERIENCE   

Forum   One ,   Managing   Director   of   Branding,   Alexandria,   VA.,   April   2015   –   Present   

Past   Position:   Creative   Director   

● Leads   Forum   One’s   delivery   of   branding   services   to   create   brand   identity   and   visual   systems   

design,   messaging,   brand   positioning,   and   campaigns   that   resonate   with   and   move   target   

audiences.     

● Provided   creative   direction   for   clients   including   the   Smithsonian   National   Museum   of   Natural   

History,   the   MacArthur   Foundation,   and   the   Center   for   Strategic   and   International   Studies   

(CSIS)   

● Project:   National   Endowment   for   the   Humanities   

○ Led   Forum   One’s   creative   work   to   redesign    neh.gov    in   Drupal   8   to   better   engage   

grantees   and   clearly   communicate   the   impact   and   value   of   the   projects   NEH   funds   

around   the   country.     

○ Technologies   Used :   Sketch,   Invision,   Pattern   Lab,   Apple   Keynote,   Adobe   Illustrator   

● Project:   AMCP   Nexus   Daily   Videos   

○ Led   branding   and   strategy   for   the   creation   of   a   teaser   video   to   promote   Nexus   2020   for   

AMCP.   We   created   five   daily   thematic   videos,   about   three   minutes   in   lengths,   and   the   

AMCP   Foundation   WEllness   video   intro/outro   animation.     

● Project:   Center   for   Strategic   &   International   Studies   (CSIS)   Web   Redesign   

o Served   as   web   designer   (on   homepage)   and   creative   strategist   on   the   project   since   

July   2015.     

o Worked   with   CSIS   to   cra�   a   new   site   that   showcases   the   institute's   leadership   and   

impact   by   giving   users   a   dynamic   reading   experience   reminiscent   of   an   online   

magazine,   as   well   as   powerful   tools   that   allow   people   to   register   for   events   and   watch   

live   streaming   content   via   integrations   with   SoundCloud,   YouTube,   and   iTunes.   

o Helped   the   client   achieve   key   internal   stakeholder   buy   in.   

o Provided   creative   direction   on   the   web   visual   system.   

o Technologies   Used :   Adobe   Photoshop,   UXPin,   Adobe   Illustrator,   Apple   Keynote,   

Pattern   Lab   

● Project:   Atla   

○ Provided   renaming,   logo   design,   launch   video   support,   collateral   design,   and   website   

design   for   Forum   One’s   project   to   completely   rebrand   and   transform   the   organization,   

formerly   known   as   the   American   Theological   Library   Association,   including   a   redesign  

of    atla.com    in   WordPress.     

○ Technologies   Used :   Adobe   Illustrator,   Adobe   Photoshop,   Adobe   InDesign,   Sketch,   

Invision   

  

SevenTwenty   Strategies ,   Chief   Creative   Officer,   Washington,   DC,   2011-2015   

● Managed   team   of   print   and   interactive   designers,   video   producers,   and   photographers   to   

develop   and   manage   brands   through   strategic   messaging,   print,   web,   interactive,   and   video   

● The   company’s   clients   include   29    Fortune   500    companies   and   trade   associations,   spanning  

healthcare,   consumer   products,   and   telecommunications.     

Various   Clients ,   Brand   Consultant   &   Creative   Director,   Washington,   DC,   2006-2011   

● Partnered   with   clients   to   develop   and   manage   brands   for   their   organization   and   special   

events,   utilizing   a   comprehensive   blend   of   strategic   messaging,   print,   web,   and   e-mail   

marketing.   

Alliant   Studios ,   Senior   Designer,   Fairfax,   VA,   2004-2006   

● Supported   the   creative   team   to   fulfill   the   company’s   mission   to   build   strong   client   brands,   

focusing   on   brand   development   and   print   design   
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● Serving   as   the   company’s   print   management   lead   to   maintain   quality   production   standards   

Various   Clients ,   Designer   &   Event   Coordinator,   Raleigh,   NC,   2001-2004   

● Developed   visual   solutions   for   nonprofit   and   association   clients,   specializing   in   brand   

development,   print   design,   digital   and   print   signage,   and   video   display   designs   for   

conferences   and   events.   

Marshall   University   Artists   Series ,   Designer   &   Marketing   Assistant,   Huntington,   WV,   2000-2001   

● Supported   the   marketing   director   on   internal   and   external   promotions   for   off-Broadway   

shows,   primarily   working   with   print,   direct   mail,   and   on-site   signage.   

  

INDUSTRY   EXPERIENCE   

● Managed   creative   strategy   and   brand   management   for   dozens   of   Political   Action   Committees   

and   grassroots/advocacy   programs   for    Fortune    companies   and   trade   associations,   with   

specialization   in   healthcare,   pharmaceutical,   consumer,   and   telecommunications.   

  

AWARDS   

● 2014   Gold   Marcom   Award   

● Two   2014   Gold   Pollie   Awards   

● 2013   Silver   Pollie   Award   

● 2013   Bronze   Pollie   Award   

● 2012   Silver   Pollie   Award   

● 2012   Platinum   Marcom   Award   

  

SKILLS   

● Brand   development   

● Brand   guidelines   development   

● Strategic   messaging   

● Art   direction   

● Graphic   design     

● Brand/Marketing   copywriting   

● Print   buying   &   management   

● Responsive   web   UX   design   

● Pitch   messaging   &   visuals   

● Client-facing   presentations   &   demos   

  

  

  

  

Jess   Gershman     |    Director   of   Data   &   Analytics   

EDUCATION   AND   TRAINING   

● Dickinson   College ,   B.A.   in   Political   Science   and   English,   Carlisle,   PA,   2013   

● Georgetown   University   School   of   Professional   Studies ,   coursework   in   Public   Relations   &   

Corporate   Communications,   DC   2015  

● General   Assembly ,   Data   Science   Certificate,   Washington,   DC,   2017   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Director   of   Data   &   Analytics   ,   Alexandria,   VA,   January   2018   -   Present   

Previous   Position:   Senior   Analytics   Analyst   
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● Leads   Google   Analytics   implementations   and   reporting,   including   custom   data   collection,   

integration   with   third-party   data,   and   report   configuration.   

● Leads   data   management   audits   and   development   of   business   intelligence   plans.   

● Identifies   data   warehousing   solutions   for   organizations   working   with   multiple   disparate   data   

sources.   

● Applies   experience   collecting   and   analyzing   data   through   advanced   statistical   programming.  

● Oversees   website   analytics   implementation   and   reporting,   including   custom   data   collection,   

integration   with   third-party   data,   and   report   configuration.   

● Transforms   data   into   comprehensive   charts   and   infographics   to   inform   and   support   business   

decisions.   

● Conducts   user-centered   data   analysis   with   actionable   findings.   

● Develops   interfaces   optimized   to   site   goals   and   analytics   monitoring.     

● Conducts   usability   testing   to   identify   optimization   opportunities.   

● Conducts   SEO   audits   and   develops   recommendations   

● Project:   U.S.   General   Services   Administration:   Web   Metric   Services   for   the   GSA   Office   of  

Communications   and   Marketing,   10/2018   -   05/2019   

o Provides   guidance   on   measurement   planning,   defining   key   performance   indicators,   

and   reporting   strategy   across   the   portfolio   of   GSA   web   properties   and   content   

streams.   

o Technologies   Used :   Google   Analytics,   Google   Data   Studio,   Teamwork,   Mural,   

Microso�   Office,   Zoom   

● Project:   Catalyst,   07/2018   -   02/2019   

o Provided   data   strategy   and   analytics   implementation   support   for   Forum   One’s   

redesign   of    catalyst.org    to   drive   action   and   engagement   to   build   more   equitable   

workplaces   for   women.   

o Technologies   Used :   Jira,   Teamwork,   Confluence,   Microso�   Office,   G-Suite,   Zoom,   

Google   Analytics,   Google   Tag   Manager,   Wordpress   

● Project:   County   Health   Rankings   

o Provided   data   strategy   and   analytics   for   Forum   One’s   2020   annual   release   of   County   

Health   Rankings   and   Roadmaps   (countyhealthrankings.org),   a   data   heavy,   data   

visualization   project.   

● Project:   Mercy   Corps   

o As   Forum   One   prepared   to   upgrade   Mercy   Corps’   website   to   Drupal   8   ( mercycorps.org ),   
provided   essential   analytics   planning   to   help   the   project   team   and   client   make   

data-driven   decisions.   

  

Vox   Media ,     Traffic   Analyst,   Washington,   DC,   July   2016   -   Dec.   2017   

● Communicated   key   performance   indicators   to   senior   leadership   on   a   monthly   cadence   across   

eight   publishing   brands   

● Translated   data   from   multiple   digital   platforms   into   actionable   growth   strategies   for   editorial   

teams   

● Built   and   maintained   a   wide   variety   of   spreadsheet-based   dashboards   to   guide   editorial   

distribution   strategy   

● Created   new   data   management   systems   and   measurement   plans   leveraging   Google   Analytics   

and   social   media   insights   to   quickly   adapt   to   the   changing   digital   media   landscape   

● Established   and   educated   teams   on   best   practices   for   reporting   on   content,   including   video   

performance   across   social   media   distribution   channels   

  

Adfero ,   Account   Executive,   Washington,   DC,   Jan.   2015   -   June   2016   
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● Enhanced   reporting   and   advertising   reconciliation   process   across   client   accounts   

● Presented   actionable   insights   on   a   weekly   and   monthly   cadence   to   optimize   advertising   

campaigns  

● Coordinated   across   teams   and   partner   agencies   to   implement   digital   advertising   

measurement   plans   

● Developed   strategic   communications   plan   for   a   large   human   capital   program   within   the   

federal   government   

  

Home   Front   Communications ,   Digital   Media   Specialist,   Washington,   DC,   June   2013   -   Dec.   2014   

● Managed   restructuring   of   company-wide   SEO   practices   and   web   analytics   monitoring   for   

client   projects   

● Led   digital   operations   and   publishing   across   client   social   media   accounts   

● Cra�ed   key   messaging   and   branding   strategies   for   global   client   base   

  

IMRE ,   Social   Marketing   Intern,   Sparks,   MD,   January   2013   –   May   2013   

● Tracked   and   monitored   social   engagement   metrics   for   brand   channels   and   campaigns.   

● Conducted   research   on   emerging   trends   in   social   media   industry   as   well   as   on   new   clients.   

● Brainstormed   and   generated   original   content   for   IMRE   and   brand   social   channels.   

  

Dickinson   College   Writing   Program ,   Head   Writing   Tutor   &   Program   Associate,   Carlisle,   PA,   August   

2011   -   December   2013   

● Worked   with   Associate   Professors   and   mentored   first   year   students   through   seminar   program.      

● Guided   peers   and   International   Fellows   from   the   U.S.   Army   War   College   through   writing   

process.   

● Organized   staff   initiatives   such   as   community   social   media   channels   and   team   building   

activities.   

  

America   Votes ,   Communications   Intern,   Washington,   D.C.,   May   2011   -   January   2012   

● Managed   social   media   outlets   for   non-profit   organization.      

● Assisted   Communications   Director   in   assembling   daily   news   briefs   for   affiliates.   

● Led   interns   in   research   &   analysis   on   redistricting,   voter   suppression   &   state   legislation.   

  

SKILLS   

● Google   Analytics   

● Google   Tag   Manager   

● Google   AdWords   

● Data   visualization   (Tableau,   Microso�   Power   BI,   Google   Data   Studio)   

● Social   Media   Management   and   Analytics   

● Web   Content   Strategy   and   Optimization   

● Email   Marketing   Strategy   and   Reporting   

● Data-driven   Problem   Solving   

● Python   

● SQL   

● Microso�   Excel   
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Kelsey   Hicks     |    Senior   Designer   

EDUCATION   

● University   of   Dubuque ,   Dubuque,   IA,   Bachelor   of   Science   in   Computer   Graphics   and   

Interactive   Media,   2006   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Senior   Designer,   Alexandria,   VA,   April   2015   -   Present   

● Creates   eye-catching,   high-quality   design   pieces   for   Forum   One’s   clients   and   internal   and   

external   marketing   and   branding   efforts   

● Designs   and   produces   branding   and   marketing   collateral   including   illustrations,   social   media   

graphics,   print   fliers,   slip   sheets,   multi-page   booklets,   proposal   and   report   layouts,   email   

templates,   and   animations   

● Conceptualizes   and   delivers   branding,   identity   design,   copywriting,   and   integrated   campaigns     

● Applies   design   principles   and   best   practices   to   engage   target   audiences,   create   high-impact   

web   designs   and   creative   materials,   and   create   the   best   possible   audience   experience   

● Project:   MacArthur   Foundation   -   Lever   for   Change   (LFC)   

o Served   as   design   lead   to   design   and   develop   a   bold   website   in   Django   and   Wagtail   for   

the   Lever   for   Change   initiative   at    leverforchange.org ,   which   connects   philanthropists   

with   changemakers   to   realize   innovative   solutions   to   the   world’s   greatest   social   

challenges.     

o Developed   and   documented   a   new   badge   set   for   Bold   Solutions   Network,   

solutions.leverforchange.org ,   which   showcases   the   top   vetted   solutions   that   come   out   

of   the   competitions   LFC   facilitates.   Documented   the   branding   work   for   LFC   and   its   

sub-brand,   Bold   Solutions   Network.     

● Project:   Catalyst   

o Served   as   design   lead   to   redesign    catalyst.org    in   WordPress   to   drive   action   to   build   

more   equitable   workplaces   for   women.   

● Project:   Alliance   for   California   Traditional   Arts   ( ACTA )   

o Designed   the   new   actaonline.org   to   help   highlight   ACTA’s   programs   and   honor   the   

artists   and   community   members   that   they   work   with.     

● Project:   Project   HOPE   

o Designed   a   new,   responsive   website   at    projecthope.org    to   drive   donations   and   

engagement   and   highlight   the   organization’s   impact   around   the   world   

● Project:   RTI   Global   Gender   Center   

o Designed   the   new    gendercenter.rti.org    to   connect   users   with   leading   experts   and   

practical   resources   to   help   improve   the   lives   of   women   and   girls   around   the   world.     

● Project:   USAID   EducationLinks   

o Designed    edu-links.org    in   Drupal   8   to   serve   as   a   central   resource   for   USAID   offices   and   

development   professionals   working   to   improve   education   around   the   world.     

● Project:   USDA   WIC   Works   Resource   System   

o Designed   the   new    wicworks.fns.usda.gov    website   in   Drupal   8   to   connect   audiences   

with   actionable   resources.   

● Project:   USDA   Food   and   Nutrition   Service   (FNS)   

o Provided   design   support   to   redesign   and   consolidate   the    fns.usda.gov    public   websites   

in   Drupal   8,   redesigning   and   relaunching   the   agency’s   enterprise   web   presence   to   

better   serve   multiple   audiences   and   content   managers.   

● Project:   World   Wildlife   Fund   REDD+   Report   
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o Designed   and   developed   a   beautiful    report   layout    and   template   for   the   WWF’s   

Reducing   Emissions   from   Deforestation   and   Forest   Degradation   (REDD+)   report.   

Carefully   cra�ed   the   report’s   user   experience   by   creating   easy   to   read,   color-coded   

callouts   and   headings.   Provided   WWF   with   a   reusable   template   to   bring   visual   design   

consistency   to   future   reports.     

● Project:   Children’s   Hospital   Colorado   Foundation   (CHCF):   Courage   Classic   and   Invest   

o Responsible   for   the   design   of   CHCF’s   new   platform,   including   an   event   website   for   one   

of   their   major   fundraisers   -   Courage   Classic.   This   site   presented   a   unique   design   and   

UX   challenge   for   the   navigation,   as   we   first   built   Classic   Courage,   then   added   other   site   

sections   later.     

● Project:   Global   Health   Strategies   

o Designed   the   WordPress   website   at    globalhealthstrategies.com    to   help   this   New   

York-based   global   health   and   development   company   communicate   effectively   and   

advocate   for   vulnerable   populations   around   the   world.     

● Project:   Global   Book   Alliance   

o Working   with   USAID   and   TRG,   designed   and   developed   a   distinctive   brand   identity   to   

apply   across   the   Books   for   Every   Child   digital   and   print   collateral.   

o Created   a   brand   guide   book,   a   marketing   booklet   (in    English    and    French ),   and   a   

handout   for   the   program   (in    English    and    French ).   

● Project:   Childhood   Education   International    

o Led   branding   and   logo   design   work   on   Forum   One’s   project   ot   redesign    acei.org    in   

WordPress   to   engage   global   audiences   and   extend   educational   opportunities   to   more   

children.     

● Project:   Global   Impact   

o Provided   graphic   design   for   Global   Impact’s   2016    Annual   Report    and    impact   summary   

brochure ,   designing   layouts,   original   infographics,   pull   quotes,   and   design   elements   in   

collaboration   with   project   stakeholders   to   communicate   key   points.   

● Project:   Frontier   Group    A   New   Way   Forward   

o Designed   print   and   online    reports    illustrating   connections   between   climate   change   

and   transportation,   to   build   awareness   and   momentum   around   the   issues   with   a   print   

report,   including   logo   design,   colors,   and   typography.     

o Frontier   Group   used   the   resulting   assets   and   report   design   template   for   all   events   and   

collateral   around   the   report,   like    fact   sheets ,   building   a   cohesive   brand   experience.     

● Project:   Million   Hearts   Campaign   

o Designed   branding   collateral   and   online   materials   for   the   Million   Hearts   

Cardiovascular   Risk   Reduction   Model,   a   project   with   the   University   of   Chicago   

National   Opinion   Research   Center   (NORC)   for   the   Centers   for   Medicare   and   Medicaid   

Services.   As   part   of   the   rebranding   effort,   designed   logos,   one-pagers,   social   media   

and   industry-specific   ads,   Twitter   and   Facebook   content,   digital   newsletters,   and   

webinars   to   successfully   increase   applications   to   the   Million   Hearts   program   

● Project:   HealthCompass   

o Provided   design   support   to   the   HealthCompass   ( thehealthcompass.org ),   a   project   of  

Johns   Hopkins   University   and   the   U.S.   Agency   for   International   Development   (USAID)   
to   create   an   interactive   platform   collecting   the   best   Social   and   Behavior   Change   

Communication   (SBCC)   resources   

● Project:   USAID   UrbanLinks   

o Design   lead   for   Forum   One’s   work   with   USAID   Communications,   Evidence   and   

Learning   (CEL)   and   Training   Resources   Group   (TRG)   to   design   and   build   a   new   

WordPress   website   for   UrbanLinks   at    urban-links.org ,   connecting   global   development   
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practitioners   with   tested   resources   and   best   practices.   

  

Danny   Did   Foundation ,   Graphic   Designer,   Chicago,   IL,   Oct.   2010   -   May   2015   

● Art   direction   and   design   for   various   events   including   marketing   and   event   collateral,   social   

media   images,   and   website   images   

  

Solution   Marketing   Services,    Senior   Designer   and   Project   Manager,   Chicago,   IL,   May   2012   -   Oct.   2014   

● Worked   closely   with   the   CEO   to   develop   branding   and   identity   design,   copy-writing,   

promotional   campaigns   and   client   launch   strategies   

● Helped   design   and   develop   so�ware   to   manage   the   work-flow   and   billing   process   

● Managed   print   and   design   requests   and   cross   media   marketing   solutions   for   Vita   Coco   and   

their   distribution   chains   in   national   and   international   markets   

● Worked   with   the   Archdiocese   of   Chicago   to   create   branding   and   logo   designs   for   schools   

  

Centiv   (now   Brandmuscle),    Senior   Designer,   Chicago,   IL,   Nov.   2007   -   April   2012   

● Oversaw   the   launching   of   new   markets   from   concept   to   finish   for   a   large   national   products   

distributor   

● Worked   closely   with   salespeople   and   brand   managers   to   develop   creative   concepts   that   

adhered   to   the   strict   brand   guidelines   while   adding   strength   and   awareness   to   their   brands   in   

the   marketplace   

● Created   marketing   material   such   as   posters,   banners,   table   tents,   menus,   and   postcards   

● Trained   and   managed   a   team   of   4   in-house   designers   and   2   design   coordinators   

● Assisted   in   hiring,   training   and   managing   a   team   of   46   on-site   designers   and   design   

coordinators   

● Worked   closely   with   internal   management   team,   so�ware   development   group,   accounting   

department,   vendors   and   sales   force   to   define   procedures   and   ensure   successful   day-to-day   

operations   

  

SKILLS   

● Adobe   Photoshop,   InDesign,   Illustrator,   Acrobat,   Bridge,   Dreamweaver   

● Pantone   Matching   System   

● HTML,   CSS,   Bootstrap,   Foundation,   JavaScript,   WordPress,   Webflow   

● Mac,   PC,   MS   Office,   Project   Management     

  

  

  

  

Zach   Grimshaw     |    Associate   Digital   Strategist   

EDUCATION   AND   TRAINING   

● Emerson   College ,   B.S.   in   Business   Strategy   &   Creative   Marketing,   Boston,   MA,   2019   

● General   Assembly ,   Crash   Course   in   Design   Thinking,   Boston,   MA,   2016   

● Ogilvy   /   42   Courses,    Behavioral   Economics,   Ongoing   

  

CERTIFICATIONS   

● Pardot   Specialist,   2019   

● Social   Marketing   Certified,   Hootsuite,   2018   

● Hootsuite   Platform   Certified,   2018   
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PROFESSIONAL   EXPERIENCE   

Forum   One ,   Associate   Digital   Strategist,   Alexandria,   VA,   June   2019   -   Present   

● Works   closely   with   client   and   internal   project   teams   to   translate   behavioral   and   sector   insights   

into   actionable   strategic   shi�s,   develop   digital   and   creative   briefs   and   design   compelling   

digital   content.   

● Project:   Peterson   Institute   for   International   Economics   

o Designed   campaign   strategy   to   increase   consumption   of   academic   research   by   public   

audience   including   professionals   and   students.   

o Increased   adaptation   of   PIIE’s   research   and   building   long-term   brand   trust   through   

designing   resources   for   higher-education   institutions.     

● Project:   EGPAF   

o Developed   action-oriented   messaging   framework   designed   to   overcome   cognitive   

overload   in   target   audiences.   

o Tailored   message   framework   for   unique   audience   groups   to   maximize   influence.   

o Expanded   perception   of   current   brand   to   increase   support   for   new   program   areas.   

● Project:   Amanda   Foundation   

o Developed   new   brand   and   digital   campaigns   to   grow   grassroots   fundraising   by   

framing   their   unique   value   proposition   to   resonate   with   their   target   audience.   

o Designed   new   technical   infrastructure   to   eliminate   friction   in   the   donation   process.   

  

Forum   One ,   Digital   Coordinator,   Alexandria,   VA,   June   2018   -   June   2019   

● Supports   Forum   One’s   digital   strategy   team   in   cra�ing   and   delivering   effective,   

audience-driven   communications   and   campaigns,   supporting   activities   including   market   

research,   business   analysis,   surveys,   and   audience   interviews.   

  

Boston   Children’s   Hospital ,   Innovation   Intern,   Innovation   &   Digital   Health   Accelerator,   Boston,   MA,   

Jan.   2018   -   June   2018   

● Worked   on   Hospital’s   Innovation   team   to   bring   clinician   ideas   to   life   through   market   research,   

business   analysis,   developing   surveys   and   conducting   interviews.   

● Spearheaded   market   research   efforts   for   an   early   screening   app   for   dyslexia,   which   has   now   

spun   out   into   its   own   company   -   EarlyBird   Education.   

  

LearnLaunch   Accelerator ,   Marketing   and   Strategy   Associate,   Boston,   MA,   May   2017   -   Aug.   2017  

● Worked   directly   with   Operations   Director   and   Marketing   Manager   on   strategy,   marketing   and   

operations.     

● Involved   in   investor,   pitch,   and   partnership   meetings.     

● Worked   closely   with   the   nine   ed-tech   startups   in   the   2017   Boost   Cohort.    

● Helped   manage   two   interns.     

● Wrote   marketing   plan   for   Summer   Showcase   2017;   created   strategic   partnerships   to   deliver   

in-kind   services   for   start-ups;   interviewed   and   recommended   MBA   Students   for   intern   position   

at   the   accelerator.   

  

MassChallenge ,   Creative   &   Marketing   Intern,   Boston,   MA,   June   2015   -   Aug.   2015   

● Worked   directly   with   the   in-house   Media   Producer   for   MassChallenge,   the   world’s   largest   

startup   accelerator.     

● Created   a   series   of   informational   and   promotional   videos,   working   with   many   of   the   128   early   

startup   teams.     

● Created   and   implemented   new   workflow   process.    
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Boston360video ,   Startup/360   Media   Intern,   Cambridge,   MA,   May   2016   -   Sept.   2016   

● Assisted   with   digital   media   and   virtual   reality   startup   based   out   of   the   Cambridge   Innovation   

Center.   

  

Grimshaw   Media ,   Founder   &   Owner,   March   2012   -   May   2016   

● Creates   media   tailored   to   client   needs,   from   promotional   to   event   videography.     

● Sample   clientele:   Conductor   Productions,   KOMPAN   Playground   Solutions,   MassChallenge,   

ThinkB1g   (platform   to   help   startups   recruit   college   students),   Beyond   Benign   (green   chemistry   

education),   Labour   Party   Films.   

  

Emerson   College   IT ,   Help   Desk   Technician,   Lab   Assistant,   Roamer,   Boston,   MA,   Jan.   2016   -   Jan.   2018   

● Troubleshot   technical   problems   by   phone   and   in-person   for   Emerson   students   and   faculty;   

promoted   to   take   responsibility   for   more   advanced   troubleshooting   and   work   closely   with   

full-time   IT   staff.     

  

SKILLS   

● Google   Analytics   /   Google   Tag   Manager   

● Google   Data   Studio   

● BrandWatch/Crimson   Hexagon   

● Hootsuite   

● Wordpress   

● HTML   

● Microso�   Office   

  

  

  

B.   Web   Design   and   Production   

Courtney   Blair    |    Project   Manager   

EDUCATION   

● James   Madison   University ,   Innovation   MBA,   Harrisonburg,   VA,   2019   

● James   Madison   University ,   B.S.   in   Management,   Harrisonburg,   VA,   2014   

  

CERTIFICATIONS   

● Certified   Scrum   Master,   Scrum   Alliance,   2019   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Project   Manager,   Alexandria,   VA,   May   2019   -   Present   

● Manages   project   teams   to   deliver   high-quality   work,   on   time   and   within   budget.     

● Serves   as   point   of   contact   for   clients;   develops   and   facilitates   reporting   and   check-ins.   

● Manages   project   schedule,   scope,   and   budget.     

● Tracks   project   process   with   internal   and   external   teams.     

● Supports   project   team   members   in   documentation,   user   research   activities,   prototyping,   

analytics,   and   quality   assurance   testing.   

● Produces   meeting   summaries,   project   reporting,   and   deliverables.   

● Project:   Council   for   Advancement   and   Support   of   Education   (CASE)   
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○ Manages   Forum   One’s   project   team   to   provide   ongoing   digital   strategy,   website   

support,   and   enhancements   to    case.org ,   which   our   team   designed   and   developed   in   

Drupal   8,   in   accordance   with   the   long-term   digital   strategic   roadmap   our   team   also   

established   for   CASE.   

● Project:   Children’s   Hospital   Colorado   Foundation   (CHCF):   Courage   Classic   and   Invest   

○ Project   manager   for   the   launch   of   the   CHCF’s   new   platform,   including   an   event   

website   for   one   of   their   major   fundraisers   -   Courage   Classic.     

● Project:   James   Madison   University   (JMU)   

○ Managed   Forum   One’s   project   to   provide   comprehensive   web   application   

development   and   ongoing   WordPress   support   and   enhancements   to   JMU’s   digital   

properties.     

● Project:   Charles   and   Lynn   Schusterman   Family   Foundation   

○ Managed   Forum   One’s   ongoing   partnership   with   the   Schusterman   Foundation   to   

continuously   support   and   enhance   the    schusterman.org    digital   ecosystem   in   Drupal   

● Project:   Fujifilm   SonoSite   

○ Managed   Forum   One’s   project   to   redesign   and   develop   in   Drupal   8   a   new   website   for   

Fujifilm   SonoSite,   a   leader   in   portable   ultrasound   technology   in   the   healthcare   field   

  

Taoti   Creative ,   IT   Project   Manager,   Washington,   DC,   Dec.   2017   -   May   2019   

● Managed   11   active   projects,   ranging   from   full   website   redesigns   to   ongoing   maintenance   

projects   worth   close   to   a   million   dollars,   as   well   as   multiple   virtual   teams   of   4+   with   peers   in   

multiple   countries.   

● Served   as   client-facing   team-lead   to   manage   and   enhance   client   communications,   project   

timelines   and   budgets,   system   documentation,   and   resourcing   through   the   discovery,   user   

experience,   design,   development,   training,   and   testing   phases   of   projects.   

● Created   and   provided   supplemental   documentation   on   the   technology,   delivering   

measurable,   built-to-last   solutions   for   each   website.   

● Actively   participated   in   new   business   opportunities   and   grew   existing   client   business   through   

continued   value-added   recommendations   and   client   relationships.   

● Secured   nearly   half   a   million   dollars   in   new   business   with   existing   clients   in   one   year.     

● Managed   Drupal   8   project   for   government   agencies,   including   Environmental   Protection   

Agency   (EPA).   

  

ICF ,   Business   Analyst,   Fairfax,   VA,   June   2014   -   Dec.   2017   

● Effectively   managed   multiple   large   multi-million-dollar   federal   IT   projects,   utilizing   the   Agile   

process   to   oversee   strategy,   scope,   schedule,   documentation,   and   resources.  

● Led   numerous   projects   and   involved   in   the   entire   project   lifecycle   (SDLC)   from   planning,   

analysis,   design,   development,   testing,   deployment   and   quality   assurance   of   end   user   stories,   

achieving   project   defined   milestones   and   deliverables.  

● Worked   closely   with   various   clients   at   the   executive   level   and   internal   development   teams,   

provided   timely   resolutions   in   accordance   with   specific   procedures   and   projects   

requirements.   

● Successfully   organized   and   conducted   client   training   events   and   system   demonstrations   for   a   

grants   management   system   that   contained   several   different   OMB-approved   forms   to   

audiences   as   large   as   200+   attendees.   

● Organized   company-wide   events   for   ICF’s   internal   philanthropy   committee.   

● Participated   in   Accessibility,   Requirements   Lead   and   Agile   trainings   to   later   mentor   new   hires.   

● Obtained   a   public   trust   clearance   from   a   Federal   agency.   
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SKILLS   

● Technical   Project   Management   

● Continuous   Process   Improvement   

● Client   Service   and   Management   

● Stakeholder   Engagement   

● Drupal   and   WordPress   

● 508   Accessibility   Standards   

● Agile/Scrum   and   Waterfall   Methodologies   

● Team   Building,   Collaboration,   and   Mentorship   

● Resource   Staffing   and   Management   

● Event   Management   

● Management/Documentation   Tools:   Jira,   Teamwork,   SharePoint,   Trello   

● Design   Tools:   Adobe   Illustrator,   InVision,   Axure   

  

  

  

  

Julia   Bradshaw     |    Senior   User   Experience   Designer   

EDUCATION   

● The   Johns   Hopkins   University ,   B.A.   in   International   Studies   and   B.A.   in   Economics,   

Baltimore,   MD,   2014   

  

PROFESSIONAL   EXPERIENCE   

Forum   One,    Senior   User   Experience   Designer,   Alexandria,   VA,   September   2017   -   Present   

● Performs   UX   design,   sketching,   prototyping,   and   wireframing   to   create   clean   layouts,   

compelling   designs,   and   intuitive   interfaces   built   with   users   in   mind.   

● Conducts   audience   research,   content   strategy,   and   user   experience   design   activities   like   

audience   interviews   and   usability   testing.     

● Conducts   service   research   in   order   to   produce   user   journey   maps,   service   blueprints,   and   

design   new   service   workflows.   

● Collaborates   with   the   design   and   production   teams   to   maximize   the   site’s   overall   accessibility   

and   ease   of   use.     

● Applies   expertise   in   communications   and   content   strategy   to   help   improve   information   

architecture.     

● Project:   USAID/TRG   EPIC   -   EducationLinks   

o Provided   UX   design,   research,   and   discovery   support   for   USAID   education   program   

websites,   including    edu-links.org ,   which   serves   as   a   central   resource   for   USAID   offices   

and   development   professionals   working   to   improve   education   around   the   world.     

● Project:   National   Endowment   for   the   Humanities   (NEH)  
o Provided   UX   design   and   discovery   support   to   projects   to   redesign   NEH.gov   and   

edsitement.NEH.gov   

● Project:   Smithsonian   National   Museum   of   African   American   History   and   Culture     

o Provided   UX   design   and   research   support   for   the   Many   Lenses   site   at   

nmaahc.si.edu/explore/manylenses    

● Project:   Council   for   Advancement   and   Support   of   Education   (CASE)   

o Served   as   UX   Lead   for   Forum   One’s   project   to   develop   the   new    case.org    in   Drupal   8   to   

unify   CASE’s   digital   ecosystem   and   better   serve   its   thousands   of   members   working   in   
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professional   education.     

● Project:   Natural   Resource   Defence   Council   (NRDC)   

o Created   a   clear   interface   for   a   tool   built   in   React   that   calculates   the   cost   of   generating   

electricity   from   different   resources   from   a   confusing   calculator   built   in   Microso�   Excel  

( nrdc.org/cost-building-power-plants-your-state ).   

  

W.B.   Mason,    UX   Design   Consultant,   Brockton,   MA,   July   2017   

● Led   a   team   of   3   UX   designers   to   improve   the   online   registration   process   for   customers   opening   

Business   Accounts.   

● Managed   and   incorporated   business   requirements   into   process.   

  

Abt   Associates ,   Associate   Analyst   and   Research   Assistant,   Social   and   Economic   Policy   Division,   

Bethesda,   MD,   January   2015   -   April   2017   

● Conducted   multi-day   interviews   of   staff   at   transitional   living   programs   for   runaway   and   

homeless   youth.   Synthesized   findings   into   case   studies.   

● Oversaw   data   collection   and   analysis   for   a   multi-site   project   to   analyze   the   effectiveness   of   job   

programs   throughout   the   country.   

● Led   project   management   tasks   for   the   National   Research   Center   of   Hispanic   Children   and   

Families.     

● Created   interactive   tools   in   Tableau.   

● Synthesized   large-scale   data   into   exhibits   for   a   final   project   report   to   be   submitted   to   a   federal   

government   client.   

● Wrote   a   blog   post   on   data   poverty   that   garnered   thousands   of   social   media   hits   and   views.   

  

FINCA   International,    Executive   Initiatives   Intern,   Washington,   DC,   September   2014   -   December   2014   

● Contributed   to   the   development   and   execution   of   the   corporate   governance   strategy   of   FINCA   

and   its   23   international   subsidiaries.   

  

Johns   Hopkins   University ,   Part-time   positions,   Baltimore,   MD,   September   2011   -   May   2014   

● Milton   S.   Eisenhower   Library   Research   Ambassador   responsible   for   providing   library   database   

and   research   guidance   and   support   to   students   

● Office   of   Academic   Support   Microeconomics   Tutor   responsible   for   teaching   weekly   

small-group   sessions,   mentoring   new   students,   and   providing   student   assistance   on   a   variety   

of   microeconomics   topics.     

● Office   of   Housing   &   Dining   Sustainability   Intern   responsible   for   designing   and   leading   

campus-wide   initiatives   to   reduce   waste,   conserve   energy   and   save   money.     

  

New   England   Climate   Summer,    Community   Organizer,    NH,   MA,   CT,   RI,   June   -   August   2011   

● Conducted   research   and   submitted   writing   pieces   as   part   of   the   New   England   Climate   

Summer   report   

● Met   with   government   officials,   small   business   owners   and   activists   to   discuss   current   

environmental   policies   

● Responsible   for   team   of   six   for   10   weeks,   encompassing   living   logistics,   managing   team   

dynamics,   overseeing   media   coverage,   and   organizing   and   leading   town   meetings   in   eight   

cities   to   raise   awareness   about   the   importance   of   stopping   the   burning   of   fossil   fuels     

  

ADDITIONAL   TRAINING   

● Service   Design   Immersive ,   Cooper,   New   York   City,   NY,   February   2019   
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○ Completed   a   2-day   service   design   immersive   course,   delving   deeper   into   how   to   

integrate   service   design   and   design   strategy   into   her   work.   

● Visual   Design ,     General   Assembly,   Washington,   D.C.,   February   -   April   2018   

○ Completed   an   8-week   part-time   course   on   visual   design   for   the   web,   comprised   of   32+   

in-class   hours   with   rigorous   lessons   and   assignments.   Learned   Adobe   Photoshop   and   

applied   it   to   all   assignments   and   to   a   final   project.   

● Mobiles   for   International   Development ,   TechChange,   Online,   August   -   September   2017   

○ Learned   from   industry   professionals   on   how   mobile   phones   can   facilitate   successful   

applications   of   critical   international   development   initiatives.   

● UX   Research   &   Strategy ,   Designlab,   Online,   March   2017   

● User   Experience   Design   Immersive ,   General   Assembly,   Boston,   MA,   May   -   July   2017.     

○ Completed   an   intensive   10-week   program   comprised   of   400+   in-class   hours   with   top   

design   professionals.   Projects   included:   

○ Target   Home   Mobile   App   /   UX   Design   Lead   /   2-week   design   sprint:    Led   a   3-person   

team   to   develop   an   app   for   Target’s   home   goods   section   to   engage   customers   and   

increase   brand   awareness.   

○ Hunt’s   Website   Design   /   Solo   UX   Designer   /   2-week   design   sprint:    Re-designed   

Hunt’s   Photo   &   Video’s   e-commerce   website   to   improve   the   online   shopping   

experience.   

○ InCider   Mobile   App   /   Solo   UX   Designer   /   3-week   design   sprint:    Designed   a   mobile   

application   for   users   to   track   and   rate   hard   ciders.   The   app   also   provides   

recommendations   to   the   users.   

SKILLS   

● UI   &   UX   design   

● Wireframing   &   Prototyping   

● Design   Thinking   

● Service   Design   

● Agile   Methodology   

● Adobe   Creative   Suite   

● Sketch   

● InVision     

  

  

  

  

Jamie   Bourne     |    Designer   

EDUCATION   

● Virginia   Commonwealth   University ,   Bachelor   of   Fine   Arts,   Department   of   Graphic   Design,   

Richmond,   VA,   2012   

● Blue   Ridge   Community   College ,   Associate's   degree   (college   transfer),   Weyers   Cave,   VA,   2008   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Designer,   Alexandria,   VA,   September   2018   -   Present  

● Creates   eye-catching,   high-quality   web   designs   and   creative   collateral   for   Forum   One’s   clients.   

● Designs   and   produces   illustrations,   social   media   graphics,   fliers,   booklets,   report   layouts,   

email   templates,   and   animations.   

● Conceptualizes   and   delivers   branding   and   identity   design   and   collateral.   

● Applies   design   principles   and   best   practices   to   engage   target   audiences,   create   high-impact   
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web   designs   and   creative   materials,   and   create   the   best   possible   audience   experience.   

● Project:   National   Endowment   for   the   Arts   (NEA)   

o Leads   the   visual   design   for   the   website   redesign   for   NEA.gov.   Used   prototyping   tools   

like   InVision   and   Principal   to   help   create   visuals.      

● Project:   USDA   -   Foreign   Agricultural   Services   (FAS)   

o As   part   of   Forum   One’s   Drupal   redesign   for   FAS,   acted   as   the   visual   designer   for   the   

new   site.   Through   workshops   and   feedback   cycles   with   the   client,   cra�ed   a   visual   

design   for   the   site   that   met   their   expectations   and   objectives.   

● Project:   Fairfax   County   Public   School   (FCPS)   Intranet  

o As   part   of   a   larger   project   for   FCPS,   Forum   One   is   redesigning   the   district   Intranet   in   

Drupal.   Using   industry   best   practices,   acted   as   the   lead   designer   for   ongoing   project.     

● Project:   RTI   /   We   Think   Twice     

o As   a   part   of   a   larger   project   for   We   Think   Twice,   as   a   sub   to   RTI,   create   numerous   Social   

Media   graphics   for   Instagram.   

● Project:   Robert   Wood   Johnson   Foundation’s   Align   for   Health   

o Led   the   visual   design   for   the   new    alignforhealth.org    website.   The   new   site   fosters   

stronger   partnerships   and   communication   among   people   who   work   in   healthcare,   

public   health,   and   social   services.   

● Project:   Howard   Hughes   Medical   Institute   (HHMI)   BioInteractive     

o Led   visual   design   for   Forum   One’s   project   to   design   and   develop    biointeractive.org    in   

Drupal   8   to   give   science   educators   a   modern   and   flexible   resource   library   to   plan   their   

lessons   and   curate   “playlists”   of   favorite   items.   Created   social   media   graphics   and   

social   media   templates   for   the   HHMI   team   to   use   for   Facebook   and   Instagram   posts.   

● Project:   Catalyst     

o Provided   design   support   to   redesign    catalyst.org    to   build   more   equitable   workplaces   

for   women.     

● Project:   Childhood   Education   International     

o Led   design   on   Forum   One’s   project   to   redesign    acei.org    in   WordPress   to   engage   global   

audiences   and   extend   educational   opportunities   to   more   children.     

● Project:   Nuclear   Threat   Initiative   (NTI)   Global   Health   Security   Index     

o Designed   the   website   and   infographics/data   visualizations   for   the   new    ghsindex.org ,   

which   is   “the   first   comprehensive   assessment   of   global   health   security   capabilities   in   

195   countires.”   The   site   is    mentioned   in   The   Washington   Post .   Cra�ed   visual   identity,   

as   there   was   no   brand   or   visual   identity   for   the   site   at   project   inception.     

  

Yext ,   Visual   Designer,   McLean,   VA,   May   2016   -   December   2017   

● Provided   UX,   UI,   and   web   design   for   a   range   of   industries,   including   automotive,   fast   food,   

hospitality,   healthcare,   and   Fortune   500   companies.   

● Redesigned   Yext   Store   Locator   experience.     

● Designed   templates   for   mid-market   pages   product.   

  

Hinge   Marketing ,   Graphic   Designer,   Reston,   VA,   September   2013   -   May   2016   

● Provided   web   and   print   design   for   professional   services   firms.   

● Created   logos,   brand   identity   systems,   presentations,   white   papers,   online   ebooks,   corporate   

websites,   splash   pages,   email   templates,   and   imagery   for   social   media.   

● Collaborated   with   SEO   specialists,   marketers,   developers,   and   printers   as   needed   from   the   

beginning   to   the   end   of   projects.   

  

Muscarelle   Museum   of   Art ,   Graphic   Design   Fellow,   Williamsburg,   VA,   September   2012   -   September   
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2013   

● Provided   web,   print,   and   identity   design   for   exhibitions.   

● Responsible   for   the   exhibition   design   for,   what   was   at   the   time,   the   largest   Michelangelo   

exhibition   in   the   United   States   since   the   1980s,   which   garnered   955,000,000   media   

impressions   and   brought   the   museum’s   attendance   for   the   year   up   to   80,0000.   

● Worked   with   the   College   of   William   &   Mary   to   create   designs   for   the   Pamunkey   Indian   

Museum.      

  

Michael   Sparks   Design ,   Graphic   Design   Intern,   Richmond,   VA,   March   2012   -   May   2012   

● Provided   web   design   and   branding   for   fine   dining,   boutique   clothing,   and   other   luxury   

businesses   from   Richmond   to   Martha's   Vineyard   and   New   York.   

● Redesigned   and   developed   the   Michael   Sparks   Design   website.   

● Designed   internal   print   collateral.   

  

The   Frontier   Project ,   Graphic   Design   Intern,   Richmond,   VA,   June   2011   -   December   2011   

● Provided   print   design   for   The   Frontier   Academy   and   Frontier   Consulting.   

● Designed   internal   print   collateral.   

  

BRAND   EXPERIENCE   

● Ann   Taylor   

● Allstate   

● American   Eagle   

● BCBGMaxazria   

● Comcast   

● Finish   Line   

● TD   Bank   

● Qdoba   

● Verizon   

  

SKILLS   

● Adobe   Photoshop,   InDesign,   Illustrator,   Sketch,   Invision,   Zeplin   

● UI,   UX,   Wireframes,   Responsive   Web   Design   

  

VOLUNTEER   EXPERIENCE   

● American   Institute   of   Graphic   Arts   (AIGA)   Shine   Program   Mentor,   2016   -   2018   

  

  

  

  

KJ   Monahan     |    Technical   Architect   

EDUCATION   

● Master   of   Science   in   Information   Science,   University   of   North   Carolina   at   Chapel   Hill,   Chapel   

Hill,   NC,   2009   

● Bachelor   of   Arts   in   English,   Minor   in   Computer   Science,   College   of   William   and   Mary,   

Williamsburg,   VA,   2007   

  

CERTIFICATIONS   

● Acquia   Certified   Grand   Master   -   Drupal   8   
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● Acquia   Certified   Developer   -   Drupal   8   

● Acquia   Certified   Front-end   Specialist   -   Drupal   8   

● Acquia   Certified   Back-end   Specialist   -   Drupal   8   

  

PROFESSIONAL   EXPERIENCE     

Forum   One,   Technology   Manager,   Remote,   August   2019   -   Present   

● Provides   technical   oversight   and   web   development,   including   technical   recommendations   for   

hosting   environments,   application   server   requirements,   and   functional   specifications.   

● Defines   complex   technical   architecture   for   Drupal   websites,   overseeing   teams   of   developers,   

conducting   code   review   and   audits,   defining   and   contributing   to   requirements   analysis,   and   

providing   senior   technical   leadership.   

● Contributes   to   the   Scrum   team   in   providing   overall   technical   and   requirements   leadership.   

● Serves   as   technical   lead   for   complex   projects.   

● Project:   Smithsonian   Natural   History   Museum   DIY   Exhibits   

○ As   Technical   Lead,   led   the   development   of   the    DIY   Exhibits    microsite   in   Drupal   8   for   the   

Natural   History   Museum.   As   a   part   of   the   project,   we   designed   and   built   the   

application   forms,   exhibition   post   types,   and   dashboard   for   the   DIY   Exhibit   users.   

● Project:   National   Assessment   of   Educational   Progress   (NAEP)   

○ Front-end   developer   for   the   2019   Grade   12   Nation’s   Report   Card   and   Highlights   for   

Math   and   Reading.   

  

Blue   State   Digital,   Director   of   Technology   Operations,   Washington,   DC/Remote,   December   2013   -   
August   2019   

Previous   Positions:   Deputy   Director   of   Front-End   Development,   DC   (February   2017   -   March   2018),   Senior   

Front-End   Developer   (January   2016   -   February   2017),   Front-End   Developer   (December   2013   -   December   

2015)   

● Co-led   the   front-end   development   team,   directly   supervising   four   front-end   developers   as   

deputy   director   and   two   developers   and   a   development   manager   as   director   of   technology   

operations.   

● Mentored   junior   developers,   including   teaching   them   new   skills   and   guiding   them   through   any   

issues   they   found   on   individual   projects.   

● Collaborated   with   global   resourcing   manager   to   staff   development   projects.   

● Conducted   annual   performance   reviews   and   worked   with   direct   reports   to   set   goals.   

● Held   weekly   1:1s   with   direct   reports   to   check   in   on   progress   and   concerns.   

● Acted   as   hiring   manager   for   three   open   positions,   reviewing   applications   and   conducting   

interviews.   

● Developed   websites   in   Drupal   8/Drupal   7,   WordPress,   and   Expression   Engine,   including   theme   

creation,   CMS   configuration,   and   custom   module   creation.   

● Consulted   with   colleagues   needing   Drupal   or   WordPress   expertise.   

● Worked   with   product   managers   to   evaluate   tickets   and   balance   client   requests   with   the   time   

allotted   for   projects.   

● Collaborated   with   visual   and   UX   designers   to   identify   potential   issues   early   and   create   designs   

that   fit   with   time   allotted   for   the   project   and   a   variety   of   devices   and   use   scenarios.   

● Estimated   technical   level-of-effort   for   potential   projects   as   part   of   the   business   development   

process.   

● Created   an   internal   Drupal   8   starter   kit   to   expedite   setup   and   deployment   of   new   Drupal   

projects.   

● Project:     GiveGreen   

○ Led   a   team   of   three   developers   to   create   a   custom   fundraising   platform   for   
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environmental   candidates.   Used   the   Drupal   8   REST   API   and   Vue   to   build   a   filterable   

candidate   directory   and   donation   features   and   customized   Drupal   Commerce   to   

record   donation   information.   In   addition   to   the   two   other   front-end   developers,   

collaborated   with   product   manager,   project   manager,   creative   director,   UX   lead,   and   

design   lead.   

● Project:     Teach   for   America   

○ Part   of   a   cross-organizational   team   of   seven   developers   to   create   a   refreshed   Teach   for   

America   website   in   Drupal   8   that   integrated   with   their   application   form.   Focused   on   

the   development   of   theme   templates   and   creation   of   custom   modules.   Work   included   

module   personalize   content   based   on   application   status   and   user   role   and   a   custom   

Webform   submit   handler   to   route   contact   form   submissions   to   different   addresses   

based   on   question   type.   

  

New   Signature,   Senior   Front-End   Developer/Information   Architect,   Washington,   DC,   October   

2010   -   December   2013   

● Created   WordPress   and   Drupal   themes   and   Drupal   modules.   

● Mentored   junior   developer.   

● Built   and   maintained   WordPress   and   Drupal   websites   in   a   team   environment.   

● Conducted   stakeholder   interviews,   competitive   analysis,   user   surveys,   wrote   user   stories   to   

capture   requirements,   and   prepared   findings   and   recommendations   summaries.   

● Created   annotated   wireframes.   

● Responded   to   customer   support   requests.   

● Project:     AAAS   MemberCentral   

○ Helped   maintain   long-term   relationship   with   client   and   worked   on   multiple   custom   

projects   for   client’s   Drupal   6   website,   including   integrating   with   Eloqua   and   building   

Eloqua   customizations,   adding   new   modules,   and   building   a   single-page   microsite   on   

a   short   deadline.   

● Project:     Grad   Nation   for   America’s   Promise   Alliance   

○ A�er   an   extensive   discovery   process,   developed   site   maps   and   created   a   responsive   

HTML   prototype   that   included   over   50   pages,   many   with   multiple   tabs   or   screens.   

Developed   simple   tools   to   display   page-level   annotations   and   demonstrations   of   

different   user   roles.   The   prototype   was   one   of   the   agency’s   first   responsive   projects.   

  

St.   Mary’s   College   of   Maryland,   Web   Programmer   and   Development   Specialist,   St.   Mary’s   City,   

MD,   November   2009   -   October   2010   

● Responsible   for   complex   web   development   tasks   for   all   college   websites   within   Cascade   

Server   content   management   system   and   outside   PHP   applications.   

● Developed   and   maintained   registration   systems   and   websites   for   major   college   events.   

● Designed   and   developed   an   interactive   campus   map   using   Google   Maps   API.   

● Themed   and   customized   campus   event   calendar   using   open-source   PHP-based   calendar   

so�ware.   

● Responded   to   faculty   and   staff   web   help   requests.   

● Assisted   in   evaluating   sites   for   accessibility/508   compliance.   

  

Health   Sciences   Library   at   UNC   Chapel   Hill,   User   Services   Graduate   Assistant,   Chapel   Hill,   NC,   

September   2007   -   May   2009   

● Developed   a   PHP-based   portal   of   bioinformatics   resources.   

● Developed   interactive   Flash   animations   for   a   training   game   for   new   library   staff.   

● Created   Flash   and   HTML-based   web   guides   and   tutorials.   
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● Co-designed   and   maintained   the   library’s   Facebook   page.   

  

SKILLS   

● Drupal   8   

● WordPress   

● Vue/Vuex   

● CSS/SCSS   

● JavaScript/ES6   

● PHP   

● MySQL   

  

  

  

  

Karen   Kitchens     |    Senior   Front-end   Developer   

EDUCATION   

● University   of   Florida ,   Bachelor   of   Science   in   Public   Relations,   Gainesville,   FL,   2002   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Senior   Front-End   Developer,   Alexandria,   VA,   July   2016   -   Present     

● Works   with   projects   leads,   designers,   and   technical   architects   to   plan   and   design   the     

technical   components   necessary   to   meet   a   client's   front-end   solutions   requirements.   

● Builds   the   front-end   of   client   websites   using   Sass,   CSS,   PHP,   and   HTML.     

● Codes   client-side   interface   features   using   JavaScript.     

● Actively   participates   in   the   definition   and   evolution   of   the   development   process.   

● Worked   with   Linux/UNIX   commands   on   a   daily   basis   to   get   tasks   completed   accurately   and   

quickly.   

● Project:   National   Home   Visiting   Resource   Center   

o Led   front-end   development   in   WordPress   for    nhvrc.org ,   a   project   with   James   Bell   

Associates   to   develop   a   go-to   resource   for   comprehensive,   reliable   data   and   

compelling   narratives   on   home   visiting   programs   nationwide.   

● Project:   Aspen   Institute   Stevens   Initiative   

o Provided   front-end   development   support   for   the   J.   Christopher   Stevens   Virtual   

Exchange   Initiative   at    stevensinitiative.org ,   a   multilateral   public-private   partnership   

designed   to   increase   people-to-people   exchange   between   youth   in   the   United   States   

and   the   Middle   East   and   North   Africa   as   a   lasting   tribute   to   the   legacy   of   Ambassador   

Chris   Stevens.   

● Project:   Georgetown   Institute   for   Women,   Peace   and   Security   

o Provided   front-end   development   and   accessibility   support   to   the   Women,   Peace,   and   

Security   Index   developed   in   WordPress   at    giwps.georgetown.edu ,   which   aggregates   

data   to   rank   153   countries   on   measures   of   women’s   wellbeing,   inclusion,   and   justice.     

o Developed   the   site   to   be   fully   accessible   in   compliance   with   WCAG   2.0   AA   standards,   

and   in   with   stringent   accessibility   requirements   from   Georgetown’s   internal   

information   services   team.     

● Project:   RTI   Global   Gender   Center   

o Served   as   tech   lead   to   develop    gendercenter.rti.org    in   WordPress   to   connect   users   with   

leading   experts   and   practical   resources   to   help   improve   the   lives   of   women   and   girls   

around   the   world.     
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● Project:   National   Association   for   the   Education   of   Young   Children   

o Provided   front-end   development   support   to    naeyc.org    in   Drupal   7   to   help   early   

childhood   education   professionals   connect   with   research,   resources,   public   policy,   

and   insights   to   improve   student   outcomes.     

● Project:   USDA   Food   and   Nutrition   Service   (FNS)   

o Provided   front-end   development   support   for   Forum   One’s   work   to   redesign   and   

consolidate   the    fns.usda.gov    public   websites   in   Drupal   8,   redesigning   and   relaunching   

the   agency’s   enterprise   web   presence   to   better   serve   multiple   audiences   and   content   

managers.   

● Project:   Natural   Resources   Defense   Council   (NRDC)   

o Led   front-end   development   on   Forum   One’s   project   to   create   the    Offshore   Drilling   

Position   Tracking   Tool    to   help   people   easily   find   their   elected   representatives’   
positions   on   offshore   drilling   and   instantly   take   action   to   contact   them   and   advocate   

for   the   environment   on   social   media.   

● Project:   Seattle   Center   

o Provided   front-end   development   on   Forum   One’s   project   to   redesign   

seattlecenter.com ,   theming   designs   and   animations   for   implementation   in   the   City   of   

Seattle’s   Ingeniux   CMS,   theming   a   complex   design   to   respond   across   a   wide   range   of   

screen   sizes.   

● Project:   Jesuit   Refugee   Service   

o Served   as   technical   lead   and   lead   developer   for   Forum   One’s   project   to   develop   new   

WordPress   multisite   websites   for   JRS’   USA   site   at    jrsusa.org    and   its   international   site   

at    jrs.net    to   help   the   organization   more   effectively   support   refugees   around   the   world.   

● Project:   USAID   -   Global   Book   Alliance   -   Books   for   Every   Child   

o Provided   front-end   development   support   in   WordPress   for    globalbookalliance.org ,   a   

site   taken   from   concept   to   launch   in   just   six   weeks.   

● Project:   People   for   the   American   Way   

o Led   front-end   development   to   implement   the   WordPress   website   at    pfaw.org ,   

emphasizing   content   flexibility   to   help   PFAW   put   out   calls   to   action   on   pressing   issues.     

● Project:   Atla   

o Provided   front-end   development   support   for   Forum   One’s   project   to   redesign   and   

develop    atla.com    in   WordPress.     

● Project:   Nuclear   Threat   Initiative   (NTI)   Global   Health   Security   Index   

o Front-end   developer   on   new    ghsindex.org ,   which   is   “the   first   comprehensive   

assessment   of   global   health   security   capabilities   in   195   countires.”   The   WordPress   site   

features   multiple   types   of   JavaScript   data   visualizations.   The   site   is    mentioned   in   The   

Washington   Post .   

● Project:   USAID   UrbanLinks   

o Front-end   developer   for   Forum   One’s   work   with   USAID   Communications,   Evidence   and   

Learning   (CEL)   and   Training   Resources   Group   (TRG)   to   design   and   build   a   new   

WordPress   website   for   UrbanLinks   at    urban-links.org ,   connecting   global   development   

practitioners   with   tested   resources   and   best   practices.   

● Project:   Frist   Art   Museum   

o Provided   front-end   development   support   for   Forum   One’s   work   with   the   Frist   Art   

Museum   in   Nashville   to   reimagine,   redesign,   and   develop   a   new    fristartmuseum.org   

website   in   WordPress,   with   the   goals   of   creating   an   engaging   digital   presence   that   

inspires   cultural   curiosity   and   brings   audiences   back   time   and   again   for   new   and   

enriching   experiences   
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Rad   Campaign ,   Senior   Web   Developer,   Washington,   DC,   April   2010   -   June   2016   

● Built   standards-based   websites   on   Drupal   and   WordPress   CMS’s   using   PHP,   MySQL   and   jQuery.   

● Maintained   Git   repositories   for   sites   via   Github,   Pantheon,   Drush,   and   Drupal   Features   

technology.   

● Used   Sass   and   Gulp   for   Front   End   CSS/JS.   

● Worked   with   clients   during   discovery,   QA,   and   trainings.   

● Assisted   project   managers   and   designers   on   wireframing,   site   mapping,   site   testing,   and  

launching.   

● Provided   quality   assurance   testing   for   websites,   infographics,   emails,   surveys.   

● Coded   HTML   email   for   constituent   relation   so�ware   (Salsa,   Convio   and   Nation   Builder).   

  

Petfinder   -   Discovery   Communications ,   Front   End   Web   Developer,   Silver   Spring,    MD,   May   2007   -   
April   2010   

● Collaborated   with   graphic   designers   on   usability   improvements   to   the   user-generated   

content.   

● Created   the   front-end   framework   for   the   full   website   redesign   of   Petfinder.com   with   semantic,   

standardsbased   code   incorporating   XHTML/CSS,   MySql,   Perl   and   Template   Toolkit.   

  

Defenders   of   Wildlife ,   Web   Production   Assistant,   Washington,   DC,   April   2007   -   May   2007   

● Helped   with   the   migration   of   thousands   of   pages   of   html   in   the   form   of   press   releases,   

endangered   species   fact-sheets   and   staff   listings   into   the   CrownPeak   content   management   

system.   

● Monitored   the   output   of   the   CMS   for   quality   assurance   of   displayed   content   as   well   as   

generated   code.   

● Worked   with   CrownPeak   developers   to   create   dropdown   list   that   could   apply   our   site’s   CSS   

styles   within   a   WYSIWYG   editor.   

  

Inphonic,   Inc. ,   XHTML/CSS   Coder,   Washington,   DC,   Nov.   2006   -   April   2007   

● Created   merchandise   landing   pages   with   special   emphasis   on   SEO.   

● Worked   with   designers   and   developers   to   create   pages   that   could   be   updated   quickly   and   in   a   

modular   fashion.   

  

American   Society   for   Bariatric   Surgery ,   Web   Master   /   Database   Manager   /   IT   Specialist,   Gainesville,   

FL,   Feb.   2004   -   July   2006   

● Designed   and   implemented   websites   and   databases   for   the   organization's   year   round   

academic   events.   

  

SKILLS   

● PHP,   MySQL,   jQuery,   XHTML,   CSS,   JavaScript,   Sass,   Gulp,   Perl   

● CMS:   Drupal,   WordPress,   CrownPeak   

● Git,   Github,   Pantheon,   Drush,   Drupal   Features   

● Salsa,   Convio,   Nation   Builder     
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Rose   Davidson     |    Developer   

EDUCATION   

● St.   Mary’s   College   of   Maryland ,   Bachelor   of   Arts   in   Computer   Science,   St.   Mary’s   City,   MD,   

May   2016   

  

CERTIFICATIONS   

● Acquia   Site   Builder   Certification,   Drupal   8   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Developer,   Alexandria,   VA,   October   2016   -   Present     

● Supports   all   aspects   of   the   development   cycle,   including   coding,   information   architecture,   

and   functional   requirements   definition.   

● Provides   development   support   in   Agile   environments   in   Java,   SQL,   Python,   Lisp,   C,   C#,   
JavaScript,   C++,   CSS,   HTML.   

● Develops   websites   and   components   in   Drupal   8,   Drupal   7,   and   WordPress.     

● Implements   SEO,   manages   and   migrates   content,   fixes   bugs   in   front-   and   back-end   code,   

conducts   quality   assurance   testing,   and   troubleshoots   issues.   

● Helps   client   organizations   realize   their   web   redesign   and   data   visualization   goals.   

● Project:   U.S.   Environmental   Protection   Agency   (EPA)   

o Created   a   new   Frequently   Asked   Question   feature.   Visitors   can   review   a   list   of   FAQs   

filtered   by   the   currently   browsed   web   area   of   the   site.   

o Added   further   granularity   and   sorting   options   by   allowing   users   to   assign   topics   to   

files   in   the   EPA   database.   

● Project:   Fairfax   County   Public   Schools   (FCPS)   

o Implemented   a   global   alerts   system   to   notify   site   visitors   of   school   delays   and   closures   

in   cases   of   inclement   weather   or   other   unforeseen   events.   

o Created   and   deployed   a   new   webform   on   100+   school   sites   for   visitors   to   report   

incidents   of   bullying.   

o Added   a   feature   that   sends   emails   to   content   editors   when   FCPS   content   needs   review.   

o Provides   web   support   for   bugs   and   issues   that   arise   on   a   multisite   platform.   

● Project:   AARP   Livable   Communities   Map   

o Tech   Lead   and   back-end   developer   for   the   design   and   development   of   an    interactive   

map   for   the   AARP’s   Liveable   Communities .    

● Project:   Howard   Hughes   Medical   Institute   (HHMI)   BioInteractive   

o Served   as   a   developer   for   Forum   One’s   project   to   design   and   develop   

biointeractive.org    in   Drupal   8   to   give   science   educators   a   modern   and   flexible   resource   

library   to   plan   their   lessons   and   curate   “playlists”   of   favorite   items.     

● Project:   Aspen   Institute   -   Stevens   Initiative   

o Built   up   essential   back-end   features   of   the   site   including   content   layouts,   custom   

fields,   and   custom   post   types.   

● Project:   National   Association   for   the   Education   of   Young   Children   (NAEYC)   

o Provided   development   support   to   launch   the   new    naeyc.org    in   Drupal   7.   

● Project:   Patient-Centered   Outcomes   Research   Institute   (PCORI)   

o Provides   Drupal   development   support   to    pcori.org .    

  

Black   Girls   Code ,   Lead   Tech   Instructor,   Howard   University   Middle   School,   Washington,   DC,   June   2016   

-   July   2016   

● Developed   a   conceptually   rigorous   programming   curriculum   for   an   inexperienced   audience   
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● Led   a   class   of   14   students   for   two   weeks   to   teach   them   mobile   app   development   using   MIT’s   

App   Inventor   

● Guided   students   through   a   series   of   tutorials   to   introduce   mobile   application   development   

concepts   

  

St.   Mary’s   College   of   Maryland,    Teaching   Assistant,   Computer   Science   Department   Emerging   

Scholars   Program,   St.   Mary’s   City,   MD,   Sept.   2014   -   May   2016   

● Assisted   in   teaching   15   students   twice   a   week   to   prepare   them   for   high-level   topics   in   

computer   science   

● Discussed   concepts   of   abstraction   and   inheritance   to   simplify   for   best   practice   

● Proposed   and   distributed   puzzle   challenges   to   introduce   the   topic   of   recursion   

● Reinforced   concepts   by   giving   constructive   assistance   for   Java   projects   throughout   the   

semester   

  

SKILLS   

● Programming   Languages:    Java,   PHP,   SQL,   Python,   Lisp,   C,   C#,   JavaScript,   C++,   CSS,   HTML   

● Technology:    Git;   Google   Drive   and   iCloud;   Microso�   Office   2016;   Eclipse,   Visual   Studio   and   

Netbeans   IDEs;   Junit;   GNU   Emacs;   Google   Analytics;   Adobe   Creative   Suite;   Sketchup;   Balsamiq   

Mockups;   Unity3D   Engine   

  

RELEVANT   PROJECTS   AND   VOLUNTEER   EXPERIENCE   

Game   Development   Group ,   Co-Leader   and   So�ware   Developer,   March   2015   -   Present   

● Conducts   training   sessions   covering   2-D   animation,   object-orientated   C#   programming   to   

prepare   team   members   for   development   of   so�ware   using   Agile   methodologies   

● Manages   goals   within   sprint   cycles   based   on   system   requirements   and   dependencies   to   create   

a   consistent   workflow   for   team   members   

● Incorporates   Unity   Engine’s   Scripting   API   for   improvement   of   C#   scripting   and   game   

functionality   

● Updates   requirement   documents   to   detail   system   specifications   for   design   and   story   board  

teams   

  

St.   Mary’s   College   of   Maryland   HAWK   Radio ,   Executive   Board   President   and   Engineering   Manager,   

Sept.   2014   -   May   2016   

● Maintained   all   radio   equipment   and   so�ware   to   prevent   premature   malfunctioning   and   

system   failure   

● Entered   new   users,   submitted   news   and   relevant   content,   and   maintained   permissions   in   the   

administrative   interface   of   the   radio   station’s   Drupal   7   website   

● Routinely   kept   and   updated   records   of   all   hardware   for   troubleshooting   

  

AWARDS   AND   HONORS   

● Computer   Science   Senior   Award   May   2016   

● Academic   Achievement   Award   Aug   2012   –   May   2016   

●   Asia   Study   Abroad   Foundation   Scholarship   Jan   2015   

● Jeanne   Brocavich   Award   in   Computer   Science   May   2014   
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C.   Copywriting,   Proofreading   and   Copyediting   

Corinne   Balicki     |    Communications   Strategist   

EDUCATION   

● Trinity   College ,   2.1   Degree   in   Sociology   and   History,   Dublin,   Ireland,   2017   

● Annandale   High   School ,   International   Baccalaureate   Diploma,   Annandale,   VA,   2013   

  

PROFESSIONAL   EXPERIENCE   

Forum   One,   Communications   Strategist,   Washington,   DC,   May   2018   -   Present   

Previous   Positions:   Associate   Communications   Strategist   

● Ensures   project   success   by   owning   strategy,   branding,   marketing,   and   communication   

deliverables.   

● Engages   directly   with   key   clients   stakeholders   and   leads   collaboration   on   the   project   team.   

● Project:   EPIC   Project   for   the   USAID   Office   of   Education     

○ Strategic   communication   planning   and   implementation   for   web,   social,   and   email   in   

support   of   USAID   Office   of   Education.   

○ Oversees   the   EducationLinks   website,   providing   technical   advice,   content   strategy,   

SEO   improvements,   QA   and   troubleshooting.   

○ Brainstorms,   dra�s   and   clears   social,   and   manages   the   Office   of   Education’s   Facebook   

and   Twitter   accounts.   

○ Creates   comprehensive   strategic   dissemination   plans   for   events,   products,   and   

initiatives   of   the   Office   of   Education.   

○ Was   web   administrator   for   ECCN   and   GRN   sites.   

○ Owns,   updates,   and   creates   governance,   content   management   and   outreach   guidance   

documents.     

○ Measures   and   reports   on   the   performance   of   EducationLinks,   ECCN   and   GRN   sites   and   

the   Office   of   Education's   social   media   channels   and   emails.   

○ Trains   new   client   stakeholders    to   manage   their   websites.   

○ Identifies   and   shares   creative,   efficient,   and   effective   ways   to   engage   audiences   and   

facilitate   sharing   and   collaboration.   

○ Develops   strategies   and   campaigns   under   the   editorial   calendar   to   create   more   

engagement   opportunities   with/for   the   education   sector   community.   

○ Oversees   the   creation,   distribution,   and   evaluation   of    internal   and   external   

newsletters,   announcements,   event   invitations,   and   other   emails.   

○ Developed   and   implemented   RSS-to-email   automated   email   feeds.     

○ Coordinates   with   designers   and   copy   editors   to   develop   digital   outreach   materials   

(videos,   graphics,   social   media   toolkits,   campaign   plans   and   related   materials).   

● Project:   Consumer   Financial   Protection   Bureau     

○ Worked   on-site   at   the   Consumer   Financial   Protection   Bureau   (CFPB)   as   a   Social   Media   

Writer   to   cra�   compelling   content   for   CFPB’s   digital   channels.   

○ Worked   with   internal   client   stakeholders   and   colleagues   to   transform   complex  

industry   content   into   engaging,   readable   content   that   meets   the   needs   of   a   variety   of   

core   audiences.   

○ Developed   content   in   a   variety   of   media,   including   web   pages,   blogs,   social   media,   

and   others   as   needed.   

○ Understood   and   implemented   social   response   strategies   and   monitors   social   channels  
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for   emergent   issues   or   topical   conversation   spikes.   

○ Dra�ed   blog   and   social   content   based   on   CFPB   reports;   copy   edits   blogs.     

○ Coordinated   with   strategists   in   day-to-day   campaign   execution   and   with   Content   

Managers   to   ensure   the   timely   publication   of   content   assets.   

○ Ensured   Editorial   Style   Guidelines   such   as   appropriate   tone,   voice,   style,   and   other   

structure   are   included   in   original   and   existing   content.   

○ Created   original   SEO   content.   
  

Mochee,   Inc.,   Junior   Accounts   Associate,   Miami,   FL   (remote   from   VA),   July   2017   -   May   2018   

Previous   Positions:   Social   Media   Summer   Intern   

● Worked   with   clients   to   identify   social   media   outreach   goals   and   create   content   calendars.   

● Managed   multiple   accounts   simultaneously.   

● Responsible   for   planning,   overseeing   and   executing   all   social   media   strategy   for   assigned   

accounts.   

● Tracked   engagements,   impressions,   and   reach   on   social   media.   

● Created   monthly   reports   for   clients   synthesizing   collected   data   from   their   various   platforms.   

● Planned   and   implemented   activations   for   events   on   clients'   pages   

● Created   and   implemented   Facebook   and   Instagram   ads   and   promoted   posts.   

● Provided   Amazon   ad   planning,   managing,   and   reporting.   

  

Dublin   University   Geographical   Society,   International   Officer,   Dublin,   Ireland,    Sept.   2016-   May   

2017   

● Filled   in   for   Communications   Officer.   

● Supported   the   creation   of    weekly   society   emails,   and   helped   maintain   the   Facebook   and   

Instagram   pages.   

  

Killarue   Interiors,   Social   Media   Intern,   Carrickmacross,   Ireland   (remote   from   Dublin),   Oct.   2016   -   
Jan.   2017   

● Brought   on   by   a   family   owned   business   to   help   maintain   their   Facebook   account.   

● Introduced   Facebook   paid   ads,   created,   and   managed   them.   

● Coordinated   with   the   family   to   maintain   a   regular   post   cadence,   post   photos   of   new   stock,   

hold   competitions,   and   promote   sales.   

  

Fields   of   Conflict,   Conference   Volunteer,   Dublin,   Ireland,    Sept.   2016   

● Pre-event   supported   the   creation   of   event   collateral   and   materials   for   foreign   attendees.   

● At   the   event   assisted   with   set   up,   registration,   documentation,   and   inquiries   from   attendees.   

  

Robert   Half,   Temporary   Associate,   Melo   Park,   CA   (remote   from   VA),   May   2016   -    Sept.   2016;   and   

Dec.   2016   -   Jan.   2017   

●   Worked   as   part   of   the   Office   Team   for   Follet   Education   So�ware   Solutions   to   work   on   a   

million-dollar   project   with   Loudoun   County   Public   Schools.   

● Barcoded,   organized,   and   distributed   textbooks   at   various   schools   throughout   the   county.   

● Worked   closely   with   supervisor   to   ensure   textbooks   were   accurately   entered   into   the   new   

system.   

● Trained   school   administrators   on   new   system.   

  

Sarma,   Social   Media   Intern,   Somerville,   MA   (remote   from   Dublin),   Jan.   2016-May   2016   

● Supported   the   General   Manager   in   maintaining   the   restaurant's   Instagram   and   Facebook   

pages.     
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● Reported   on   social   media   performance.   

  

SKILLS   

● Multimedia   content   creation   

● Social   media   content   creation,   campaigns,   and   reporting   

● SEO   

  

  

  

  

Victoria   Palmer     |    Digital   Content   Strategist   

EDUCATION   

● Bachelor   of   Arts,   Art   History,   University   of   Manitoba,   Winnipeg,   Canada,   2002   

● Master   of   Library   &   Information   Science,   University   of   Western   Ontario,   London,   Canada,   2003   

  

PROFESSIONAL   EXPERIENCE     

Forum   One,   Content   Management   Lead,   Alexandria,   VA,   July   2019   -   Present   

● Leads   content   management   projects   for   Forum   One’s   clients.   

● Dra�s,   reviews,   and   provides   creative   direction   for   content   on   clients’   website(s),   blog(s),   and   

social   media   channels.   

● Project:   Digital   Support   Services   for   Health   Resources   and   Services   Administration   

(HRSA)   

○ Lead   content   creation   for   the   new   Blood   Stem   Cell   ( bloodstemcell.hrsa.gov )   website   

for   HRSA.     

○ Assess   content   editorial   requirements   and   processes   across   the   content   editing   team   

to   identify   areas   of   overlap   and   opportunities   for   improvement.   

○ Review   and   assess   analytics   and   data   to   drive   content   strategy   development.     

○ Responsible   for   directing,   planning,   developing,   and   implementing   the   social   media   

strategy   to   support   and   improve   HRSA’s   online   presence   and   overall   outreach   

activities.     

○ Champion   the   digital   content   best   practices   perspective.     

  

American   Chemical   Society,   Senior   Manager   of   Web   Production   and   Content   Management,   

Washington,   D.C.,   2011   -   July   2019   

● Collaborated   with   senior   management   to   research,   plan,   create,   align   and   drive   

multi-platform   content   strategies   that   have   resulted   in   130   million   downloads   and   117   million   

website   visits   in   2018   and   generates   over   $180   million   in   revenue.   Communicated   a   unified   

vision   and   strategy   to   ensure   that   all   deliverables   meet   content   best   practices   and   add   value   

for   the   158,000-membership   base.   

● Led   and   mentored   four   Web   Developers   through   content   management   and   operations   for   60   

peer-reviewed   journal   titles,   14   products   on   three   content   delivery   platforms   including   the   

Brightcove   video   repository,   ACS   Publications   platform   and   WordPress   microsites,   through   

workflows   and   processes   to   facilitate   content   alignment   and   efficiency.   

● Directed   content   management   and   curation   with   cross-disciplinary   teams   to   leverage   positive   

user   experience   by   utilizing   wireframe   development,   concept   design   mockups,   and   interactive   

prototypes   to   illustrate   design   approach   for   content   visibility.   

● Collaborated   with   Web   Analytics   unit   to   track   and   analyze   performance   data   to   determine   the   
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status   of   Key   Performance   Indicators   (KPIs.)   Identified   critical   gaps   using   evaluations,   

analyses,   and   best   practices.   Developed   opportunities   that   will   enhance   content   position   and   

performance   for   products   and   services.   

● Regularly   collaborated   with   Editorial   Development,   Institutional   Sales,   Creative   Services,   

Content   Marketing,   and   Lead   Generation,   Library   Relations,   and   Global   Outreach,   and   

Network/IT   to   align   strategy,   define   priorities,   share   site   performance,   and   outline   

improvement   opportunities   and   plans.   

● Created   and   maintained   editorial   calendars,   style   guides,   taxonomies,   metadata   frameworks,   

and   large-scale   content   migration   plans   through   content   inventories,   audits,   and   gap   

analyses.    

● Managed   vendor   and   contract   relationships,   project   budgets,   and   technical   integration   of   

content.   

● Partnered   with   Platform   Development,   Editorial   Development,   and   Content   Marketing   and   

Lead   Generation   units   to   create   an   organized,   productive,   and   engaging   content   experience   

that   drives   growth   and   retains   users   of   ACS   Publications   content.   

  

Knowledge   Services   Center,   Web   Communications   Specialist,   Washington,   D.C.,   2007   -   2011   

● Contractor   at   USAID,   where   she   developed   and   implemented   web   content   management   

strategies,   policies,   and   procedures,   including   content   review   and   analysis   for   USAID   internal   

Knowledge   Services   Intranet   that   supported   2,226   employees   and   missions   in   over   100   

countries.   

● Advised   senior   staff   on   content   and   design   strategy   that   addressed   USAID’s   complex   and   

diverse   audience   needs.   

● Implemented   a   brand   strategy   to   ensure   that   informational   resources   and   communications   

channels   were   consistent   and   compliant   with   standards   and   guidelines.   

● Co-Chair   of   Communications   Team   for   the   Annual   Summer   Seminar   Series   (2008   –   2011)   
responsible   for   designing   and   implementing   multi-layered   communication   and   outreach   

strategy.   2009   Summer   Seminar   Series   was   featured   as   an   example   of   the   President’s   Open   

Government   Initiative   and   was   included   in   the   USAID   Administrator’s   2010   report.   

● Developed   and   implemented   intranet   redesign;   created   prototypes   and   wireframes;   

developed   information   architecture,   hierarchical   structure,   and   navigational   scheme   for   

content;   conducted   competitive   audits;   designed   and   administered   usability   testing   plan   and  

script;   conducted   questionnaires,   needs   assessments,   and   surveys   on   the   usage   of   intranet   

data   to   improve   digital   services.   

  

SKILLS   

● Taxonomic   Structures   

● Metadata   &   SEO   Management   

● Information   Architecture     

● Large   Scale   Content   Migrations     

● CMS   Implementation     

● Editorial   Calendars     

● Knowledge   Management     

● Interactive   &   Technology-Enabled   Marketing     

● Loyalty   Marketing   &   Customer   Segmentation     

● End-User   Research   &   Reporting     

● Budget   Management     

● Web   Design,   Technology,   &   Development     

● Prototyping    
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● Content   Lifecycle   Management     

● Project   Management     

● Digital   Asset   Management   

  

AWARDS   

● ASSOCIATION   OF   AMERICAN   PUBLISHERS   |   AMERICAN   CHEMICAL   SOCIETY   (ACS)   

○ PROSE   Award   for   “Excellence   in   Professional   and   Scholarly   Publishing”   

○ ACS   Central   Science,   2017   PROSE   Innovation   Award   for   Unique   Achievements   in   

Journal   Publishing   

○ ACS   Synthetic   Biology,   2014   PROSE   Award   for   Best   New   Journal   in   Science,   

Technology   &   Medicine   

○ ACS   ChemWorx   So�ware,   2013   PROSE   Award   Best   App   and   eProduct   for   online   

research   management   tool   

  

  

  

  

Gonzalo   Bernal     |    Spanish   Communications   Strategist   

EDUCATION   

● Universidad   Católica   Andrés   Bello ,   Bachelor   of   Arts   (B.A.)   in   Mass   Communications,   Caracas,   

Venezuela,   1992;   Assistant   Professor   in   Television   Workshops   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Spanish   Content   Editor,   Washington,   DC,   Nov.   2017   -   Present   

● Creates,   translates,   and   edits   Spanish   content,   ensuring   correct   grammar,   as   well   as   tone,   

style,   and   quality   is   consistent   with   the   Consumer   Financial   Protection   Bureau   (CFPB)’s   

standards   and   resonates   across   multicultural   audiences.   Collaborates   closely   with   CFPB   staff   

on   translation   projects   such   as   the   Your   Money   Your   Goals   series   of   booklets,   as   well   as   the   

development   of   new   Spanish   resources,   including   the   Spanish   Glossary   of   Common   Financial   

Terms.   

● Responsible   for   writing,   editing   and   auditing,   almost   all   content   in   Spanish   published   by   the   

CFPB   since   Nov.   2017.   Including   digital   and   printed   materials   

● Creates,   writes,   develops,   and   executes   social   media   planning   and   outreach   initiatives   and   

campaigns,   on   social   media   and   other   networking   platforms.     

● Translates,   adapts   and   edits   English   language   documents   into   Spanish   assuring   grammar,   

message,   balance,   factual   accuracy,   tone   and   style   consistency   and   quality.     

  

Spanish   Black   Belt ,   Spanish   Language   Tutor,   Washington,   DC,   Sept.   2015   –   Present   

● Provides   training   to   others   in   the   uses   of   Spanish   oral   &   written   language   in   social   and   

professional   environments,   including   grammar   and   conversational   skills.     

● Over   40   students   tutored   so   far.   

  

CIC   Media ,   Development   Associate   Creative   Writer,   Miami,   FL,   Sept.   2013   -   Nov.   2017   

● Created,   wrote,   adapted,   and   edited   products   in   Spanish   and   English   for   different   channels   

including   video,   digital   and   print.   

● Reviewed,   proofread,   and   critiqued   Spanish   language   products   ensuring   grammar,   message,   

tone,   and   style   consistency   and   quality.   
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Chambers   Lopez   Strategies ,   Washington,   DC,   and    Williams   Whittle   Agency ,   Alexandria,   VA,   Creative   

Consultant   &   Copywriter   (freelance),   Oct.   2013   –   May   2015   

● Created,   wrote,   and   pitched   Spanish   language   creative   concepts   for   a   national   level   

advertising   and   communications   campaign.   

● Directed   Spanish-speaking   voice   talent   recording   sessions   ensuring   creative   consistency   and   

message   discipline   between   various   communications   channels   and   products.   

● Translated,   edited   and   adapted   scripts   for   radio,   digital   and   TV   spots   from   English   into   

Spanish.   

  

Hispanic   Communications   Network ,   Production   &   Creative   Services   Director,   Washington,   DC,   July   

2012   -   Jan.   2013   

● Created,   wrote,   and   executed   bilingual   communications,   advertising,   and   media   projects   for   

first   and   second   generation   Latinos   in   different   markets   across   the   country.   

● Executive   produced   “Bienvenidos   a   America,”   a   weekly   Spanish   language   live   broadcast   radio   

show   focused   on   immigration   topics.   

● Selected   and   produced   stories   for   news   coverage   in   both   English   and   Spanish   coordinating   

the   language   and   tone   of   all   communications   channels   ensuring   consistency   and   coherency.   

  

Univision   Studios ,   Production   Manager   /   Integration   Producer,   Miami,   FL,   Nov.   2011   -   July   2012   

● Acted   as   liaison   between   Univision   Studios   and   its   strategic   allies   to   produced   Spanish   

language   original   content   in   the   US.   

● Coordinated   international   media   coverage   and   managed   logistics   for   Univision’s   exclusive   

talents   assuring   language   and   message   discipline   on   all   subjects   related   to   Univisión’s   

products.   

● Directed   and   produced   sequences   and   scenes   to   fulfill   product   placement   commercial   

agreements.   

  

Promofilm   USA   LLC ,   Logistics   Producer,   Miami,   FL,   Aug.   2011   -   Nov.   2011   

● Managed   logistics   for   200+   cast   and   crew   of   major   U.S.-based   reality   show   for   Univision   

Networks,   including   budget,   staffing,   scheduling   and   suppliers   management.   

  

HBO   Networks ,   Head   Producer,   Miami,   FL,   Dec.   2009   -   April   2011   

● Directed   and   supervised   multilanguage   teams   at   25   HBO   Boxing   shows   live-broadcast   from   

several   cities   in   the   U.S.,   Argentina,   and   Mexico,   serving   international   sports   markets   in   three   

languages,   English,   Spanish,   and   Portuguese.   

● Generated   post-action   performance   reports   presented   to   network   officials   in   both   English   and   

Spanish   languages.   

  

SKILLS   

● Writing   and   editing   

● Video   and   TV   production   and   editing   

● Wagtail   

● Sprinklr   

  

LANGUAGES   

● Spanish:   Native   Speaker,   Spanish/English   Translation   

● English:   Advanced   Professional   Proficiency   (Plus)   

  

  

  

73   



  

  

  

D.   Videography   and   Motion   Graphics   /   Animation   

Corey   Jones     |    Creative   Director   and   Animator   

EDUCATION   

● Art   Institute   of   Pittsburgh ,   Pittsburgh,   PA,   Bachelor   of   Science   in   Graphic   Design,   2003   -   2006   

  

CERTIFICATIONS   

● Usability   &   Experience   Design   from   Udemy,   Inc.   

● VFX   for   Motion   (2019),   Advanced   Motion   Methods   (2019),   and   Animation   Bootcamp   (2017)   from   

School   Of   Motion   

  

PROFESSIONAL   EXPERIENCE   

Forum   One ,   Creative   Director,   Alexandria,   VA,   June   2015   -   Present   

Previous   Positions:   Art   Director,   Senior   Interaction   Designer   

● Leads   Forum   One’s   creative   team   in   creating   effective   website   designs;   branding,   visual   

identity,   and   logo   designs;    collateral   development,   print   design   and   illustration;   and   provides   

video   production   and   animation   services   to   help   clients   build   their   brands   and   move   their   

audiences.   

● Works   closely   with   clients   to   translate   content   messages   across   media   to   reach   their   

audiences   and   achieve   their   goals.   

● Project:   Smithsonian   National   Museum   of   African   American   History   and   Culture     

o Designed   a   bold,   responsive   website   at    nmaahc.si.edu    to   welcome   online   visitors   to   

the   museum,   which   opened   in   fall   2016   on   the   National   Mall.   

o Worked   with   Smithsonian’s   multiple   groups   of   stakeholders   to   lead   the   design,   which   

extends   the   museum’s   physical   design   to   serve   as   a   virtual   monument   to   history.   

o Designed   custom   Snapchat   filters   as   part   of   the   museum’s   opening   events.   

o More   than   1.4   million   users   visited   the   site   in   the   first   two   months   a�er   launch,   with   

60%   of   those   visiting   from   beyond   the   DC   region.   Those   who   visited   the   collection   

pages   interacted   with   the   site   content   for   an   average   of   more   than   10   minutes.   

o The   NMAAHC   website   won   the   2017   Webby   Award   and   the   People’s   Voice   award   in   the   

Cultural   Institutions   category.     

o Technologies   Used :   Adobe   Creative   Suite,   Sketch  

● Project:   Smithsonian   Natural   History   Museum   DIY   Exhibits   

o Visual   designer   for   the   new    DIY   Exhibits    microsite   in   Drupal   8   for   the   Natural   History   

Museum.   Brought   forth   relevant,   timely   ideas   and   collaborated   with   the   project   team   

on   designs.   

● Project:   Smithsonian   African   American   Film   Festival   

o Worked   with   NMAAHC   to   design   the   digital   experience   and   branding   to   draw   visitors   to   

the   Museum’s   first   African   American   Film   Festival   ( aafilmfest.si.edu ).   

o Art   directed   and   storyboarded   animation   for   the   promotional   video   announcing   the   

Festival   ( youtube.com/watch?v=0qAVRvwmiCw ).     

o Designed   the   festival   logo   and   brand   identity   to   distinctively   brand   the   event,   while   

remaining   cohesive   with   the   NMAAHC   brand   and   experience.   

o Designed   concepts   for   brand   and   promotional   collateral   including   social   media   
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graphics   and   signage.     

o Technologies   Used :   Adobe   Creative   Suite   

● Project:   Appalachian   Regional   Commission   (ARC).     

o Designer   for   the   brand   refresh   and   WordPress   website   redesign   project   for   ARC,   which   

le�   ARC   with   a   user-friendly,   modern   digital   hub.   Support   the   brand-roll   out   internally   

and   ARC’s   audiences.     

● Project:   Frist   Art   Museum   

o Design   Lead   for   Forum   One’s   work   with   the   Frist   Art   Museum   in   Nashville   to   reimagine,   

redesign,   and   develop   a   new    fristartmuseum.org    website   in   WordPress,   with   the   goals   

of   creating   an   engaging   digital   presence   that   inspires   cultural   curiosity   and   brings   

audiences   back   time   and   again   for   new   and   enriching   experiences   

● Project:   Global   Impact   -   Growfund   

o Helped   build   a   successful   brand   through   effective   naming   and   product   positioning,   

and   brand   identity   development   for   the   new   Growfund   investment   portal,   which   lets   

audiences   invest   and   grow   their   charitable   contributions   toward   their   favorite   causes   

over   time.   

o Created   a   compelling    mygrowfund.org    landing   page   with   strategically   placed   

calls-to-action.   

o Developed   a   comprehensive   set   of   strategies   to   help   Growfund   gain   and   retain   users,   

including   recommendations   for   video   production,   email,   and   print   marketing.   

o Technologies   Used :   Adobe   Creative   Suite   

● Project:   James   Bell   Associates   -   National   Home   Visiting   Resource   Center   (NHVRC)   

o Designed   a   new   logo,   cross-platform   content   (longform,   social   media,   data   

visualizations),   and   the    nhvrc.org    website   for   the   NHVRC,   a   go-to   resource   for   

comprehensive,   reliable   data   and   compelling   narratives   on   home   visiting   programs   

across   the   country.   

o Technologies   Used :   Adobe   Creative   Suite   

● Project:   Wisconsin   Project:   Iran   Threat   Module   

o Designer   for   the   new   login-only,   multilingual   (Arabic   and   English)   WordPress   website   

for   the   Wisconsin   Project   on   Nuclear   Arms   Control.   The   site   provides   partners   with   

information   about   the   proliferation   threat   posed   by   Iran,   the   U.S.   sanctions   targeting   

this   threat,   and   data   related   to   entities   and   networks   contributing   to   Iranian   

proliferation   and   sanctions   evasion.     

● Project:   Georgetown   Institute   for   Women,   Peace,   and   Security   (GIWPS)   

o Designed   the   new   WordPress   website   to   share   the   Women,   Peace,   and   Security   Index   

and   the   stories   behind   its   global   data   at    giwps.georgetown.edu .  

o Technologies   Used :   Sketch,   Adobe   Creative   Suite  

● Project:   National   Association   for   the   Education   of   Young   Children   (NAEYC)   

o Designed   the   new    naeyc.org    to   help   early   childhood   education   professionals   connect   

with   research,   resources,   public   policy,   and   insights   to   improve   student   outcomes.     

o Technologies   Used :   Adobe   CreativeSuite   (Photoshop)   

● Project:   Howard   Hughes   Medical   Institute   (HHMI)   BioInteractive   

o Provided   visual   design   for   Forum   One’s   project   to   design   and   develop   

biointeractive.org    in   Drupal   8   to   give   science   educators   a   modern   and   flexible   resource   

library   to   plan   their   lessons   and   curate   “playlists”   of   favorite   items.     

● Project:   Atla   

o Provided   logo   design,   launch   video   animation   and   production,   collateral   design,   and   

website   design   for   Forum   One’s   project   to   completely   rebrand   and   transform   the   

organization,   formerly   known   as   the   American   Theological   Library   Association,   
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including   a   redesign   of    atla.com    in   WordPress.     

o Technologies   Used :   Adobe   Creative   Suite   (A�er   Effects,   Illustrator,   and   Photoshop),   
Sketch   

● Project:   Office   of   Head   Start   -   Head   Start   Resources   Mobile   App   

o Provided   design   support   for   Forum   One’s   work,   as   a   subcontractor   to   TMSC,   to   design,   

develop,   and   launch   a   new   Head   Start   Resources   mobile   app   for    iOS    and    Android    to   

help   audiences   more   quickly   and   easily   find   relevant   information   and   resources   on   

local   and   national   Head   Start   programs.     

o Technologies   Used :   Sketch,   Adobe   Creative   Suite  

  

Borenstein   Group ,   Digital   Design   Director   and   Associate   Creative   Director,   Fairfax,   VA,   May   2011   -   June   

2015   

● Led   the   agency’s   digital   team   in   the   creation   of   better   user   experiences   

● Led   creative   brainstorming   sessions   for   existing   client   projects   and   new   prospective   business   

● Managed   all   UX   projects   and   interactive   development   production   

● Prepared   files   and   graphics   for   web/mobile   development   

● Conceptualized,   planned,   and   designed   all   websites   with   a   strong   emphasis   on   UX   and   UI     

● Piloted   the   development   of   the   award   winning   self-promotional   app   Turtle   or   Soup   

● Responsible   for   the   conceptual   design   and   management   of   the   development   team   

● Led   the   creative   team   in   training   on   A�er   Effects   to   enhance   the   company's   capabilities   

● Led   digital   team   in   the   redesign   of   the   brand   and   website   UX   for   a   national   air   carrier   

  

Global   Advertising   1st ,   Art   Director,   National   Harbor,   MD,   April   2009   -   May   2011   

● Responsible   for   ensuring   that   all   in-house   creative   team   members   complied   with   corporate   

standards   to   preserve   company   brand   image   

● Led   creative   brainstorming   sessions   for   existing   and   prospective   client   projects   

● Managed   creative   team,   projects   and   website   development;   supervised   and   mentored   interns   

● Prepared   files   for   print   and   conducted   press   checks   to   ensure   quality   of   print   projects.     

● Redesigned   company   brand   identity;   developed   business   cards,   marketing   and   promotional   

materials,   trade   show   materials,   social   media   development,   and   in-house   materials   

● Introduced   new   art   department   project   submittal   process   that   boosted   workflow   efficiency   

● Projects   included:   

○ Johnson   Products   Inc.   Launch   of   the   Great   Model   Search:    Served   as   creative   lead;   

designed   billboards,   print   ads,   promo   logo,   banner   advertisements;   partnered   with   

client   dev   team   to   design   and   develop   the   campaign   micro-site  

○ U.S.   Census   2010   Campaign:    Drove   layout   and   design   of   50-200   print   ads   per   week.   

  

Valassis   Direct   Mail   Marketing ,   Direct   Mail   Concept   Graphic   Designer,   Pittsburgh,   PA,   March   2008   -   
April   2009   

● Conceptualized   and   executed   direct   mail   campaigns   for   client   businesses   for   Dunkin   Donuts,   

Midas,   MetroPCS,   and   Hungry   Howies   Pizza   

● Designed   layouts,   managed   projects,   and   managed   print   process   and   proofing   

  

3PC   Media ,   Lead   Graphic   Designer,   Wexford,   PA,   February   2007   -   March   2008   

● Led   print   design   projects   from   conception   through   delivery   

● Piloted   print   and   interactive   projects   for   Eaton   Electrical   and   other   key   clients   including   

designing   flash-based   interactive   video   

  

AD2DC,   Club   Creative   Director,    Washington,   DC,   April   2010   -   August   2013   
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● Managed   a   team   of   3   designers   and   oversaw   all   phases   of   design   process   

● Drove   efforts   to   ensure   team   met   aggressive   client   deadlines   

● Strategically   planned,   researched,   and   generated   sponsorships   for   events   

  

Budweiser/Antonio   Lambertis   93.9   WKYS ,   Freelance   Illustrator,   Washington,   DC,   September   2009   -   
2012   

● Served   as   personal   illustrator   responsible   for   developing   character   illustrations   for   signage,   

t-shirts,   and   flyers   featuring   Budweiser   spokesperson   Antonio   Lambertis   

  

Ocreations,   Freelance   Designer ,   Pittsburgh   PA,   January   2007   

● Assisted   team   with   management   of   print   work   overflow   

● Contributed   to   development   of   brand   identity   for   potential   new   client   

  

Chip-n-Wich   Gourmet   Sandwiches ,   Brand   Manager/Creative   Director,   Midland,   MI,   January   2006   -   
December   2015   

● Created   brand   identity   system   for   Food   Network   winning   concept   Chip-n-Wich   

● Managed   the   brand   to   ensure   consistency   throughout   all   web   and   print   creative   

● Provided   contracting   and   business   development   consulting     

  

SKILLS   

● Adobe   Photoshop,   InDesign,   Illustrator,   A�er   Effects,   Premiere,   Dreamweaver,   Acrobat,   Quark   

● Flash,   Swishmax,   Final   Cut   Pro,   Cinema   4D   

● CMS,   WordPress,   HTML/CSS,   Action   Script   2.0   

● InVision   App   (prototyping   &   wireframing),   UXpin   

  

AWARDS   

● Webby   Award   and   People’s   Voice   Winner   in   the   Cultural   Institutions   category   for   the   design   of   

the   Smithsonian   National   Museum   of   African   American   History   and   Culture   website   at   

nmaahc.si.edu ,   2017   

● Gold   Hermes   Creative   Award,   GA1   In-house   Collateral,   2010     

● Platinum   Hermes   Creative   Award,   Johnson   Products   Great   Model   Search   Launch,   2010     

● Gold   Stevie   Award,   Mobile   Marketing   App   Turtle   or   Soup,   2012     

● Platinum   AVA   Digital   Award,   eMentum   Website   Design,   2014     

● Honorable   Mention,   Aquent   Studios   Website   Design,   2015   
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